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THE TRANSFORMATION OF JOURNALISM IN THE DIGITAL
WORLD AND UNESCO’S APPROACH

Annotation. A collection of materials of the international scientific and practical
conference organized and held on May 14,2026 by the University of Journalism and
Mass Communications of Uzbekistan, the Faculty of Journalism and the UNESCO
Department of Specialized Media in five thematic sections: Transformation of
journalism and mass communications in the digital environment; UNESCO
Concepts for the development of media literacy and information literacy; Freedom
of speech and journalistic ethics in a global information space; Digital platforms,
artificial intelligence and modern media technologies; Art and tourism journalism
in the digital environment: global experience and UNESCO principles..
Keywords: UNESCO, digitalization, media, journalism, ethics, media literacy,
artificial intelligence, freedom of speech.

RAQAMLI MUHITDA JURNALISTIKA TRANSFORMATSIYASI VA
YUNESKO YONDASHUVI

Annotatsiya. O’zbekiston jurnalistika va ommaviy kommunikatsiyalar
universiteti, jurnalistika fakulteti hamda YUNESKO va ixtisoslashtirilgan media
kafedrasi tomonidan 2026-yil 14-may kuni tashkil etilgan va o’tkazilgan xalqaro
ilmiy-amaliy konferensiya materiallari to’plami: ragamli muhitda jurnalistika va
ommaviy kommunikatsiyalarni o’zgartirish; YUNESKOning media savodxonligi
va axborot savodxonligini rivojlantirish konsepsiyalari; global ommaviy axborot
vositalarida so’z erkinligi va jurnalistika etikasi axborot maydoni; ragamli
platformalar, sun’iy intellekt va zamonaviy media texnologiyalari; Ragamli
muhitda san’at va turistik jurnalistika: YuNESKOning global tajribasi va
tamoyillari.

Kalit so‘zlar: YuNESKO, raqamlashtirish, media, jurnalistika, etika, media
savodxonligi, sun’iy intellekt, so‘z erkinligi

TPAHC®OPMALUSA )KYPHAJIUCTUKH B [IUOPOBOM MUPE 1
MOJIXOJI FOHECKO

AnHoTanusi. COOpHHUK MaTepHajoB MEXIyHApPOJHON HAyYHO-IIPAKTUUECKOM
KOH(EpEeHIINHU, OpraHU30BaHHON U TpoBeaeHHOU 14 mas 2026 roga YHuBEpcH-
TETOM XYPHAJTUCTUKU U MAaCCOBBIX KOMMYHUKaIMi Y30ekucrtana, GaxkynsreTom
xypHanuctuku u Kadenpoit KOHECKO u cniennann3npoBaHHBIX MeUa 10 MATH
TEeMaTUYEeCKUM CceKIUsM: TpaHchopManus KypHATUCTUKA U MAaCCOBBIX KOMMY-
Hukaruii B mudposoit cpene; Konnenmuu FOHECKO no passututo memauarpa-
MOTHOCTH ¥ HH(pOpMaImoOHHOUW rpamoTHOCTH; CBOOOAA CITOBA M KYPHAIIUCTCKAs
ATUKA B IN100aIbHOM MH(pOpMarmoHHOM mipocTpaHcTBe; [ludposbie mnardopmsl,
HMCKYCCTBEHHBIM MHTEJUIEKT U COBPEMEHHBIC MEAUa-TeXHOJIOoruu; McKyccTBO 1
TypUCTHUYECKas )KYpPHAJIUCTUKA B IU(POBOI cpesie: M00anbHbIM OMBIT U MPUH-
mumsl FOHECKO.

Kuarwuesbie cioa: FOHECKO, nudposuzaius, Meaua, )KypHUIUCTUKA, dTHKA,
MeJIMarpaMoOTHOCTb, HICKYCCTBEHHBIN MHTEIJIEKT, CBOOOA CI0Ba



Kirish so‘zi

Hurmatli ustozlar, aziz hamkasblar, gadrli mehmonlar va konferensiya
ishtirokchilari!

Avvalo, barchangizni bugungi nufuzli xalqaro anjuman munosabati
bilan chin dildan qutlayman. Aynigsa, O‘zbekiston jurnalistika va ommaviy
kommunikatsiyalar universitetining 8 yilligi bilan butun jamoani samimiy
muborakbod etaman. Sakkiz yil tarix uchun katta muddat bo‘lmasligi
mumkin, biroq jurnalistik ta’lim uchun bu juda katta bosqichdir. Eng
muhimi, bu davr ichida universitet oddiy ta’lim muassasasidan media
tafakkur shakllantiradigan ilmiy va ijodiy maktabga aylana oldi.

Bugun bizni birlashtirgan mavzu — “Raqamli muhitda jurnalistika
transformatsiyasi va Y UNESKO yondashuvi” nihoyatda dolzarbdir. Chunki
insoniyat tarixida hozirgacha axborot bunchalik tez harakatlangan davr
bo‘lmagan. Endi yangilik soniyalar ichida tarqalib, dunyoni kezmoqda.

Ammo shu o‘rinda haqli savol tug‘iladi: tezlik sifatni ham olib
kelyaptimi? Bugungi ragamli makonda jurnalistika faqat texnologik
emas, mazmuniy transformatsiyani ham boshdan kechirmoqda. Sun’iy
intellekt matn yozmoqda, algoritmlar auditoriya kayfiyatini boshqarmoqda,
1jtimoiy tarmoqlar esa klassik OAV bilan raqobatlashayotgan yangi media
maydoniga aylandi. Bunday sharoitda jurnalist oldidagi eng katta vazifa —
tezlik va haqiqat orasidagi muvozanatni saqlab qolishdir. Sun’iy intellekt
bugun matn yozishi, ovozni va videoni ham montaj qilishi mumkin. Lekin
u professional mas’uliyat va insoniy pozitsiya yaratolmaydi. Shu sababli
klassik jurnalistikaning asosiy qadriyatlari — xolislik, faktga sadoqat, etik
me’yorlar — har qachongidan ham muhim bo‘lib bormoqda.

O‘zbekiston jurnalistika va ommaviy kommunikatsiyalar
universitetida so‘nggi yillarda mediasavodxonlik, faktcheking, ragamli
jurnalistika, sun’iy intellekt va media texnologiyalari bo‘yicha yangi
yondashuvlarning joriy qilinayotgani ham aynan zamon talabi bilan bog‘liq.
Chunki bugungi jurnalist fagat qalam bilan emas, algoritmlar bilan ham
ishlashni bilishi kerak.

Ammo yana bir muhim jihat bor. Ragamli transformatsiya milliy
o‘zlik masalasini ham kun tartibiga olib chigmoqda. Axborot global
bo‘lishi mumkin. Lekin tafakkur ildizi milliy bo‘lishi kerak. Ona tili, milliy
madaniyat, ma’naviy qadriyatlar ragamli muhitda ham saqlanib qolmasa,
texnologik taraqqiyotning o°zi yetarli bo‘lmaydi.

Shu ma’noda YUNESKOning madaniy xilma-xillik, media etikasi va
axborot xavfsizligi bo‘yicha tashabbuslari hamda Oliy ta’lim muassasalari
bilan birgalikdagi hamkorligi biz uchun nihoyatda muhim. Ishonchim
komil, bugungi konferensiya nafaqat ilmiy fikr almashish maydoni, balki
jurnalistikaning ertangi kuni haqida jiddiy qarashlar shakllanadigan
platformaga ham aylanadi.

Yana bir bor universitetimizning 8 yilligi bilan barcha professor-
o‘qituvchilarni, talabalarni, bitiruvchilarni va media sohasidagi hamkorlarni
samimiy tabriklayman. Universitet bundan keyin ham nafaqat jurnalist,
balki zamonaviy media tafakkur egalarini tayyorlaydigan markaz bo‘lib
qolishiga ishonaman.

Konferensiya ishiga muvaffaqiyat tilayman!

Qudratxo‘ja Sherzodxon Tajiddinovich — siyosiy fanlar doktori, professor,
Ozbekiston jurnalistika va ommaviy kommunikatsiyalar universiteti rektori,
Ozbekiston Respublikasida xizmat ko'rsatgan jurnalist
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TUIIOJIOT U STUYECKUX KOH®JIMKTOB B TEJIEBU3MOHHOM
KPUMUWHAJIBHOUN XXYPHAJIMCTUKE
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TBepckol rocynapcTBeHHBIN yHUBepcUTET (Poccus)

Annorauus: IIpencrasieHa TUNIONOrUSA ATUYECKUX AWIEMM B KPUMUHAIBHOU TEJIEKYPHAIU-
CTHKE: KOH(IMKT HOBU3HBI, KOH(DIUKT BU3yalU3allui U KOH(PIUKT ONepaTHBHOCTH. JlemaeTcs
BBIBOJI O TOM, YTO OHU BO3HHKAIOT B PE3YNIBTATE PACXOKICHUSI MEXKIY PEIAKIIMOHHBIMU TpeOo-
BaHUSIMU U NMPO(ECCHOHATBLHBIMUA ATHUYECKUMH HOpMaMH, 1 000CHOBBIBAETCS HEOOXOUMOCTD
BBEJICHUS BHYTPEHHETO ay/IUTa.

KuroueBble cioBa: )KypHaJIUCTCKasl ITHKA, TEIEBU3MOHHAs KDUMUHAJIbHAS ’KYPHAIUCTKA, KPU-
MUHAJIbHBIE HOBOCTH, 3TUYECKHE HOPMBI, STHIECKHE KOH(IINKTHI.

AHanu3 NPUHLIMIIOB )XYPHAJIUCTKONW paOoThl, 3a()MKCUPOBAHHBIX B MEXIYHApPOAHBIX U PETHO-
HaJBHBIX TIpodeccruoHanbHbIX Kogekcax (CButud, 2022), mokasal, 4To B CBOCH IeATEIbHOCTU
KOPPECTIOHJEHTHI IJIaBHBIMH CUUTAIOT HENOJAKYITHOCTh U HENPEAB3ATOCTb, IOUCK MPABIbI, IIPO-
deccronanm3M, He3aBUCUMOCTh U CBOOOAY MH(pOpPMALMU. B KOJHMUECTBEHHOM OTHOIICHUH ATH
MIPUHIIMIIBI B JOKYMEHTaX Ha3bIBalOTCS 4Yalle Bcero. Takue jke OCHOBOIOJIAraroliie KpuTepuu,
KaK COOJIO[IEHHE STHUECKHUX HOPM M COLMAJIbHAsl OTBETCTBEHHOCTb, HAXOASTCA B KOHIIE CIIH-
CKa MPUOPUTETOB, XOTS OUYEBUAHO, YTO OHU JIOJDKHBI OBITh Ha MEPBHIX MecTax. B kpumuHaib-
HOM TeJIeperopTake BBITECHEHHE 3THUX 0a30BbIX MPO(GECCHOHAIBHBIX HOPM IPYTUMH, KaKeTCs,
MIPOSIBIISICTCS] 3aMETHEE, YEM B IPYTUX TEMAaTUYECKUX OONACTIX KYPHATUCTUKU. DTO CBA3AHO C
KECTKUMHU CPOKaMH CJlaud MaTepualioB, yCTAHOBKaMHU Ha HOBM3HY, ONEPAaTUBHOCTDb U 3PEIIMIL-
HOCTb. Jlpyrue npu4muHbI — peHTHUHT U 0COOEHHOCTHU MOATOTOBKY TAKUX PEMOPTaKe, Korjaa y ux
aBTOPOB MPAKTHUYECKH HET BPEMEHH 3a/1aBaThCSl ITUYECKUMH BOIIPOCAMHU.

AKTyanbHOCTh IpOOJIEMBl BOBCE HE HaJyMaHHas, MOCKOJIbKY KpPUMHUHAJIbHAs TeJIenpo-
rpamMmma «MoOXeT (hOpMHUPOBATh OOIIECTBEHHOE MHEHHME O Mpoliemax 0e30MacHOCTH, MpaBo-
HopsiiKa U colMaiabHOM crpaBeanuBoctu» (Jlomapesa, 2024), a Takxe BIUATh Ha MOBEACHUE
JIO/IeN U OLIEHKY UMM JIE€ATEIbHOCTH NPAaBOOXPAHUTENIBHBIX OpraHoB. IloaToMy aTHUECKHE KO-
JM3UH, BO3HUKAIOIINE B Chepe KPUMUHAIBHON TeNEKYPHATUCTUKHU, — TeMa HE BHYTPULIEXOBOTO
oOcyXJieHHsI, a B TOM uucie U oOuiecTBeHHOro. CBOO II€JIb Mbl BUJIUM B BBISIBIEHUU TUIIOB
ITUYECKUX KOH(IMKTOB U 0OOCHOBAHUM PEIAKIIMOHHOTO ayJUTa, KOTOPBIM MO3BOJUT MUHUMU-
3UpOBaTh MPO(PECCUOHATBHO-3THUECKHUE OLTHOKH.

B ocHOBe KpMMHHAIBHOIO penopraxka, Kak M MPOMU3BEICHHH APYroro >kaHpa, JEKUT
IIPEKIE BCEro TEKCT. MIMEHHO co3naHne OpUTrMHAIbHOIO MEAMATEKCTA AENAET KYPHAIUCTUKY
MO-HACTOAIIEMY TBOpUECKO# mpodeccueir. OnHako pearn3oBaTh CBOM TBOPYECKUN MOTEHITHAI
KOPPECIIOHJICHT MOKET TOJIBKO B TOM CITydae, ecii c(OpMYITUpPYET 3a/1a9y, BEIOEpET paKypc pac-
CKasa, OTOEepeT W MHTEpHpeTUpyeT (akThl, a TAaKXKE HAWUIET peJieBaHTHBIE JUUISI CBOEIO IMPOU3-
BEJICHUS BBIPA3UTENbHBIE CPEACTBA. TeNe)KypHAINUCT, UCIOIb3YIOLINI B paboTe TaKoH MOAXO,
«HE CTOJIbKO OTpaXkaeT peajbHOCTh, CKOJIBKO CO3/1aeT SKpaHHYI0 pernpeseHTanuio» (Hosukona,
2012) neiicTBUTENBHOCTH. B pe3ynbrate KOHCTpYHpPOBaHHS MeIUApeanbHOCTH 3PUTENN MOIY-
YaroT TOTOBBIE CLIEHAPUU BOCIIPUATHUS — B HAIlIEM CJIydae MOJAEIN BOCHPUATHS KpuMmuHana. Te-
JepenopTax BO3IECHCTBYET Ha SMOIIMOHAILHOM YPOBHE, M IO 3TOW MPUYMHE CIIOCOOEH BIUSATH
Ha TICUXOJIOru4ecKoe 3710poBbe yenoBeka (Jlomapesa, 2024). OnepaTuBHOCTh U 3PEIUIIHOCTD,
KOTOpbIe TPeOYIOT OT KypHAJIUCTa PEJAKTOPhI U MPOIIOCEPDI, 3/1€Ch KOHMIUKTYET C PUHIUIIOM,
YTBEPXKJAIOIINM COLMATIbHYIO OTBETCTBEHHOCTh peroprepa. MHaue roBops, yxe B caMOM IIpo-
M3BOJICTBE MEIMANPOJYKTa KPUMUHAIBHOW TEMAaTUKH UMEIOTCS MPEANOCHUIKN JUIsl OSBICHUS
ITUYECKUX JUIEMM, KOTOpPBIE HE PELIUTh, CBEPUBLINCH C KOJEKOM.

Onwupasch Ha CyIIECTBYIOIINNA KOHTEHT-aHaiIu3 432 MeXIyHAapOJHBIX U PErMOHATIbHBIX
KypHaATUCTCKUX cBOs1OB (CBuTHY, 2022) 11 00001IMB KaTEeTOPHH, BBIOpaHHBIE HCCIIE0BATEISIMH
JUIsL CPAaBHEHUS!, Mbl BBIACIWIN TPU IPyNIbl IPUHLIKIIOB. KOrHUTHBHBIE OTpakatoT TpeOOBaHUS
JIOCTOBEPHOCTU U BEpUPUIIMPYEMOCTH MHPOPMALMU, OTACNEeHUs (PAKTOB OT MHEHUH. 3aluTy
YACTHOW JKU3HU U 3alIPeT Ha HKCIUTYaTALMIO CTPaJaHMsl 3aKPeIISOT aKCHOJIOTHYE€CKHE HOPMBI.
3aMbIKarOT TpUay IPUHIMIIBI IPOLIEYPHbIE: HEIOyCTUMOCTh OOMaHa, 3allyIr'MBaHus, HOAKYTIA,
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THIATEIbHOCTD IIPU OCBEILEHUH YTOJIOBHBIX €N U Ip. DTUUECKHE PEKOMEHAALNH, €CIIH pacIpe-
JIeTUTh UX TI0 TPYIIaM, MepecTatoT ObITh A0CTPAKLMEH U CTAHOBATCS PAaOOYMM HHCTPYMEHTOM.
Hanpumep, kozeke conepxut npoueaypHoe TpedoBanue: «KypHaaucT npuaepKuBaeTcs IpruH-
L[MIIa, YTO JIFOOOH YesIOBEK SIBJIIETCS HEBUHOBHBIM 0 TE€X IOp, IIOKA CyJIOM He Oy/leT JI0Ka3aHo
obpartHoe» (Kogekc, 1994). B Takom Buje 310 uncras aekiaapamnus. OTBEThl Ha JIEMEHTapHbBIC
BOMPOCHI MIPH MOJATOTOBKE peropTaxka K 3pupy NpeBpaTsIT ASKIaAPAIHIO B pealbHbIN HHCTPYMEHT
THYECKOTO KOHTPOJISL. BOmpockl MOTyT ObITh TAKUMHU: KaK Ha3BaH (PUI'YPaHT — [10JJ03PEBAEMBbIM,
OOBUHSEMBIM, MIPECTYITHUKOM; €CTh JIM CJIOBA, KOTOPbIE YKa3bIBAlOT HA €0 BUHOBHOCTH, €CIIU
pemieHre 00 ATOM Cy/ HE BBIHEC; UCIIONIB3YIOTCS JH (POPMYIHPOBKH IO BEPCHUU CIICACTBUSY,
«TIPEATIONIOKUTENBHO U T.1.

[TpuHLMIIBI, cCOOpaHHBIE B ATHUECKUX KOJEKCaX, pasyMeeTcsi, 00pa3yloT HeOOXOAMMBIN
HOpMaTuBHYIO0 0a3y. Ho korma sTu HOpPMBI CTaJKMBAIOTCSA C PEJAKLMOHHBIMU TPEOOBAHUSIMU,
BO3HUKAIOT TPU TPYIIHI KOH(PIMKTOB: HOBU3HBI, BU3yallM3allui U onepatuBHOCTU. OHU Xapak-
TEPHBI JJIs1 BCEX TANOB IPOU3BOJICTBEHHOTO Ipoliecca — OT BbIOOpa MH(OPMALIMOHHOTO TOBOJIA
1 0TOOpa (aKTOB M BBHIPA3UTEIBHBIX CPEJICTB JI0 MEepeaayy pernopraxa B aQup.

[TprunHb! KOH(IUKTOB NIEPBOTO THIA (HOBU3HBI) KPOIOTCS B CTPEMJICHUH KYPHAIUCTA K
MOJTyYEHUIO SKCKIIIO3UBHOM MH(OpMAlUU U KaJpOB, B KPUMHHAJIBHOM CIOKETE YacTO IIOKUPY-
IOLLET0 cofiep KaHus. DT KOH(IUKTHI BOZHUKAIOT B Ipoliecce 0T00pa nH(GOpMaIUU U B pe3yib-
TaTe MOAMEHBI KPUTEPHUSI OOIIECTBEHHON 3HAaYMMOCTU KpUTEpPHEM 3pelMiIHOCTU. B penakum-
OHHOHM PyTHHE TaKOW BBIOOP MOXKET HOCUTh CUCTEMHBIN XapaKTep, MOCKOIbKY MPEA0CTaBISAET
nepeaade NpeuMyliecTBo B 00prOe 3a BHUMaHUe ayIuTopuu. Miutoctpanneit 3Toro KoHQIuKTa
CILy’)KMT penopTaXk O HEOKOHYEHHOM cyneOHOM mpouecce B TroMmeHu. JXKypHamucTsl, ocBemast
pe3oHaHCHOE /1e10 00 yOouiicTBe pebeHka, Mmoka3aiu B dpHUpe Kaapbl ¢ BHICOKaMEphl, Ha KOTO-
PBIX «HEKHH My>X4MHa ¢ KOpOOKOM B pyKax 3aXOJUT B OABE3]L JOMA, IJI€ TI0 BEPCUH CIIEICTBHUS,
npon3o1nio youictro nepoukny» (Illafixutauaosa, 2023). ABTOPBI IPEACTABISIOT 3PUTEISIM Ka-
Jpbl HEU3BECTHOTO MPOUCXOXKICHHS (TOXKe dTUYecKas nuiemMmal) Kak SKCKIIO3MBHbBIC, BbIIAB
MICEBIOKYMEHTAJIBHYIO 3alMCh 3a JOCTOBEPHYIO M COBEPIIMB TaKUM 00pa3oM MOJMEHY OJIHOTO
KpUTEPHUS JPYTUM.

N3 sToro ke keica mpuMep, WUTIOCTPUPYIOIIUI BTOPOH TUI KOH(IMKTOB —BU3yaIH3a-
1uu. TenecroxeTsl, MOKa3aHHbIE NEpe]] BEBIHECEHUEM BEPAMKTA MO JAENy, HAUMHAINCh «IEMOH-
CTpauueil TOKyMEHTaIbHOM 3aliCH CJIEICTBEHHBIX JEUCTBUH, T7I€ MOA03PEBAEMbII HA MAHEKEHE
MOKa3bIBaJl, KaK OH PACHpaBIIsICS C KEPTBOM, KaK CKJIaIbIBaJl €€ OCTaHKH B JJOMAIITHHUI X0JO0-
munbHUK» (Iatixutauaosa, 2023). TIpu 3TOM, MOXKHO C/IeaTh BBIBOJ, B 3aKaJIPOBOM TEKCTE HE
ObUIO aBTOPCKOTO KOMMEHTApHsl O TOM, YTO K 3TOMY MOMEHTY HOA03PEBAEMBIN yxKe COOOLIMII
CJICZICTBHUIO, YTO «TAaKUX MPU3HAHUNA OT HETro JOOWIMChH, UCTIONB3Ys MBITKH ToKkom» ([laiixutau-
HOBa, 2023). BuzyasbHblil psii UMEET 3/1€Ch IEPBOCTENIEHHOE 3HAUEHUE, IOCKOJIbKY Onaropaps
3pEMILHOCTH, MO3BOJISIET MOBBICUTh PEUTHHI IporpaMMbl. Ha camoM ke jienie B JaHHOM CIIy-
yae aHaJu3 JIOJKEH OblT Obl MpeBaJIMPOBATh HaJ «KAPTHHKOI». CTpemileHHe K JI0KyMEHTallb-
HOCTH KaJipa ¥ MOJHOTe MHPOPMHUPOBAHHS, KPOME TOTO, BJIeUeT 32 COOOM MOTEHIHAIBHYIO U,
YTO Ba)KHO, MMOIYAC HEMpPEAHAMEPEHHYIO JAEMOHCTPALIMIO B KaJpe JUI Jrofaei, 0cCOOCeHHOCTEH
00CTaHOBKHU U JAPYTHX MPU3HAKOB, [0 KOTOPHIM MOXKHO WACHTU(UIIMPOBATH TEPOEB PEIOPTAXKA.
B npuBeneHHOM npuMepe yCTaHOBKY Ha MOJHOTY MH()OpMUpPOBaHUS 00EpHYIach HapylIeHUEM
MPUHIINIIA TPE3YMIILUU HEBUHOBHOCTH.

HoBocTtHoll hopmar MHOTHX KpUMUHAIbHBIX iepeaay («Bectu. JlexxypHas yactb», Poccus
24; «9kcTpeHHbIit Be30B. 112», Pen TB u ap.) npoBorupyeT KOH(DIUKTH TpeThero TUmna (orme-
paruBHOCTH). OHU BO3HUKAIOT, KaK MPaBUJIO, HA CTaJUU BBITyCKa MPOTrPaMMBbl, KaK 3TO MPOU30-
nuio B utonie 2017 roga B adupe nHpopMamoHHO-pa3BiekaTenbHoi mporpammsl « Tokudane!»
Ha snoHckoM TenekaHane Fuji Television Network Inc. ABTopsl croxkera Ha3Bayiu B 3upe HE
[IPUYACTHOTO K MPAaBOHAPYILEHUIO YEJIOBEKa I0/I03PEBAEMbIM, IIOKA3aJIM €ro MHTEpBbIO. Ye-
pe3 Mecsll «B TOHM e MPOorpaMMe paccka3ald O My)KUUHE, JAeJI0 KOTOPOro, KaK YTBEP:KIal0Ch,
“OBLI0 TIepeaHo B MPOKypaTypy’’, XOTS Ha CaMOM JieJie 3Toro He mpom3omnio» (Bureau, 2018). B
pemiennn Komurera mo u3yueHuIo 3TUKH TelepajauoBenianust SIMOHUN OTMEYAeTCsl, YTO TaKHhe
OILIMOKY SIBJISIIOTCSI CEPbE3HOM MPOOIIEMOil, U B 000UX clydasx y CheMOYHON IPYMIbI ObLIa BO3-
MOXHOCTb 3aMETHTb M UCIIPABUTh UX J0 BBIXOAA B 3(Hp, HO OHA 3TOro He caenana. [lokasarenexn
oTBeT Tenekanana. OH «IIpU3HaJ, YTO HEJJOCTATOUYHO OCBEIOMIICH O TOM, KaK paboTaTh ¢ TaKoh
KOH(UACHINAIBHOW HHPOPMAITUEH, i YTO POIIeCC MPOBEPKU ObLIT HEAOCTATOYHO TIATEIbHBIM,
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4yTOOBI BBISIBUTH OIIMOKY» (Bureau, 2018).

SInoHCKue Ky pHAIUCTHI pabOoTallu B peXXUMe «CpOoYHast HOBOCThY». B aToMm (hopmare omHNM
U3 CaMbIX HaJIeKHBIX CIIOCOOOB M30€kKaTh HAPYIICHUS STUKU MOXKET CTaTh BEepUPHUKAIIMOHHAS
nay3a. OHa naeT HeoOX0UMO€e BpeMs JUIsl pEIaKIIMOHHOM peduieKCHu: BBISICHUTD, OTKYZA TOCTY-
nwia nH(popMaLus U T0OCTOBEpHA JIM OHA. Eciu Takoil may3sl HET, TO JOCTOBEPHOCTh HEMUHYEMO
YCTYIIUT MECTO ONEPATUBHOCTH, a PUCK MepeJadyll HEPOBEPEHHBIX JaHHbBIX IEPECTaHET ObITh
TUIIOTETUYECKUM.

3aMeTUM, YTO BBIIEJICHHBIE paHEE TPU I'PYIIBI ITUYECKUX HOPM HE M30JUPOBAHBI Ipyr
OT JIpyTa, U KOH(IMKTHI BCIIBIXMBAIOT MMEHHO B 30HAaX MX MepecedyeHus. B KpuMuHaibHOM pe-
MOPTa)Ke Ha CTHIKE MPOLEAYPHBIX M aKCHOJIOTHUECKUX MMPUHIIUIIOB aKTyaTH3UPYETCs] KOHPIUKT
HOBU3HBI. HanmoxxeHne akcHoIoruueckux U KOTHUTUBHBIX HOPM MTPOBOLUPYET KOH(IUKT BU3ya-
AU3alud. 3aMbIKaeT TUIIOJIOTMUYECKUH Pl KOH(IMKT ONepaTUBHOCTH, BBIPACTAIOIIMN U3 IIPOTH-
BOpPEYMsI KOTHUTUBHBIX U IPOLENYPHBIX PEKOMEHIALINN.

ITprunHa Bcex 3TUYECKUX MPOTUBOPEYUI HA YIUBIIEHUE IIPOCTA — «OTCYTCTBUE BHATHBIX,
MPUHATBHIX OOJNBIIMHCTBOM MEIUMHBIX paOOTHHMKOB, MPEACTABICHUE O TOM, YTO TAKOE 3THYE-
CKUI mpocTynok >xypHanmuctay (Jlozosckwii, 2001). bosnee Toro, ommoOKH, KOTOpHIE COBEPIIAET
peropTep, MOKHO Pa3IeNinTh Ha OOBEKTHBHBIE, KOTOPHIE MOYKHO HCIIPABUTh, H CyOBEKTHBHEIE,
3axmoyatonrecs, kak numet b. H. Jlozosckuit (2001) B «mmogyepkuBaHUM, UCKAXKEHUN WIN 3HA-
YUTEIBHOM Ipolycke HH(opmanuu». Omudku cyObeKTUBHBIE TPYIHO UcIIpaBUTh. Ho yueHsbli
BUJUT BBIXOZ B )KYPHAJIMCTCKOM ITHYECKOM aylIUTE, B OCHOBE KOTOPOI'O MOXET JIEXKATh MIPEJI0-
KEHHas TUMOJIOTUsl KOHMIUKTOB. OHA MOKA3bIBACT, YTO OIIMOKH SIBIISIIOTCS CUCTEMHOMU MpobIie-
MOH, IT03BOJISIET PEAAKLIMK OLICHUBATh PUCKU U CBA3BIBAET TEOPUIO C IPAKTUKOU. B nanpHelmeM
MPEICTOUT pa3padoTaTh MOAPOOHBIN CHHCOK KPUTEPUEB OLIEHKH COOTBETCTBHS MaTepHAIIOB
KpPUMUHAJIbHON TEMATUKU Ha TEJIEBUJCHUH MPO(ECCHOHATbHBIM ITHUECKHUM HOpPMaM, a 3aTeM
aJlanTUPOBaTh €r0 U APYTUX HAIIPABJICHUN XKYPHAIACTUKH.
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TPAHC®OPMAIN ST ®YHKIIUN POCCUMCKUX JIEJIOBBIX CMHU B
ITAPAJIMTME CURATED FLOWS

WBan Pomanenko,
TBepckol rocynapcTBeHHbIN yHUBEpcuTeT, Poccust

AnHoTaums: B crarbe paccmarpuBaeTcs TpaHchopManus QyHKIHE poOCCUHCKUX TETOBBIX
CMMU non BnusiHMEeM 1M(poBHU3anuu U tuatGopmusanuu. [19Th 0CHOBHBIX (QyHKIMIA (arpera-
Ul ¥ KypUpOBaHKe, Bepu(UKaIs U CHIbKEHHE HH(OPMAIIMOHHOTO [TyMa, BU3yalu3alus J1aH-
HBIX, THTEPaKTHBHO-CEPBUCHAS U 00Pa30BaTEIbHO-TTPOCBETUTEIHCKAS) BBIJICIIEHBI C OMTOPOW Ha
KoHIenmuto curated flows 1 IpOMIITFOCTPUPOBAHBI IPUMEPAMH U3 POCCUHCKON METUATIPAKTHKH.
KutioueBble cjioBa: enoBast )KypHAINCTHKA, IndpoBas Tpancdopmanusi, curated flows, sxypHa-
JIMCTUKA TaHHBIX, (PMHAHCOBAs IPaMOTHOCTh, BEpUPHUKAIIHS, IKOHOMHKA BHUMAHHS

[{udposas Tpanchopmanus u matdopmusanus Meauachepbl IPUBHECTH B pabOTy KypHATHCTA
npeabaBuin K padore B CMU HoBble TpeGoBanus. JKypHaIMCTCKOE POU3BEICHUE TAKKE MPU-
00pesio MHOE Ka4eCTBO, EPeCcTaB ObITh CTAThEH MM TENEPEOPTAKEM, a IPEBPATHBIIUCH B KOH-
TeHT. Bipouem, BHepeHreM B pabOTy COBPEMEHHBIX IIUPPOBBIX TEXHOJOTHUI, a B MEAUATEKCT
— MynbTUMeMUHBIX nemMeHToB (Vyrkovsky et al., 2019) Tpanchopmarus He orpaHUYNBaeTCS:
PEBU3UHU MOABEPTaOTCS CYIIHOCTh, Ha3HAYCHHUE U (PYHKLNU KYPHATUCTUKHU. Y est KypupyembIx
notokoB (curated flows), BeLABHHYTas 3amagabiMu uccienoBarensimu (Thorson, 2016), kaxer-
Csl, IOKA HE MOJIyYHJIa pa3BUTUS B POCCUHUCKHUX HAYYHBIX KPyrax, HO B ONpPEACIICHHON CTETIEHU
OHa IOMOTaeT OOBSICHUTH MPOLIECCHI, TPOUCXOAIINE B Meina. BHUMaHMe ayTuTOPHH yXKe CTaJIo
OCHOBOIIOJIATAIOLINM MTPUHIIUIIOM, HAa KOTOPOM CTPOUTCS KypHanucTuka. [lorpedurens HeoOxo-
JTUMO HE TOJIbKO MPUBJIEKATh K MEIUAKOHTEHTY, HO HY)KHO YIIPaBJIATb BHUMaHUEM YEJIOBEKa C
MOMOIIbIO PEJAKLIIMOHHBIX, AITOPUTMUYECKUX, COLUATBHBIX U MOJIb30BATENbCKUX PuibTpoB. C
3TUX MO3UIUI MBI IeTIaeM MOMBITKY ONMUCATh aKkTyaldbHble GyHKIMH aenoBbix CMU.

I'maBHOE Ha3HauYeHHE JENOBBIX MEJIMa HE U3MEHUIOCh — UM MO-NIPEKHEMY OTBEJCHA Be-
Jyliast poJib B OCBEIIEHUH SKOHOMUYECKHX M (PMHAHCOBBIX MporieccoB. DyHKIIMOHAIBHBIE JKE
xapakrepuctuku Takux CMU tpanchopmupoBanirch. Mbl BeesieM QyHKIIMH arperaiu U Ky-
pUpOBaHUs, BEpUPUKALIUU U CHUKEHUS MH(OPMALIMOHHOTO IITyMa, BU3yaJIU3alluy U yIPOILIEHUS
CJIOKHBIX JJAaHHBIX, UHTEPAKTUBHO-CEPBUCHYIO U 00Pa30BaTEIbHO-IIPOCBETUTENBCKYIO.

KypHaaucTel U paHbllle, U ceiigac OTOMParOT HHGOPMAIIMIO U3 OTPOMHOTO MaccHBa. B fe-
JIOBBIX MEIMa ATO OUPIKEBbIE CBOJIKH, CTATHUCTHKA, MIPECC-PENU3bl KOMIIAHUMN U T.J., COOMpaeMble
aBTOMAaTUYECKH, HalIpUMeEp, 110 KJIFOUEBBIM clloBaM. Bcee 310 nonajgaer )KypHajiucTaM, KOTOpbIe
PYKOBOJICTBYIOTCSI B CBOEH paboTe Mmpekae Bcero npoQeccuOHaIbHBIMU KPUTEPUSIMHU BhIOOpa
— 3HAUUMOCTBIO, aKTyaJIbHOCTbIO HOBOCTH U Jp., TO €CTh 3aHUMAIOTCSI KypUPOBAaHUEM TEMaTH-
YecKoro MH(GopMamoHHOro notoka. [lomoOHbIe cTpareruu, cocymecTByomue B OU3HeC-Kyp-
HAJIMCTUKE, PENIPE3CHTUPYIOT (PYHKIIMIO arperaliy U KypupoBaHus. B cOBpeMeHHBIX YCIOBHSIX,
KOTJ1a HY’KHO BBIIEPKHBATh KOHKYPEHIIMIO C HOBOCTHBIMH arperaropaMu, COlUaIbHbIMU MeIua
U CHelHalIN3UpPOBAHHBIMU UHTEPHET-pecypcamu, neiaoBbie CMU GoproTcs 3a BHUMaHHE ayiu-
TOPUH MOCPEICTBOM pa3MeIleHHs] TPOBEPEHHON 3KOHOMUYECKOH U (PMHAHCOBOM MH(pOpMaLIUU
Ha CBOMX caiTax, B COLUAIbHBIX CETAX, IyTEM PETYJIIPHON PACCHUIKM HOBOCTEH MOANNCUYHKAM.

Takoil MHOTOKaHaJIbHbI MEXAHU3M PACHPOCTPAHEHHUSI MPEBPALIAET CHIPOM U Pa3pO3HEH-
HBIM KOHTEHT B CTPYKTYpHUPOBaHHYIO0 MH(POPMAIIMOHHYIO MOBECTKY. Penakuus He TonbKko Gop-
MHUpPYET KapTUHY JHs, HO U OTBedaeT 3a ee jpoctoBepHOCTh (Thorson, 2016). [TyOnukys BbIBe-
peHHbIe UGPHI, TOUHO [MUTUPYS PKCHEPTOB, KOPPEKTHO MHTEPNIPETUPYS (PAKTHI, )KyPHATUCTHI
kadectBeHHOro CMU 3anumarot nmorpedurens ot GelKoBbIX M HEHYKHBIX cBelieHHi. [lenoBas
HOBOCTHasl JICHTA, BRICTPOCHHAS B ONPE/ICICHHOM JIOTHKE, TEM HE MEHEe He BCeria CBOOO/IHA OT
JIOXKHBIX M JIaXKE ONACHBbIX MaTepuaios. [lyisg Ou3Hec-peakimii, KOTOpbIE paclpOCTPAHSIOT JaH-
HbI€, BIMSIOIINE HA PUHATUE PELIEHU, 3TO 0COOEHHO aKkTyalibHO. OTclofa — Bropast QyHKIIHS:
BepUPUKALUU U CHUKEHUS MHPOPMALIMOHHOTO 1yMa. Ompoc pOCCUICKUX JKYPHAIUCTOB MOKa-
3aJl, 4TO «(PaKTUEKUHT U MpPOBepKa MHPOPMAIMH SBISIIOTCS HEOTHEMIIEMON YacThlO peJaKiiv-
onHoro npoiieccay (Cokomnona, 2018), a s5koHOMUKA ABJSETCS OAHON U3 cep, re KypHAIUCTHI
JIeNIatoT OIIMOKY yalle Bcero. B 0CHOBHOM HETOYHOCTH JOITyCKAIOTCS B CTATUCTUKE U LU pax.

B pyxoBoactse FOHECKO (Ireton, 2018) ormeuaeTcs, 4To 3aaa4a Jito00ro Ka4eCTBEHHOTO
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CMU — npoTuBOAEHCTBOBATh PacIPOCTPAHEHUIO €3WH(GOPMALIMU U Pa3BUTHIO y ayAMTOPUH
KPUTHYECKOTO OTHOIIEHUS K UCTOUYHMKAM. J[06aBUM — COOCTBEHHBIM IPUMEPOM OTHOIICHUS K
HUM. OCOOEHHOCTH peann3anuy BTOPOi (yHKIIUH IETOBBIX MeIua IEMOHCTPUPYET MPUMEp Ta-
3eTbl «KoMmepcanTby». 14 anpens 2026 roga nzganue onyOJIMKOBaJIO pacciieJOBaHUE O TEHEBOU
momaske mo npoxaxke oymaxksoro HJC na 11,5 tpan py6neit. [lyGnukamust aeMOHCTpUpYeET
00pa31oByI0 MOJIeNb (PaKTUeKHHTa. ABTOPHI COMTOCTABIIIN JaHHBIE YE€ThIPEX BEJOMCTB, TOOBIBA-
JIM B TOpOJax, IJie MPaBOOXPAHUTENHU 3a/IeP>KUBAIU MOI03PEBAEMbBIX B MaXUHAIHSIX, OMPOCHITH
9KCTepToB. B pesynbrare untarento ObUT MPEACTABICH JOCTOBEPHBIM MaTepua, B KOTOPOM Ha-
3bIBAJIACH KOHKPETHAsI CyMMa MPUYUHEHHOTO yiepoa.

Kak ObLJ10 MOKa3aHo BBINIE, JCTOBBIC M3IaHUS HEM3MEHHO OOpamiaroTcs K OOJBIIUM JIaH-
HeIM. [lara-mMatepuansl TpeOyroT 0OpaOOTKHM «KOJIMYECTBEHHBIX, CTAaTUCTUYECKUX IOKa3are-
Jel u/Wm co3gaHue COOCTBEHHOTO Habopa JaHHBIX MO pesyabraram uccieaoBanusy (Hepenr,
2020). Otcrona — TpeThs GyHkus aenoBbix CMU: Busyanuszanuu U yOpOIICHUS CIOMKHBIX
naHHbIX. Busyanuzanus B skoHoMuueckux CMU He siBisieTcsl [U3ailHEPCKUM pelleHHeM, OHa
HarpasisieT BHUMaHue norpeourens (Webster, 2014), momoras eMy pa3o0parbCsi B CIOKHBIX
(MHAHCOBBIX Tpoleccax, YBUAECTh B3aUMOCBS3b B TPEHIaX, NMOKA3bIBACT JAWHAMHKY PBIHKA U
0OBSICHSIET MPOTHO3bI AHATUTUKOB. Tak, MyIbTUMEANMHBIN apceHan poccuiickol razetsl «Bemo-
MOCTH» BKJIIOYaeT MHPOrpaduKy pa3IMyHOrO THUIA JJISl BU3yalM3allii CTATUCTUKU U OTYETOB,
HMHTEPAKTUBHbBIE AJIEMEHThI, BCTPOCHHBIE KOTUPOBKHU U Jip. Takum oOpa3oM, 3TU MPHUEMbI IOMO-
raroT KypHAJIUCTaM CTPYKTYPUPOBATH CIOKHYIO HH(GOPMAIUIO HATIIATHO.

[TepeuncnenHble pa3sHOBUAHOCTH BH3YaJIU3allMH, OTHAKO, HE TOJBKO OOBSCHSIOT, HO U Ha-
MIPABJISIOT AyJUTOPUIO, TO €CTh B IIU(PPOBOI cpelie OHU SBISIOTCS YaCThIO CEPBUCHON MOJIENH, K
KOTOpOH mepexonst nesnoBsie CMU, BBIOTHSIOMNE WHTEPAKTUBHYIO M CEPBUCHYIO (DYHKIIHIO.
Ha cBoux ceteBbIX pecypcax Takue Mena pa3MellatoT TaKue CEPBUCHI, KaK « YIIpaBleHUE MOPT-
denem», TO3BOISIIONTNE OTCIICKUBATh U MMPOTHO3UPOBaTh nuHaMuKy uHBecTHImil (MA Cbonds.
ru), pedTuHTH cOeperarenbHbIX MpoaykToB (NBJ, HannonansHbIii GaHKOBCKUH KypHal), Kpe-
TUTHBIE, UTOTEYHble, MHQISIUOHHbIE OHNAWH-KanbKynaTopbl (ProFinansy.ru). Kpome Toro,
MIPUMEPOM TAKOTO MOJIX0/1a CIYKUT pazzen «JInunslie puHance» Ha caiite «PBK UnBecTummy,
e MyOIUKYIOTCSl peKOMEHIAUH 110 3(PPEKTUBHOMY YIPaBICHUIO JIUYHBIMU (PUHAHCAMU. DTH
1M (pOBbIE HHCTPYMEHTHI, IO CYTH, IPEACTABISAIOT COOON OTIENbHBIN KaHa JOCTaBKU KypUpy-
eMoii nH(popMaIu, KOTOPYIO 0TOOpa caM MOJIb30BaTelNb UCXOS U3 CBOUX UHTEPECOB.

CyTb 00pa3oBaTeNbHO-NIPOCBETUTENLCKON (DYHKIIMU 3aKIIOYaeTcs B TOM, YTO JEJIOBBIE
CMU Ha COBPEMEHHOM STale CTAHOBSTCS MJISl YeJIOBEKAa MEPCOHATbHBIM HABUTAaTOPOM B BO-
pocax 3KOHOMHMKHM M (uHAHCOB. JKypHAJIUCTBHI HE MPOCTO OTBEYAIOT HA 3TH BOMNPOCHI, HO U
yudaT ayJUTOPUIO B HHUX pa3doMparbCcsi U CaMOCTOATENBHO OPUEHTUPOBATHCA B MH(OPMAIHOH-
HoM notoke. Ponre CMU B noBbIeHN# (PMHAHCOBOM IPaMOTHOCTH HACENICHHs YK€ OCMBICIIEHA
Haykol (Buxposa, 2019). [Ipumepamu mpakTudeckoil peanusauu o0pa3oBaTeIbHO-IIPOCBETH-
TEIbCKON (PYHKIIMU MOTYT CIIY>KUTh CIIEUIIPOEKT M0 (PMHAHCOBOW IPaMOTHOCTH, pean3yeMblil
Telegram-kananom «PBK Jlenbru», rae myOIuKyrOTCS MaTepHalibl O IJIAHUPOBAHUM OFOIKETA,
WHBECTHUIIUSAX, 3aIIUTE OT MOILICHHUKOB, WK pyOpuka «JInuHblii cueT» B razete Bemomoctn», B
KOTOPOH pa3MeIaoTcs CTaThi 00 MHBECTULIUAX, OIOIKETE, 3aKOHO/IaTeIbCTRE.

Brinenennsle (QyHKIMU JOTMONHSIOT Jpyr Apyra, (GopMupys Hpoduib KauyeCTBEHHO-
ro cpencTsa mMaccoBor nHpopmarmu. Konmenius curated flows, ckBo3p npu3My KOTOpOil OHH
paccMOTpeHbl, IPUMEHUMA B TOM YHCJIE U K POCCUHCKOMY JEIOBOMY MEIUAIPOCTPAHCTBY, YTO
MOATBEPKIACTCS] KOHKPETHBIMU MpuMepamMu. OHHM NOKa3bIBAIOT, YTO MEXaHU3MbI KypUPOBaHUS
MTOTOKOB 33JIeiICTBOBAaHbI HA BCEX ATaMax >KypHAJIUCTCKON NeSTEIbHOCTH, HAUMHAs OT arperaiuu
HOBOCTHOT'O MacCHBa U 3aKaHYMBas MPOCBEIICHUEM ayAUTOPHUH.
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and educational and enlightenment) are based on the concept of curated flows and illustrated
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I'VMAHUTAPHBIE BbI3OBbBI B IIOBECTKE COBPEMEHHBIX MEJINA
CTPAH IIEHTPAJIBHOM A3

Hapsbs CanpbiHcKas,
HucTuTyT BOocTOKOBEAEHUs PoCccuiicKor akageMuH HayK

AnHotanus: B pabote nmpoaHanu3upoBaH KOMIUIEKC TYMaHUTAPHBIX BBI30BOB B ITOBECTKE Me-
nua ctpaH LleHTpanbHOa3MaTCKOro pernoHa, K KOTOPbIM aBTOpP OTHOCHT: T€H/IEPHOE HEPABEH-
CTBO (TpaJULMOHHBIE MAaTpHApXaJbHble HOPMbI, paHHHE OpaKkH, OrpaHUYEHHBIN JOCTYN KEH-
IIMH K TOJIUTUYECKOMY M SKOHOMHUYECKOMY Y4YacTHUIO, IOMAIlIHEe HaCUIIUE); IpOOIeMbl KJIMMaTa
U 9KOJIOTHH (Jerpajamusi ApajabCKOro MOpsi, ONyCThIHMBAaHUE, AE(PULUT BOJbI, TPAH3UT K BO3-
OOHOBIISIEMOI YHEPTETUKE, YTPO3a MPOIOBOIBCTBEHHON 0€30MacHOCTH); MPOOIEMBI TPYIOBOM
MUTpalus U €€ COUUalbHbBIX MOCIEACTBUN (A€3UHTErpanusi CEMeH, ysI3BUMOCTh MUTPAHTOB,
(dbemMuHu3aLuUs TOMOXO35MCTB); MPOOJIEMBI JOCTyIa K KaUeCTBEHHOMY 00pa30BaHHUIO U 3]IpaBo-
OXpaHEHUIO, B TOM YHCJIC B CEITbCKUX paiioHax. OCHOBHOM BBIBO/ paOOTHI 3aKJIIOYACTCS B TOM,
YTO T'YMaHUTAPHbBIE BBI30BbI COCTABIISIOT OJIHY M3 KIIFOUEBBIX MPOOIEMHBIX 30H /1 cTpaH Llen-
TpaJbHOU A3UM, MOATBEP)KIAEMYIO KOJIUYECTBEHHBIMHU J1aHHBIMHU.

KuroueBble ciioBa: ryMaHuTapHblE BBI30BBI, MEMA, FEHIEPHOE HEPABEHCTBO, KIMMAT, 3KOJIO-
U, TPYAOBask MUTPALUsl, JOCTYI K 00pa30BaHUIO U 3[PaBOOXPAHEHUIO.

B akanemunueckoil auTeparype U MEXAYHAapOAHBIX JIOKYMEHTax IMOHATHE “TyMaHUTAapHBIE BbI-
30BbI”’ TPAKTYyeTCs MO-pa3HOMY. B IIMPOKOM CMBICIIE 3TO MOHATHE OXBATHIBAET JIIOObIE YTPO3bI
U npoOJIeMBbl, OKa3bIBAIOIIME BIMSHUE HEMOCPEICTBEHHO HA OJaronoiyyue yesoBeka U oOle-
ctBa. Cienyer BbIACINUTh HECKOJIBKO MOAXO/I0B, CYIIECTBYIOIIUX MPU UHTEPIPETALUU TTOHATHSL:
1) B nokymenrax Ilporpammel pa3sutus OOH u qpyrux MexayHapoJHbIX OpraHU3aUi aKIeHT
CTaBUTCA HA 3alUTE MPaB YeJIOBEKa, FeHJEPHOM PAaBEHCTBE, AOCTYIE K 00Opa30BaHMIO U 37pa-
BOOXPaHEHUIO, MHKIIIO3UU ys3BUMbIX rpyni. Ilogxon ycroituuBoro paszsurus (Ilosectka OOH
2030) moHMMaeT ryMaHUTapHbIE BHI30BbI KaK CUCTEMHBbIE NPENATCTBUS Ha MyTH K Llenn ycToii-
YUBOTO Pa3BUTHUS: HEPABEHCTBO, OETHOCTh, FOJI0/, U3MEHEHHUE KiuMara. 2) B cBs3u ¢ BeI30BaMu
0€30I1aCHOCTH Ha MOCTCOBETCKOM IPOCTPAHCTBE YACTO BbIJIENAETCS 00bSICHEHUE TYMaHUTapHBIX
BBI30BOB Kak MpoOJIeMaTHKY, JieXkalleil B 001acTH 3alUThl UJICHHBIX U LIEHHOCTHBIX IPEACTaB-
JIEHWU, OAAEPAKKU PYCCKOTO SI3bIKa, IPOTUBOAEHCTBUS PAIUKATIU3ALIH.

ITpumenurensHO K LleHTpanbHOM A3HHM ClieyeT BBIAEIUTD CIEAYIOIINE TPYIIIbI BHI30BOB!

— I'eHepHOE PaBEeHCTBO: TPAAMIIMOHHBIE MMaTpUapXajbHble HOPMBI, paHHHUE Opaku, orpa-
HUYEHHBIN TOCTYI JKEHIIMH K MOJIUTHYECKOMY U SKOHOMUYECKOMY Y4acCTHUIO, IOMAaIllHEee HACU-
aue.

— Kimnmar u skosorus: nerpaganust ApaabCKOro MOpsi, OIyCThIHUBaHHE, J€(QHUIUT BOJBI,
TPaH3UT K BO30OHOBIIIEMOM SHEPIreTHKE, yTrPpo3a MPOJOBOJILCTBEHHOM 0€30M1acHOCTH.

— TpynoBas murpanus U €€ cOLUaJbHBIE MOCIEICTBUA: AC3UHTETpalMsl CEMEH, YSA3BH-
MOCTb MUTPAHTOB, (PEeMUHH3ALINS JOMOXO3SIHCTB.

— JlocTyn K Ka4eCTBEHHOMY 00pa30BaHUIO U 3/IpaBOOXPAHEHUIO, B TOM YHCJIE B CEJIbCKUX
paiioHax.

Paccmorpum ux Ha nmpumepe PecryOnuku Y30ekucTaH.

1) T'ennepHoe HepaBeHcTBO. CoracHo Global Gender Gap Report 2023 BcemuphHoro
SKOHOMHUYECKOro (hopyMa, Y30E€KUCTaH OTHOCHUTCS K IPYIIE CTPaH CO CPEIHUM YPOBHEM I'eH-
nepHoro paszpbiBa. Ilocie BEIOOPOB MOCHEIHUX JIET JOJIS JKEHIIMH B 3aKOHOATEIbHOM IMajare
JNEHCTBUTENBHO JEPKUTCS NMPUMEPHO Ha ypoBHE 32—34%. onHAKO pealbHOE SKOHOMHYECKOE
ydacTue >KeHIIMH OCTaéTCs OrpaHMYEHHBIM: YPOBEHb UX 3aHATOCTU — mopsaka 43% npoTus
72% y myxxuns (MOT, 2022). Tema panHero 3aMmy»ecTBa U JOMAIIHETO HACKIINS MO-TIPEKHEMY
TabynpoBaHa B IyOin4yHOM mpocTtpaHcTBe, XoTs HIIO ¢gukcupyroT BBICOKYIO JIATEHTHOCTH I10-
JOOHBIX CITy4Yaes.

2) DKONOTUYEeCKUI KpU3UC. Y30€KHCTaH BXOAMT B YHUCIO CTpaH, Hauboyiee MocTpajaB-
LIMX OT BbICBIXaHUs Apasibckoro Mops. I1o onieHkam MexayHapOAHbIX OpraHu3alil, B pErHoHe
[Tpuapanbst IpoXKUBAIOT OoJiee 5 MITH YEJIOBEK, CTAIKUBAIOIIUXCS C MOCIEACTBUSAME Aeduinra
YUCTOU BOJBI, COJIE-TIBIIEBBIX OYPh M YXYIIICHUS IKOJIOTHYECKOM cutyaruu. [1o naHHbIM ATeHT-
CTBa Mo rugpomeTeopoiorun PY3, cpeqnerogosas temneparypa Boipocia Ha 1,5-2 °C ¢ 1950
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r; K 2050 1. mporHo3upyetcs cokpauieHue ctoka pek Amynapes u Ceipaapes Ha 20-30%. 3Ha-
YUTEIBbHYIO YaCTh TEPPUTOPUHU CTPAHBI 3aHHUMAIOT apUIHbIE 30HBI, TOBEPIKEHHBIE OMYCTHIHU-
BaHHUIO.

3) Tpynosast murpauus. [lo pa3HbiM oneHkam, ot 2,5 1o 3,5 MiIH rpaxkiaH Y30ekucraHa
paboTaroT 3a pydexoM (IpenmyiiecTBeHHO B Poccun), a IeHe)HbIE MTEPEBOIBI COCTABIISIOT OKO-
10 16—-18% BBII (Bcemupnsiii 6ank, 2023). J{71s MHOTUX CEIBCKUX PailOHOB 3TO OTHOBPEMEHHO
HSKOHOMHYECKAs CTpaTeTusi 1 HICTOYHUK COIIMAbHOM HECTaOUIBHOCTH.

OTMeTuM, YTO CXOXKHME TEHIEHIIMH XapaKTepHBbI Ui BCEX CTPAaH PErHoHa C MONMPaBKOM Ha
YPOBEHb JI0X0/1a U Pa3BUTHUS CTPAHBI B LIEJIOM. DTO MO3BOJISIET pacCMaTpUBaTh UX Kak oOLiepe-
THOHAJIbHBIE TYMaHUTAPHBIE IPOOIEMBI.

TpanuoHHO Jaleko He BCe TyMaHUTApPHBIE BBI3OBBI MPEICTABICHBI B MEIUAPOCTPAH-
CTBE€, YaCTHYHO HEKOTOPHIE U3 TEM MOTYT OBITh TaOyHpOBaHbI/MeHee TaOyHPOBAHBI B PETHOHE.
[TprunHOM OrpaHUYEHHOTO MPEACTABICHUS TOJOOHBIX TEMATHK SBIISETCS UX BHICOKAs YyBCTBU-
TEJNBHOCTH AJs oOuiecTBa. OHAKO COBPEMEHHbIE MEMa pernoHa OyIyT pacCMOTPEHBI Ha MpH-
Mepe Y30eKucTaHa, OCKOJIbKY B CBSI3U C peaju3aluell MOJUTUKH COLMAIBLHOTO TOCyaapCcTBa
OHH Bce 00JIbIIIe MEHSIOT TIOAXO0/I K OCBELICHUIO MOJ00HOM MpoOIeMaTHKY.

AHanu3upys MOIXoasl TPATUIIMOHHBIX Menua (TelIeBHICHHE, TOCYJapCTBECHHBIE Ta3eThl),
CTOUT MOJAYEPKHYTh, YTO TYMaHUTAPHBIC TEMBI IIPUCYTCTBYIOT B IOBECTKE. 3a4acTyI0 OHH CBSI3a-
HBI ¢ peopmami 110 nporpamme «HoBreii Y30ekucTany), 3KoIoruyeckas TeMaTuka OTpaxxeHa B
paMKax rocyJapCcTBeHHBIX HHUIIMATHB 0 03€JICHEHHIO U BOJ0CcOepekeHn 0. B HeTpaguIinoHHbIe
Meana (nHTepHeT-u3nanus, Telegram, YouTube), nHanpumep, Kun.uz, Daryo.uz (Y3b6ekucran),
co3naercs Oonee MMPOKOe TosIe Al 00CYXIeHUs T'yMaHUTapHbIX npobnem. Telegram-kanamns
C ayIUTOpHEH B COTHU THICSY MOIMUCYNKOB (Hanpumep, UzNews) peryisipHO OJAHUMAIOT TEMbI
JIOMAIITHETO HACHIIUS, TPYJOBBIX TIPaB U 3arpsi3HEHUST OKPYIKAIOIIEH Cpe/Ibl.

CkazaHHoe€ 103BoJIsI€T C(HOPMYIUPOBATH CIIETYIOIINE BHIBOJIBI.

1. 'ymaHuTapHbIle BHI30BBI (T€HAEPHOE HEPABEHCTBO, SKOJIOTHUYECKUHN KPU3HC, YI3BUMOCTD
TPYIOBBIX MUTPAHTOB, JOCTYI K 0A30BBIM YCIyraM) COCTABISIOT OJHY U3 KJIIOUEBBIX MPOOIeM-
HBIX 30H JUIs cTpaH LleHTpanbHON A3uu, TOATBEPKAAEMYIO KOTHYECTBEHHBIMU TaHHBIMH.

2. MenunaocselieHue 3TUX BBI30BOB B PETHOHE HOCUT JIyaJibHBIN XapaKTep: TOCyJapCTBEeH-
Hple CMU oTpakaroT CBSA3KY MOJIUTHYECKHX peOpPM U pe3yibTaToB, TOTJA KaK HE3aBUCHUMBIE
U(PPOBBIE MeUA MOCTETIEHHO PACHIMPSIOT MPOCTPAHCTBO KPUTUIECKOTO JHCKypCa.

3. PocT aynuropuu HETpaJUIIMOHHBIX MeHa, MPEXE BCEro B MOJOJAEKHBIX CETMEHTaX,
C03/1aéT HOBBIE BO3MOKHOCTHU AJIs1 MyOIMYHOTO O0CYKACHHSI TYMaHUTAPHBIX MTPOOIIEM.

4. IlepcieKTUBHBIM HAMpaBICHUEM UCCIICOBAHUN SBISIETCS] CPABHUTEIBHBIM aHATHN3 Me-
JTUAMOBECTKH 0 OTACIbHBIM T'yMaHUTAPHBIM TeMaM (TeHJIep, KIMMaT) ¢ UCTOJIb30BAaHHEM MeE-
TOZOB KOHTEHT-aHaIu3a 1 (PpeiMUHTa MPUMEHHUTEIHHO KO BCEM ISITH FOCYIapCTBaM PEruoHa.
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HUMANITARIAN CHALLENGES ON THE AGENDA OF MODERN
MEDIA IN CENTRAL ASTAN COUNTRIES

Daria Saprynskaya,
Russian Academy of Sciences

Abstract: The paper analyzes a set of humanitarian challenges on the media agenda in the
Central Asian region, which the author refers to: gender inequality (traditional patriarchal
norms, early marriage, women’s limited access to political and economic participation, domestic
violence); climate and environmental issues (degradation of the Aral Sea, desertification, water
scarcity, transit to renewable energy, threat to food security); problems of labor migration and
its social consequences (disintegration of families, vulnerability of migrants, feminization of
households); problems of access to quality education and healthcare, including in rural areas.
The main conclusion of the work is that humanitarian challenges are one of the key problem
areas for Central Asian countries, supported by quantitative data.

Keywords: humanitarian challenges, media, gender inequality, climate, ecology, labor migration,
access to education and healthcare.
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HOBBIE AKTOPbI KOMMYHUKAITMOHHOI'O JTJAHAIITAD®TA PO B
SIIOXY HNPPOBOI'O, ”THOPOPMAIIMOHHOI'O 1 TEXHOJIOI' MY E-
CKOI'O CYBEPEHUTETA CTPAHbDI

Amnna lITeIpnuna,
TBepcKoH ToCynapCTBEHHBIM YHUBEPCUTET

AnHoTauus: B uccienoBaHuu npoBOAMUTCS aHAINU3 TpaHCHOpMalUMK KOMMYHHMKAIHOHHOIO
nanamwadTa Poccuiickoit @enepanuil B TEKYIIUX YCIOBUIX HU(PPOBOTro, HHGPOPMALIMOHHOTO U
TEXHOJIOTHYECKOTO CyBEPEHUTETA, a TAK)KE U3ydaeTcsl JUHAMMKA Mpoliecca MeauanoTpeOieHus
¢ 2019 mo 2026 ronel. B xone u3ydyenus ApaiiBepoB M3MEHEHUH ObLIN BBISBICHBI CIEIYIOIINE
(akTOpBI: TEXHOJIOTHYECKas! TOCTYIHOCTh B (hopme pacnpocTpaneHus 5G, nepeMeHsl B MEX-
JTUYHOCTHOM OOIIECHUU U MOBEICHUU ayJJUTOPUH, PETYISITOPHBIE MEPHI U KOHKYPEHLIUS C IJ1aT-
¢dbopmamu nosb3oBatenbekoro kontenta win UGC-miatdpopmamu. [IpuBenensl agantaiyoHHble
cTpareruu TpaauunoHHbIx CMU, cpenn KoTOphIX mepexo Ha MPUOPUTET HUPPOBOr0 KOHTEHTA
digital-first, ruGpuaHbBIC MOJICTTN, HUILIEBU3AIUS U POCT BIHMSHHUS HOBBIX aKTOPOB — ITU(POBBIX
wiaTGopm 1 FIKocucTeM, Onorepos. MccienoBanust moABeICHBI K BEIBOAY O (OPMUPOBAHUU TEX-
HOJIOTMYHON M CETMEHTHPOBAHHON MeAMacperbl, B KOTOPOil ycrex 00beKTOB U CyObEKTOB Me-
JIIArossl 3aBUCUT OT MHTErpallii UHHOBALMI B CBOIO JEATEIbHOCTh U IIOHHMaHUS MOTPEOHO-
CTEl ayIUTOPHH.

KuwueBsblie cioBa: mudposusanus, meauanorpednenne, Tpaguurnonasie CMU, nudposbie
mwiargopmbl, UGC-mnargopMbl, peryisiTOpHbIE MEPbI, TEXHOJIOTUYECKHI CYyBEPEHUTET, Map-
KETIICHCHI.

Ha npotspkennn 2019 — 2026 rogoB B Poccum HaOMOMaeTCss 3BOTIONNUS KOMMYHUKAITAOHHON
cpenbl, 00yCIIOBICHHAS TEPEXOJOM K TEXHOIOTUYECKONH aBTOHOMHH, B paMKaxX KOTOpou nudpo-
BbI€ TEXHOJIOTHH HA/ICTISIFOTCS POJIbIO CUCTEMOOOPA3YIOIINX IEMEHTOB B Pa3BUTUN SKOHOMUKH
U COLMANBbHON c(hepsl CTpaHbl, @ HE MPOCTO BBIMOJIHAIOT BCIIOMOTaTeNIbHYI0 QyHKIMIO. [lanHas
cMeHa (oKyca CIpOBOLUpPOBAIIA MEPecOOPKY BCEX KOMMYHHUKAIIMOHHBIX MPOIECCOB: HA CMEHY
TPATUITMOHHBIM MOJIETISIM TUCTPUOYINH MH(GOPMAIIMH TTPHUIILTA HOBBIE MOJIEIIH B3aUMOICHCTBHSI
c ayauTopuei B pamkax cOopa, oOMeHa U mepeAadu JaHHBIX C aKIEHTOM Ha BBICOKYIO CKOPOCTb
JIOCTaBKM KOHTEHTA, €ro MepeyrnakoBKy MO/ WHAMBUAYaIbHbBIE 3allpOChl MOTpeduTenei u obe-
criedeHue Kpoce-miargopMeHHoro goctymna. OTKINK Ha IPOUCXOAIINE IEPEMEHBI B UHAYCTPUHI
HE 3aCTaBUII ce0sl XKIaTh, U KITIOYEBBIE YIACTHUKU Mearapbinka — oT CMU 1 KoMMyHHKaIlMOH-
HBIX areHTCTB /10 0I0TepOB, NU(POBBIX TIAT(GOPM U OTPACIIEBBIX aCCOIMALNN — MEPECTPONIIH
CBOM MAapKETUHTOBBIC CTpareruu. TeHaeHun Meauanorpednenus 3a 2019-2026 monrBepxaatoT
neperekanue Tpaduka ayniuTopud B HU(POBbIE KaHAIBI U BBIACISAIOT TNIaBHBIE (PAKTOPBI 3TOTO
mporecca.

['mOpunHblii Xapakrep MeauanoTpeOieHus: okoH4aTenbHo chopmupoBaincs k 2025-2026
ronam. B nccnenoBanmsix kommannu Rambler&Co durypupyer cienyromnme JaHHBIC 33 IEPBOE
nostyroaue 2025 rona: 77 % yHUKaJIBHBIX MOJIB30BATENICH €KEMECSIYHO MOTIONIAI0T KOHTEHT Ye-
pe3 MOOMIIbHBIE YCTPOMCTBA, B TO BpeMsI Kak J10J1sl MOTPeOJIeHUs Uepe3 AECKTOIIHbIE yCTPOCTBa
coctasiset okoiso 30 % (Mccnenosanue, 2025).

B kadecTBe peaklMu Ha W3MEHEHHUS TEJIIEBU3MOHHBIE KaHABl MEPECMOTPENN CBOU CET-
KM BEIllaHUs], TPOTPAaMMHOE HAMOJIHEHUE U cTpareruu. TeneBuaeHne Tenepb COCPEIOTOYEHO B
NIEPBYIO OUepeb Ha yAEp)KaHUU CBOETO 3pUTEIIs Yepe3 MPOM3BOJCTBO COOCTBEHHOIO 3KCKIIO-
3UBHOTO KOHTEHTA, KaK peajMTU-IIOY, CIIOPTUBHBIE TPAHCISALNU, TIO3TOMY aKTHUBHO Pa3BUBAECT
COTPYIHUYECTBO C CEPBUCAMU JOCTABKU BUJCOKOHTEHTA Yepe3 UHTEPHET 0e3 MPSIMOro y4acTHs
oneparopoB cBs3u, To ecth OTT-mmardopmamu. [leuarasie CMU Beaen 3a MoaepHHU3AIMEH
BHEPSAIOT THOPUAHBIE OPMATHI, COXpaHSs MeYaTHbIe BEPCUM KaK MPEMHAIBHBIN MPOIYKT, HO
cMellasi TPAeKTOPUIO Pa3BUTHUS B OHJIANH, Nepexoas Ha HU(POBOM KOHTEHT C MJIATHOW MOAIU-
CKOW M MHTEPAKTUBHBIMU dJIeMeHTaMu. PagioBelniane ctapaercs COXpaHUTh KOCTSAK ayIUTOPUU
cTapiie 45 JeT, KTO MPUBEPKEH TaHHOMY KaHpy U (HopMe TOIydeHUs] HOBOCTEM, Jeasi CTaBKy
Ha WHTETPAIHIO C TOJIOCOBBIMU KOHCYJIbTaHTaMU U YMHBIMH KosioHKamu (Tpanuumonnsie CMU,
2025).

[ToBenenyeckre MaTTepHbl ayIUTOPUU IO MOJYUYECHUI0, 0OMEHY U MOTpeOneHuo uHdop-
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MalMM TOXE MEHSIOTCS, YTO XapaKTepHU3yeTcs cpa3y LebIM KOMIUIEKCOM (PAKTOpOB MOMHMO
JOCTYITHOCTH KaHAJIOB U BIMSHUS NPUBBIUKY. | €HEpaibHBIMU ApaliBepaMHu U3MEHEHUN CTaHO-
BATCA: TEXHOJOTUYECKAs! JOCTYITHOCTb, U3MEHEHHUE OXKHIaHUMN ayIUTOPUH, PETYISTOPHBIE MEPHI,
koHkypeHius ¢ UGC mnargopmamu.

K 2025 rogy TpaguiimoHHbIe MeIUa B3sJTM HOBBIM KypcC Ha aJlanTaiuio K mupoBoi Mojie-
JIM PA3BUTHUS:

[Tepexon na monens digital-first. Meanaxonaunry, genepaibHble U pETHOHATIBHBIE U3/a-
tenbeTBa, CMU akTUBU3UPOBAIIN TIepexo Ha COOCTBEHHbIE OHNaitH-Tu1aTdopmbl. CTanu cosaa-
BaThCs MYJIBTUMEIUIHBIEC TIOPTAbI, pa3padaThIBaThCsI MOOMIIBHBIE TIPUIIOKEHHS U YHUKAJIBHBIE
OHJIAHH-TIPOYKTHI. M3MeHunnachy ouepelHOCTh ¥ MPUOPUTHU3ALIMS BbIITYyCKa MaTeprasoB, TENEPh
MpeanoyTeHne oTaaercs uudposoMy Gopmary U 3aTeM BHIOOPOUHO MaTepHalibl aIalTUPYIOTCS
JUISL TIEYaTHBIX BEPCUH.

ITorck MHHOBALIMOHHBIX MOJAEIEH MOHETH3alUUU. MeauaMeHeKMEHT CTajl SKCIIEpUMEH-
TUPOBATh C NCTOYHUKAMMU NTOJIy4E€HHUs J0X010B. Cpeau MONYISIPHBIX CUCTEM TECTUPOBAJIUChH, Ta-
kue hopmatsl kKak paywall u freemium, korma OecraTHO MPEAOCTABISACTCS 0Aa30BbIM KOHTEHT,
a paclIMpEeHHbIN MpeIaraeTcs Mo IiaTHo noamnucke. VMcnonb3yroTcs U HaTUBHAS peKiiaMa, U
WHCTPYMEHTBI KOHTEHT-MapKETHHTA.

Humesuszanus kontenta. [leuarnsie CMU yxoast B Oonee y3Kyr0 dKCIEPTH3Y U CIEIU-
anmzanuio. CMentaercss Gokyc Ha OM3HEC-HOBOCTH, KYJBTYpPY, HAyKy MJIM PErHOHAJIBHYIO MO-
BecTKy. JlaHHBIH cioco0 auBepcU(UKAIIMK KOHTEHTA MMO3BOJISIECT BBIACIATHCS 32 CUET HUIICBON
9KCHEPTU3bI U YETKOE MOHUMAHHUS MTOPTPETA LIETEBBIX ayAUTOPUH.

I'ubpunas monens padotel. [leyatHas Bepcusi CTAaHOBUTCS «IIPEMHUAIBHBIMY MPOTYKTOM,
MTOCKOJIBKY COXpaHSIET CTaTyC HOCUTEINS KOPIOPATUBHOIO UMUKAa U OCHOBHOM TUIOLIAAKH JJIs
myONUKalMK aHATUTHYECKUX MaTepuasoB U JOHTpUI0B. [Ipu 3ToM KitoueBoe B3auMoeicTBIE
C ayIuTOpHEeN epeMeCTUIIOCh B IIU(PPOBYIO Cpeny.

Bo3snelictBue peryiasTopHbIX orpaHudeHuii. [IpaBoBoe Iosie cTpaHbl HACBIIAECTCS HOBBI-
MU HOPMaTHBHO-IIPABOBBIMHU aKTaMH, KOTOpbIE BCE JKECTYE peryaupyror aestenbHocts CMU.
Ha paboty menua mpsiMoe BO3AEHCTBUE OKa3bIBAIOT 3aKOHBI, HAIPaBJICHHbIE HA MPOTHUBOJAEH-
CTBHUE IKCTpPEMH3MY, O0pbOy € pacHpoCTpaHEHHEM KJIEBETHI, Au(damanii U HEAOCTOBEPHOI
nH(pOopMaIuK, a TAK)Ke MpaBUIa KOHTPOJIS 38 UHOCTPAHHBIM (PUHAHCUPOBAHHUEM.

[{udposbie maTdhopMbl MPOJEIATN CIOXKHBIA MyTh 3BoitoNuH ¢ 2019 mo 2026 rr., mpe-
BPATUBIINCH U3 NMEePU(PEPUIHBIX KaHAIOB B CUCTEMOOOPA3YIOIIUE JIEMEHThl KOMMYHHUKALIMOH-
HOW nHAYCTpUH. [laHHbIe y4acTHUKH HU(POBOM cpeabl pa3paboTain COOCTBEHHBIE TPOTOKOJIBI,
pEenIaMeHThl U MPUHLMIIBI B3aUMOJEHCTBUS ayJUTOPUH C KOHTEHTOM U peKJaMojaTesiell ¢ Mo-
Tpedurensimu. CrapToM TpaHcPopMalMu NpUHATO cunuTaTh cepeanny 2000 x — navano 2010 x
roJI0B, NEPUOJI MOSIBICHUS B Poccun nepBbIX OHJIAH MeIha U collMaibHbIX ceTeil: « BKonTakTe»
(2006), «Onnoknaccaukm» (2006), koTopbie criepBa ObUIN MPUHATH 00IIECTBOM KaK MPOCTpaH-
CTBa 7Sl OOIIEHMSI, HO OBICTPO OCBOMIM (PYHKIMU MeauariaropM depes Mob30BaTeIbCKUI
KOHTEHT U Mabiauku. BriocneacTBuu nosiBUIIMCH KOHTEHTHBIE arperaTopsl, kak SAnaexc./l3eH, ko-
Topelii B 2017 BBEN aJrOPUTMUYECKYIO TIEPCOHAIN3ALNIO JIEHTHI, 33aB TPEH HAa «MUHIUBUIY-
aJIbHBINA MenuanoToky». Criepsa riaT¢opMbl BHITOTHSITH POJIb HU(POBBIX «I0COK OOBSIBICHHI,
HO K 2019 romy o6penu 4epThl MOTHOIICHHBIX MEIUA C PEIAKIIMOHHBIMH CTaHAapTaMU, MOHETH-
3aluel yepe3 pekjiaMy U MapTHEPCKHE MPOrpaMMbl, a TaKKe MHCTPYMEHTAMU aHAJMTUKU JIJIs
aBTOPOB.

K 2024-2025 rogaM MapKeTILIENCHI OKOHYATENBHO 3aKPEMUIM CTaTyC MOJHONPABHBIX Me-
nuanrpokoB. Wildberries u Ozon BHenpuiu popMaThl «IIONUHT KOHTEHTA» - BHJICOPACTIAKOBKH,
0030pHI, live CTpUMBI C IEMOHCTpAIIMEe TOBAPOB, a UX MPUIOKEHUS, B TOM YUCIIC BEPTHKAIb-
HBIX BUCO, kKak Wibes ot Wildberries, craim koHKypupoBath ¢ kiaccuueckumu CMMU 3a Bpems
nonbs3oBarens. [lo nanupiM Mediascope, cpeaHsisi MPOAOIKUTEIBHOCTh CECCUU B MApKETILIEH-
cax gocturia 12 MUHYT, 4YTO CPaBHUMO C BPEMEHEM, MPOBEAEHHBIM B coliceTsix. B 2025 rogy
JIOJISl peTeiI Meua, BKIIIoUas MapKeTIIechl U Tu1aTdhopMbl OOBSBICHHM B pEKIIaMHBIX OIOIKe-
Tax cocraBuia 46 %, a mporuo3upyembiii 00bEM cermenta goctur 891 miupn pyomeit, no nas-
HbeIM Sostav (B 2025 roxy, 2025).

Ecnu roBoputh mpo sTambl ctaHoBieHUs IH(poBeIX miardgopm B Poccun ¢ cepeauHsl
2000 x o 2025 rona, TO cTparerus BHIISIUT TaK: OT HUIIEBBIX CEPBUCOB OOIIEHHUS, 3aTEM I1e-
PHOJ MEMaarperaropoB U CETOJHSIIHSIS TOUKa Pa3BUTHUS — IKOCUCTEMbI C UHTETPUPOBAHHBIMU
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KoMMepuecKMMHU (pyHKIUAMHU. CerofHs K HU(pPOBBIM I1aTGopMaM OTHOCATCS:

— cyTepant, HallMECCEeH/DKep M eUHBIN KaHan oOMeHa nHpopmarmeit MAX;

—conuanbHbie ceTu («BKonTakre», « OMHOKIACCHUKI);

— meccenmxepsl (Telegram, VK Meccenmxep);

— Bugeoxoctunru (Rutube, YouTube);

— KOHTEHTHBbIe arperaropsl (Sunekc./l3eH);

—nmMapketiuieiicsl (Wildberries, Ozon, Aunexc.Mapket, MeraMapket, MaruutMapkeT u
CHeHaIN3UPOBAHHbIE TUIOIAIKH);

— OT30BUKH M MI1aT(GOpMBbI TIOJIb30BaTeIbCKIX 0030poB (IRecommend, OT30BHK).

PBIHOK KOMMYHHKAITMOHHBIX, PEKJIAMHBIX, MApKETHHTOBBIX areHTCTB TaK)Ke IOJBEPT-
Csl CUJIbHBIM M3MEHEHHSIM B CHUTy HACTPOWKHM K HOBBIM mpaBuiaMm. B 2025 roxy nabmromaercs
TPEH/I Ha MUKPOCTEIMATN3alINI0, KOTa O0JbIIIOE KOJTMYECTBO areHTCTB COKpAIatoT HOMEHKIa-
TYpY OKa3bIBa€MBIX YCIIyT 10 MUHUMYyMa, OCTaBJIsA Y3KYyI0 crienuanu3anuio, HanpuMep, EdTech,
FinTech, MedTech, 160 ¢uxcupyst npoguis o KOHKPETHBIM 3a/1a4aM — IPOU3BOICTBO MO/~
KacToB, voice-MapkeTuHr, co3ganue AR/VR-pexnmamubix pemenuit. [lapamnensHo HaOupaer
nonyisipHocTh Monenb White Label, xorma arenTcTBa HaYMHAIOT paboTaTh «I0A OpeHIOM 3a-
Ka3uMKa» U BBICTPAMBAIOT MOIYJIbHbIE THOPUIHBIE CTPYKTYPBI, (HOPMUPYS MPOECKTHBIE TPYIIIBI
y3KOCIEIaTU3UPOBAaHHbBIX IPOPECCHOHAIIOB.

B coBpeMeHHOM MenuanpocTpaHCTBE OJIOTEpbl M aBTOPHI MOJIb30BATEIbCKOTO KOHTEHTA
MPEBPATWIINCh B 3HAYUMBINA (akTop BiusHUSA. COINAacHO akTyaJlbHBIM JaHHBIM, K 2025 romy
KOJIMYECTBO KOHTEHT-CO3Jaresiell B COLMAaIbHBIX MEIUa JIOCTUIVIO UCTOPUYECKOTO MAaKCUMyMa
— 83,8 mutH 4denoBek, npu 3ToMm Oomee 160 Thic. O0repoB BHECEHBI B O(DHUIIMAIBHBIA peecTp
Pockomuanzopa.

HccnenoBanus mokassiBaroT, 4To 10 80 % poccuiickux 610repoB MOAIEpKUBAIOT COTPY-
HUYECTBO C TOCYapPCTBEHHBIMH CTPYKTYPaMH, YTO 0OYCIIOBJIEHO MPOIECCaMH JIeTaIN3aluy UH-
¢urroeHc-MapkeTHHTa («00SIeHHs» CErMEeHTa) U TIOBBIIIICHHEM KOMITETSHIIUH TOCYIapCTBEHHBIX
MHCTUTYTOB B cpepe B3aumoencTBus ¢ oiorepamu (Cmena, 2025).

OO0111ecTBEHHbIE UHCTUTYThHI U aCCOLMALIMY KaK OJIHU U3 IVIaBHBIX aKTOPOB UIPAIOT KIIIO-
YEeBYIO POJIb B PEryJIMPOBAaHUH, CTAHAPTU3ALINY U TOAJIEPKKE KOMMYHHUKAIIMOHHON UHyCTPUU
Poccun, obecrieunBast uanor Mexay OM3HeCOM, TOCYIapCTBOM M MPodecCHOHaTbHBIM CO00IIIe-
CTBOM.

Cpenn Bepymux oObequMHEHMH. Acconuanysi KOMMYHUKAIlMOHHBIX areHTcTB Poccun
(AKAP) — xpynHeiimiee npodeccroHaibHOE 00bEINHEHNE PhIHKA KOMMEPUECKUX KOMMYHHKA-
uuii. AKAP nipencraBisier HHTEpeChl PEKIIAMHOI'O COOOIIECTBA, COAECUCTBYET B (DOPMUPOBAHUU
LMBUJIM30BAHHOTO PhIHKA PEKJIaMbl M BEJET MOCTOSHHBIN AUAJIOT C PETyIsTOpaMu. Accolranus
pa3BUTHS HHTEPAKTUBHOM pekitambl (APUP) oO0benHsIET KiTFOueBBIX HTPOKOB phiHKa digital: nH-
TEPHET IUIOLIA/IKH, TEXHOJIOIMYEeCKUe MIaT(opMBbl, peKJIaMHbIE areHTCTBA, U3MEPHUTEIH ayIUTO-
pun u peknamopareneii. APUP ¢oxycupyercs Ha pa3BUTHH CTaHAAPTOB HU(POBOIl peKiIamsl,
BHE/IPEHUU TPO3PAaYHBIX METPHK, B T. 4. B programmatic ¥ BUJEO peKiame, MOAIEPKKE WHHO-
Ballui, HanpuMep, ucnonb3zoBanue MU B kpeatuBax M agantauuy MEXIYHApPOAHBIX MPAKTUK K
poccuiickomy pbeIHKY. Poccuiickas accormanust BTL (RABTL) konconuaupyeT pernoHaabHble
peKJIaMHbIE areHTCTBA, ClieHuaIu3upytonrecss Ha MapkeTHHIoBbIX BTL koMMyHHKalusx - mpo-
Moakiuy, event, field marketing. RABTL criocoO6¢cTByeT 0OMeHy JIydIIUMU NPaKTUKaMHU, pa3pa-
00TKEe METOJO0JIOIUi OLEHKH 3PPEKTUBHOCTH HEMEAMWHBIX aKTUBHOCTEH U 3alUTEe UHTEPECOB
MaJIOTO U CpPeIHEero peKJIaMHOro Ou3Heca B Auajore ¢ (eaepanbHBIMU UTPOKAMHU U BIACTSIMU.
Coro3 xypHanuctoB Poccun (CXKP) — Bemymnas oOmiecTBeHHas opraHu3anus B cepe KypHa-
muctukn. CKP 3aHnMaeTcs 3anuToi mpo@eccroHaIbHBIX IPaB PemopTEPOB, TPOBOAUT 00pa30-
BaTelIbHbIE MPOTrpaMMbl, (POPYMBI U KOHKYPCHI, a TaKKe BeET MOHUTOPUHT coctosiHus CMU u
cB00O/IBI CiToBa. Poccwuiickas acconmanus 1mo cBsi3siM ¢ 001mmecTBeHHOCTHI0 (PACO) — kimtodeBoi
UHCTUTYT B cepe PR u crparernueckux xommyHukauuit. PACO pa3pabatsiBaeT npogeccuo-
HaJIbHBIE CTaHJAPTHI (B T. Y. STHUECKUE KOJAEKCHI), IPOBOIUT MCcienoBaHus peiHKa PR ycmyr,
opranusyeTr npoQuiIbHbIE IPEMUHU U 00pa30BaTelIbHbIE MHTEHCUBHI. Acconuarus npogeccro-
HaJIBHBIX OnorepoB u nHpmoeHcepoB (AIIBU) — auHamMuvHO pa3BuBaromieecs oObeAUHEHHE,
KOHCOJIUJUPYIOIIEe aBTOPOB KOHTEHTA, MEHEIKepoB MHQII0eHcepoB U 1uardopmel. B 2025
roay B coctaB AIIBU Bxomwmno ceeime 500 BepuduIimpoBaHHBIX OJIOTEPOB C CyMMapHOU ay/Iu-
topuei 6onee 100 mitH moanucynkoB. Poccuiickas acconuanusi MapKeTUHTOBBIX yeiyT (PAMY)
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00bEMHSAET areHTCTBA U CIIEIHATUCTOB B c(hepe MapKeTUHTOBBIX KommyHHKanuid (BTL, event,
mpomo, CRM, digital mapkerunr). Acconuaius KOMIAHUH MO CBA3SM C OOIICCTBEHHOCTHIO
(AKOC) — npodeccrnonaibHOe co001IecTBO, 00beauHsIONee PR areHTcTBa, KOPIOPaTUBHBIX
KOMMYHHUKATOPOB 1 KOHCY/IbTaHTOB. KoopanHupyromlyto posib urpaet KoopimHamoHHbI coBeT
KOMMYHHKAITMOHHOW MHAycTpun nipu O6miecTBeHHON manate PD, kynga BXoAsaT mpeacTaBUTe-
mn AKAP, PACO, PAMY, RABTL, AIIbU, AKOC u npyrux npoduibHbix 00beaunnenuid. Co-
BET CIIY’KUT IIOLIAAKON JUIsl COMIACOBAHMSI TO3ULUI OTPACIIM MO KIIIOYEBBIM 3aKOHOIPOEKTaM
(HanpuMmep, 0 pekiiame, JaHHBIX, Meua); BHIPA0OTKN KOHCOIUAUPOBAHHBIX MPEATIOKEHUN IS
Munnudpsl, DAC u qpyrux BEIOMCTB; MOHUTOPUHTA PHIHOYHBIX M3MEHEHHH U MTOJITOTOBKH aH-
TUKPU3HUCHBIX MEp; MPOJABUKEHUS MHHUIIMATUB 10 HU(POBON rPaMOTHOCTU U MeauaoOpa3oBa-
HHUIO.

3akoHOAaTeNbHbIC N3MEHEHHS OKa3bIBaIOT KOJIOCCAILHOE BIMSHUE Ha pa3BUTHE HHPOpMa-
[IMOHHOTO TIOJISI CTPAHbI M BCe MEAMaUHIYCTPUU. Y OJI0TepOB MOSBUJICS MPABOBOM CTaTyC, BHE-
cennsblii B OKBOJI, uto caenano ux MoIHOMPABHBIMU YYaCTHUKAMU PBIHKA W O(PUITHATIBHBIMU
HAJIOTOIIJIATENBIIMKAMH U 00ECIICUMIIO 3alIUTy aBTOPCKUX IPaB, a TAKXKE CAETAI0 BO3MOKHBIX
UX y4acTHE€ B FOCYJapCTBEHHBIX MpOrpaMMax HoAAepKku. OJHOBPEMEHHO 3aKOHOJIATEIbCTBO
y)KECTOUMIIO PETyIrpoBaHue B chepax MPOTUBOAEUCTBUS SIKCTPEMHU3MY, O0pBOBI ¢ pacipocTpa-
HEHHEM HeAoCTOBepHOH mHpopmaruu ((peikoB) M KOHTPOJISA 3a UCTOYHUKAMH WHOCTPAHHOTO
(buHaHCHPOBaHUS CPEACTB MacCOBOM MH(OPMAIUH.

He oOxomutcst u 6e3 tpancdopmanun crpykTypsl digital-maargopm. Iocne 3ampera
Instagram nHa Tepputopun PD (corceTs MpUHAIIEKUT KOMIAHUM Meta, MPU3HAHHOM IKCTpe-
MUCTCKOW OpraHu3aiuei) HaOMromgaeTcsl mepepacnpeercHiue IoJb30BaTeIbCKON ayIuTOpUn
MeX1y albTepHaTUBHBIMU pecypcamu: 32 % monb3oBatened nepenuiu B Telegram, 25 % — B
VK, 20 % — na YouTube, 11 % — na Rutube u 7 % — B TikTok.

ITo cnoBam EBrenust CeetsoBa, pykoBonutens meauaotnena digital-arentctsa Fistashki,
Telegram »BOMIOIIMOHUPOBAJ B TOJTHOIICHHYIO MEIUIHYIO TuiaTgopMy ¢ oxBaTom cBbimre 100
MUTH TT0JTb30BaTeNeH, a Avito mpoaeMOHCTPUPOBAJI MOTEHIHAN KiIaccrpaiiioB kak 3 hekTHBHBIX
PEKJIAaMHBIX KaHAJIOB, BBIXOIIUX 32 PAMKH TPaJAUIMOHHBIX 00bsBieHui (IIporHossi, 2025).
Bce sTu nepeMeHbl TOBOPST O TOM, YTO COBPEMEHHAsl ayIUTOPHs OTAAET MPEANoYTeHHE I1aT-
¢dbopmMam ¢ BBICOKOI BOBICUEHHOCTHIO M MIPO3PAYHOCTHIO B3aUMOICHCTBUS, TJI€ KOHTEHT OTBEYa-
€T peasibHbIM NOTPEOHOCTM I0JIb30BaTeNel (COBEpIIEHUE MTOKYIIOK, OOIIIEHHUE, TIOUCK YCIIYT).

CyuiecTBeHHOE BIMSHUE Ha MeauanorpeOnenue okasan B3pbiBHOW pocT MU nHCTpy™mMeH-
ToB. [lo nanueiM uccienosanus CIM, 68 % mMapKeTosoroB JHIlb U3y4arOT BO3MOXKHOCTU HEM-
pocereit, HO TouTH 90 % yxe ucnonszytotr MU mist TekcToBoro koutenta, a 50 % — ist BU3y-
ana. [Ipu stom 12 % cnennanucroB npu3HaroT: BHeApeHne MM cHU3MI0 KayecTBO X KOHTEHTA.
Ocnisn T'epopr, CEO Hate Agency, nmoguépkuBaet: B 2025 roxy U nepectan ObITh «TPEHIOMY
U cTan uHGPaACTPyKTYpOH, M3MEHUB CKOPOCThH MPOLIECCOB U OXKHJIAHUS PBHIHKA. JTO OTpa)kKaer
JIBOMCTBEHHOCTb CUTYyallMM: ayJIUTOPUS OXKHUAAET NEPCOHAIU3UPOBAHHOIO KOHTEHTA, HO HE I0-
TOBA KEPTBOBATh KauecTBOM paju ckopoctu (IIpornossi, 2025).

PestoMmupys uroru uccieaoBaHus, O4€BUIHO, YTO K 2026 ro1y KOMMYHUKAIIMOHHAS Cpea
P® BpIIIa HA KAYECTBEHHO HOBBIM YPOBEHb Pa3BUTHS M BBICTPAUBAHUS OTHOLIEHUN MEXY BCE-
MU YYaCTHMKaMH Ipoliecca CO3/1aHus, TUCTPUOYIIMU U TOTPeOIeHNs KOHTEHTA. TpaJulliOHHbIE
UTPOKHU aJalTHPOBAIUCH K HU(POBBIM peajusiM, MOSIBUINCH HOBbIE YYACTHUKU U SKOCUCTEMBI,
YCWJINJIOCH BIUSIHUE TOCYJapCTBa, @ TEXHOJIOIMH CTAJIU KJIFOUEBBIM JIpaiiBEpoM U3MEHEHUH. Me-
nuanorpebnenue B Poccun cranoButcs 6osee mparMaTHYHbIM, TEXHOJIOTUYHBIM M CETMEHTHPO-
BaHHBIM, a yCIleX OpeH/I0B 3aBUCHUT OT CIIOCOOHOCTH COYETaTh MHHOBAIIUY C TITyOOKHUM IMOHHMA-
HUEM MEHSIOLINXCS TOTPeOHOCTEN aynIuTOpuu.

Cnucok uTeparyphbi:

B 2025 rony Ha pereiin-menua npunercs 46% pexinamubix Oromkeros // CoctaB [Dnek-
TpoHHBIA pecypce]. — 2025. — URL: https://www.sostav.ru/publication/v-2025-godu-na-reteil-
media-pridetsya-46-reklamnykh-byudzhetov-78450.html (nara o6pamenus: 04.04.2026).

HccnenoBanue: 77% mnonb30Baresiei BBIOMPAIOT MOOMIbHBIC YCTPOUCTBA AJISl YTEHUS HO-
Bocteii // Cableman [Dnextponnsiii pecypc]. — 2025. — URL: https://www.cableman.ru/content/
issledovanie-77-polzovatelei-vybirayut-mobilnye-ustroistva-dlya-chteniya-novostei (mara o006-
pamenus: 04.04.2026).
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[TporHo3sl Ha 2026 roa: Kak u3MEHUTCs: MeauapbiHOK // CocTaB [ DIEKTpOHHBIN pecypc].
— 2025. — URL: https://www.sostav.ru/publication/prognozy-na-2026-god-kak-izmenitsya-
mediarynok-80792.html (mara oopamenus: 04.04.2026).

Cwmena opuentupa // Poccmiickas razera [OnexTponnsiii pecype]. — 2025. — URL: https://
rg.ru/2025/06/24/smena-orientira.html (gara oopamenus: 04.04.2026).

Tpamunuonnsie nedatHple CMU B Poccum: Tpanchopmanmu B HUPPOBYIO 3IIOXY

/" Bemomoctu [OnexktpoHHslii pecypc]. — 2025. — URL: https://www.vedomosti.ru/press_
releases/2025/08/20/traditsionnie-pechatnie-smi-v-rossii-transformatsii-v-tsifrovuyu-epohu
(mata oopamenwusi: 04.04.2026).

00 aBToOpe:

teipiuHa AHHa — OCHOBaTelb KOMMYHHUKAIMOHHOTO areHTcTBa «lIpakTukay», mpeanpuHu-
Marenb, KYpPHAIUCT, wieH MOCKOBCKOTO perHoHaibHOro otaeneHus Odmiepoccuiickoit odrie-
cTBeHHOW opranm3anuu «Coro3 xypHanuctoB Poccum», mcciemnoBarenb, kadenpa >KypHAIH-
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NEW ACTORS OF THE RUSSIAN COMMUNICATION LANDSCAPE IN
THE ERA OF DIGITAL, INFORMATIONAL AND TECHNOLOGICAL
SOVEREIGNTY

Anna Shtyrlina,
Tver State University

Abstract: The article examines transformations of the Russian communication landscape in the
context of achieving digital, informational, and technological sovereignty by 2026. Key drivers
of change are identified: technological accessibility (5G rollout), shifting audience expectations,
regulatory measures, and competition with UGC platforms. The study describes adaptation
strategies of traditional media - digital-first transition, hybrid models, niche specialisation
and the growing influence of new actors: marketplaces, bloggers and digital ecosystems. The
conclusion is drawn about the emergence of a pragmatic, technology-driven, and segmented
media environment, where success depends on combining innovation with an understanding of
evolving audience needs.

Keywords: digitalisation, media consumption, digital platforms, UGC platforms, regulatory
measures, technological sovereignty, marketplaces.
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YOUTH DIGITAL SKILLS AND MEDIA LITERACY IN THE
CONTEMPORARY INFORMATION ENVIRONMENT

Nozima Muratova,
University of Journalism and Mass Communications of Uzbekistan

Abstract: This thesis examines youth digital skills through the combined lens of operational
digital competence, media and information literacy, and critical resilience to misinformation.
The argument is based on the attached research materials, which include a methodology
document, a desk review, and empirical findings from a 2023-2024 study, supplemented by
recent materials from UNESCO and the European Union. The attached study reports a sample
of 1,591 respondents and shows age concentration in the 16-25 segment, while the analytical
review foregrounds the growth of digital platforms, uneven quality of online information, and
the need for critical navigation skills in the Uzbek and broader international media environment.
International materials confirm that media and information literacy now includes the ability to
evaluate information critically, engage safely online, and respond to disinformation and Al-
shaped information flows. The paper argues that youth digital skills should be understood not
only as technical proficiency but also as a socially embedded competence integrating verification
practices, ethical participation, platform awareness, and reflective media use. This approach has
direct implications for educational policy, youth work, and curriculum design.

Keywords: youth, digital skills, media literacy, information literacy, digital competence,
misinformation, critical thinking, Uzbekistan.

The rapid digitalization of communication, education, and everyday life has expanded the
opportunities available to young people while also intensifying exposure to misinformation,
manipulative content, and opaque algorithmic environments. For this reason, the concept of youth
digital skills can no longer be limited to instrumental abilities such as device use, messaging,
or content consumption; it must include the capacity to search, verify, interpret, and ethically
circulate information across platforms.

The attached materials are especially valuable because they combine conceptual framing
with empirical evidence. The methodology file indicates a mixed design built around desk
review, survey work, interviews, and media analysis, while the results file reports a 2023-2024
study with 1,591 respondents, including substantial representation of young participants and
detailed observations on media habits and perceptions. In turn, the desk review stresses that the
transformation of the information ecosystem requires stronger preparation against propaganda,
disinformation, and low-quality content, especially among younger users who spend substantial
time in digital environments.

This thesis proceeds from the assumption that digital skills are most meaningful when
interpreted as a layered competence. At the first level, youth need technical and navigational
abilities. At the second, they need informational and evaluative skills. At the third, they need
civic and ethical competencies that help them act responsibly in networked publics.

Research basis and sources. The empirical basis of this thesis comes from four attached
documents. The methodology document outlines the research design and indicates the use of
a twelve-region survey, expert interviews, focus-group elements, and desk-based analysis of
digital and media practices. The desk review systematizes the broader informational context,
including the architecture of online media, channels of manipulation, and the role of media
education in strengthening critical awareness. The final results documents present the main
findings of the 2023-2024 fieldwork and provide descriptive distributions by age, gender, and
media-use patterns.

These internal materials are complemented by current academic-policy sources. UNESCO
defines media and information literacy as a set of competencies that enable people to engage
critically with information, navigate online spaces safely, and strengthen trust in the information
ecosystem. The 2024 Global MIL Week theme emphasized “the new digital frontiers of
information,” highlighting the growing significance of Al, platform mediation, and public-
interest information for young users. The EU Digital Education Action Plan also identifies digital
literacy, Al- and data-related skills, and anti-disinformation education as strategic priorities in
education systems.
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Taken together, these sources support an integrated analytical framework. Youth digital
skills are not merely an educational topic; they are part of socialization, democratic participation,
employability, and cultural adaptation in a platformized society.

Youth digital skills as a multidimensional concept. A narrow interpretation of digital skills
usually focuses on access and use: owning a smartphone, using applications, creating accounts,
or searching for content. However, recent scholarship and policy frameworks increasingly
distinguish between basic operational skills and more advanced critical digital literacies. The
difference is decisive for youth because superficial fluency with platforms may coexist with
weak evaluation of sources, poor understanding of algorithmic amplification, or vulnerability to
manipulative narratives.

In this context, three interrelated dimensions can be identified.

Operational competence includes device use, search routines, navigation across apps and
services, and basic content production.

Informational competence includes evaluating credibility, distinguishing fact from opinion,
verifying sources, comparing multiple accounts, and identifying misinformation patterns.

Civic-ethical competence includes respectful participation, awareness of digital footprints,
responsible sharing, and understanding the public consequences of online communication.

The attached desk review strongly supports this broader understanding. It discusses
propaganda techniques, manipulative communication, and the spread of low-quality information
in digital media, thereby showing that youth need interpretive defenses in addition to technical
familiarity. Similarly, the empirical results indicate a complex media environment in which
different age groups combine online platforms, messengers, television, and digital news channels,
making cross-platform verification an essential skill rather than an optional one.

This perspective is particularly important in the age of Al-mediated information. UNESCQO’s
2024 youth-oriented initiatives explicitly linked media and information literacy to the challenges
created by Al, digital creators, and new forms of information influence. Therefore, digital skills
education for youth must now address not only false content but also synthetic, automated, and
highly personalized content flows.

Evidence from the attached study. The attached results document provides several findings
that are directly relevant to the discussion of youth digital skills. First, the study reports a total
sample of 1,591 respondents, which gives the findings sufficient descriptive weight for identifying
broad tendencies in media use and informational behavior. Second, the age structure includes a
large share of respondents aged 1625, making the material particularly useful for a conference
focused on youth competencies.

The results also show that respondents actively use digital channels as part of everyday
information consumption, while platform preferences differ by age and habitus. The material
references search engines, YouTube, Telegram, and online news resources among major points
of access to information, indicating that young users navigate a hybrid environment where
interpersonal sharing, platform recommendation, and news consumption intersect. Such an
environment increases the importance of evaluative skills because the source of a message is
often blurred by reposting, clipping, aggregation, or influencer-style presentation.

Another important implication of the attached files is methodological. The materials do not
treat media behavior as a purely individual matter; they connect it to trust, exposure, and social
interpretation. This supports the argument that digital skills programs should move beyond one-
off technical training sessions and instead create sustained pedagogical formats where young
people practice verification, reflective discussion, and critical comparison of content.

The files also suggest that media repertoires are stratified by age, with younger users more
strongly embedded in mobile and platform-centric information routines. In practical terms, this
means that educational interventions must begin from actual youth media practices rather than
from abstract assumptions about “good” information behavior. Skills become durable when they
are trained inside the environments where young people already encounter information pressure.

International context. The broader academic and policy context reinforces the conclusions
drawn from the attached materials. UNESCO states that media and information literacy equips
individuals to engage critically with information, counter disinformation and hate speech,
and navigate digital technologies safely. The organization’s 2024 Youth Hackathon framed
youth not as passive recipients of media education but as co-creators of solutions for public-
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interest information, peer education, and Al-related challenges. This shift from protection to
empowerment is especially relevant for conference discussions on digital skills.

The European policy agenda points in the same direction. The Digital Education Action
Plan for 2021-2027 includes actions related to digital literacy, disinformation, Al- and data-
related skills, and a more systematic approach to digital competence in education. The European
Commission also notes that over 40% of EU 13—14-year-olds lack basic digital skills, which
demonstrates that intensive digital exposure does not automatically generate competence. For
youth policy, the central lesson is clear: access is not equivalent to literacy.

Recent scholarly work also emphasizes a critical and dialogical model of digital literacy
learning. A 2025 article on young people and digital literacy learning argues that effective
programs should foreground reasoning, communication, and learner-led creative outputs rather
than rely only on risk-centered narratives. A 2025 thematic issue on media literacy in a digital age
similarly shows that interventions yield mixed outcomes and work best when they are tailored,
evidence-based, and sensitive to context. These findings align closely with the mixed-method
and context-sensitive approach visible in the attached research materials.

Discussion. The main analytical conclusion is that youth digital skills should be
conceptualized as critical social competence. This competence integrates technical use, source
evaluation, emotional self-regulation, ethical participation, and the ability to understand how
digital platforms shape visibility and trust. When educational institutions focus only on functional
ICT use, they leave young people underprepared for the interpretive and civic demands of the
current information order.

The attached documents make this point implicitly but consistently. The desk review
catalogues manipulative forms of influence and problematic information practices, while the
results document demonstrates the density of young people’s interaction with digital media and
platform infrastructures. In combination, these materials suggest that the key challenge is not
whether youth are online, but whether they are able to transform online presence into informed,
critical, and responsible participation.

Several educational implications follow.

Media and information literacy should be embedded across curricula rather than taught as
an occasional add-on.

Verification routines should be practiced through real cases drawn from students’ platform
environments, including messenger posts, short videos, news fragments, and Al-generated
materials.

Peer-based and discussion-centered formats are likely to be more effective than purely
lecture-based instruction because they correspond to the social nature of youth media use.

Assessment of digital skills should include not only technical tasks but also source
comparison, argument quality, and ethical reasoning.

For Uzbekistan and comparable contexts, this agenda is especially important because
digital modernization, expanding platform use, and changing news ecologies are unfolding
simultaneously. That combination creates both opportunity and vulnerability: youth have
unprecedented access to information, but they also face intensified exposure to misinformation,
manipulation, and low-trust communicative environments.

Conclusion. The attached research materials and current international sources converge on
one central point: youth digital skills must be defined broadly, as a combination of operational,
informational, and civic-ethical competencies. Technical familiarity with platforms is necessary,
but it is insufficient in a media environment shaped by misinformation, algorithmic filtering, and
Al-generated content.

A conference thesis on digital youth skills should therefore prioritize media and information
literacy as the core framework for educational and policy interventions. The most productive
direction is not simply to protect young users from risks, but to equip them to verify information,
think critically, act responsibly, and participate confidently in digital public life.
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CONTENT OF TOURISM IN THE MODERN MEDIA SPACE
DEVELOPMENT AND TRENDS IN PLACE
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Abstract: In today’s context of globalization and the rapid development of digital technologies,
the media space 1s becoming an integral part of social life. In particular, the tourism sector is
developing in close connection with the information and communication media and is widely
promoted through modern media platforms. Today, tourism content has become not only a means
of conveying information but also an important factor in shaping regional image, increasing
tourist flow, and influencing consumer decisions. Therefore, this scientific article states that
studying the role of tourism content in the modern media space and its development trends is one
of the most pressing issues from a scientific and practical perspective

Keywords: tourism, communication, media. travel, content, innovation, destination marketing,
technologies, blogs, trend, convergence, media space

All of us shall consist of an integrated set of tools known modern traditional and digital media
space. Thus, publications, Internet, social networks, news agregatorlari, podkastlar, blogs, online
television and radio, as well as messenger services. These tools quick distribution of information,
and interactive konvergensiya (platform combine several with different. Now the topic studied
in-depth,it shall have access to sequence analysis, initially the fact that information and we will
give information about what’s in the media space.

Modern media space — that’s formed on the basis of digital technologies, quick knowledge
creation, distribution and consumption that allows a global communications environment. As a
result of the wide spread of mobile devices and the internet remain limited despite the fact
that the media only to traditional media, but also through the interactive platform is developing
(Notably, Instagram, youtube and platforms like TikTok users not only to consume information,
but are given the opportunity to create it).

Space efficiency as the main features of today’s media, interactive, and global coverage
and user generated content (UGC) is the rule of noted (Especially in the form of visual content
and short is an important factor in attracting the attention of the audience to be provided). Today,
the world of new media and new destinations have been entered them again from this one:the
content of tourism — this travel-related information, representing the material is a set of different
media formats. It not only give information, but to spark interest and motivation in the audience
performs the function of both.

The content is divided into the following main types of tourism:

— Visual content (photo, video, dron images);

— Text content (blogs, articles, reviews);

— Video content (vl, reels, short videos);

— Virtual content (like 3d trips, VR/AR technologies);

On the basis of content, advertising, Storytelling.

(Especially, visual and video content types, showing a strong effect on human emotions,
tourism increases interest links).

Tourism is not only a means of transmission of information content in modern media
system, but also socio-economic processes of influencing as a strategic tool has appeared. It is
a key element of marketing destinatsion of the territory plays an important role in the formation
of brand identification. Check out the process of digital content creation and spread of tourism
changed radically transformative mechanisms. Technologies of artificial intelligence, user
behavior analysis, and automated personalizatsiya content in a way that allows you to create.

In addition, VR (virtual reality) and ar (augmented reality) in the way of tourist facilities the
opportunity to make a virtual experience through technology appeared. This has a direct effect
in the decision making process of the consumer and increases the effectiveness of marketing.
Modern research shows that priority is developing tourism on the basis of the content of the
following trends:

— Short and dynamic video content of the column (short-form media);
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— Personalized content strategies to the mobile platform;

— Be friendly and Autentiklik-based communication;

— Sustainable tourism (sustainable tourism) and the idea of widespread ekoturizm;

— Influencer marketing and UGC (user generated content).

The escalation of this trend shows that increasing the level of integration of the tourism
sector with the media.

Now along with the development of tourism of the content has also been the occurrence
of a number of problems. In particular, manipulation of information, content quality and
reliabilityissues, as well as with the results expected as a result of excess visual tourism
idealizatsiya the occurrence of the gap between the real situation can cause.

(The question of what is knowledge of self, we have to kolesnik, man, his actions, the
activities of the organization of the church, government bodies, technical systems management
tool. The person of information, communication and nurturing, teaching, and forms the basis
of small-form). The men live in space with the way the media serves to hug vas information.
(Media space-mainly the environment of information and communication tools umumlashgan
when I say understanding. In other words, this — television, radio, internet sites, social networks,
blogs and all other media platforms used in understanding the dissemination of information
through the environment. For example: we read articles on the internet about travel, see videos,
you will watch the story of Instagram’da travel bloger — all of these media to enter the space).

Also consider including the concept of modern media. The process also different from
each other how they appreciate the comments. Modern media — this information creation,
processing, and in the process of being delivered to the public is established on the basis of a
new phase of digital technologies. Traditional media (press, radio, television) with a number of
publications in the internet, social networks, mobile platforms, blogs, podkastlar, video-hosting
services and means of interactive communication boards. Modern media space with his quick,
global coverage, interactive, and user participation differs multimediaviyligi with high stability.

The importance of modern media in the present day, appears in several stages. First of all,
it is the forms of social consciousness. Certain traditions in the society through the media,theories
and the reinforcement of stereotypes or will change. Secondly, the media, the course shows the
effect of the economic process. Digital marketing, advertising, online branding, and the modern
media of the sales process without space I can’t imagine. Thirdly, the media has become the
main basis of the political and cultural relationship. Global information exchange between the
state of the dialogue expanded. Also, the modern media education, tourism, health, business
and culture plays an important role in the development of the industry. Especially, wide range
of technologies could be applied to facilitate the process of receiving visual and multimedia
information. Video, infographic, animation, and interactive map in a form that is difficult to
understand the structure of information allows us to provide simple and understandable.

The content of tourism — tourism activities, tourism facilities, cultural monuments,
natural resources, infrastructure and hospitality of material information related to the travel
experience expressed in various media formats.It text articles, reportage, blog post, sets, roller
video vl, podkast, or can be seen in the form of interactive maps virtual tour..

Tourism is the main area of content distribution into modern media. The content of
tourism social networks, blog platforms, and video-hosting sites allows you to deliver quickly
and to a wide audience. Especially, visual content — photos and videos — travel has become
the most effective form of advertising. To see images through real emotional experience and the
audience will decide.

The content of tourism is developing in several directions in recent years.

The first trend — vizualizatsiyaning column. The audience has a short, dynamic videos
from the aesthetic aspects and attractive preferred. For this reason short-format video platforms
to the wide popularization.

The second trend — based on individual experience storytelling. People is not an official
advertisement, but the personal experience of a real man wants to see. Vloglar, travel diary and
a “behind the scenes” of the format is becoming popular.

The third trend — the integration of digital technologies. Virtual reality (vr), augmented
reality (AR), artificial intelligence systems are recommended on the basis of the content of a new
stage of tourism began. For example, a virtual museum travel or a 360-degree video allows the
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traveler to get the type of a remote experience.

The fourth trend — targeted (niche) tourism content. Ekoturizm gastronomic tourism,
pilgrimage tourism, extreme tourism is being promoted through designed in such areas as content
to a particular audience.

The space between the tourism sector in the modern information society and the media
is developing as an integrated system. Only tourism as a result of wide introduction of digital
technology, despite the type of economic activity remain, but it has become an essential
component of global communication and cultural exchange. Especially, the internet and the
popularization of the mobile platform to the process of planning travel booking experience to
share the full digitization of the stage.

The conclusion is that we have global tourism investment through the charm of content
areas, cultural heritage and natural resources are widespread. This process is important in
the formation of the international image of the state is regarded as a strategic tool. For this
reason many countries, paying particular attention to the content of the development of tourism
(Begun in the space tourism as a form of modern media system funksiyali a lot of content, it is
the transmission of information, marketing, and cultural diplomacy has become an important
component of the process of economic development).
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MEDIA EDUCATION AT SCHOOL: UZBEKISTAN’S EXPERIENCE
AND GLOBAL TRENDS

Nigina Turgunova,
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Abstract: This paper examines the relevance of media education in school settings, with a focus
on Uzbekistan and selected international practices. The growing influence of digital platforms,
social networks, and mass media has made media literacy an essential educational priority in
contemporary school systems. Media education enables students to critically analyze media
messages, distinguish reliable information from manipulation, and create their own media
content responsibly. The paper compares the current stage of media education development in
Uzbekistan with the experience of countries such as Canada, the United Kingdom, Australia,
and the Nordic states, where media education is implemented either as a separate subject or as
a cross-curricular component. The analysis shows that Uzbekistan is moving from fragmented
initiatives toward a more structured model, supported by educational reforms, digitalization
policies, and growing academic attention to media literacy. The paper argues that the further
development of media education in Uzbek schools requires curriculum integration, teacher
training, methodological support, and the expansion of school-based media creativity.
Keywords: media education, media literacy, schools, Uzbekistan, global experience, digital
literacy.

In the context of rapid digitalization, school students are constantly exposed to a large flow
of media content that shapes their worldview, values, and behavioral models. Social networks,
online platforms, and traditional media increasingly influence how young people understand
social reality and public communication. As a result, schools are expected not only to provide
subject knowledge but also to prepare students for responsible participation in the modern
information environment.

Media education has become one of the most effective pedagogical responses to these
challenges because it combines critical analysis, practical communication skills, and ethical
awareness. For Uzbekistan, this issue is especially important in the context of ongoing reforms
in the educational system and the growing role of digital technologies in teaching and learning.
The purpose of this paper is to analyze the current condition of media education in Uzbek schools
and compare it with global experience in order to identify promising directions for development.

Media Education as a School Priority. In contemporary pedagogy, media education is
understood as a process aimed at developing students’ media literacy and media competence.
It includes the ability to interpret media texts, understand how media messages are constructed,
identify persuasive or manipulative techniques, and produce media content independently.
UNESCO-associated scholarship emphasizes that media and information literacy should be
integrated into educational systems as a key competence of the twenty-first century.

The major goals of media education in schools include the development of critical thinking,
the ability to distinguish facts from opinions, ethical behavior in digital spaces, and creative
participation in communication. This means that media education is not limited to technical
skills; it also supports civic awareness, democratic participation, and informed decision-making
among students. In this sense, media education functions as an interdisciplinary part of general
education rather than a narrow specialized subject.

International Experience. International practice shows several successful models of
media education at school. In Canada, media education became part of the school curriculum
in secondary education and is widely recognized as a compulsory component of language and
communication learning. In Australia, it has also been integrated into secondary schooling, while
in the United Kingdom media-related content is included in English studies and may also be
chosen as a separate examination subject.

The Nordic countries, including Finland, Norway, Denmark, and Sweden, are frequently
cited as advanced examples because they combine cross-curricular media literacy with specialized
school courses and creative projects. These countries pay particular attention to analytical work
with media texts, student media production, and the social role of communication technologies
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in everyday life. A common feature of these international approaches is that they do not focus
only on protecting children from harmful content; instead, they develop an active, critical, and
creative media user.

Uzbekistan’s Experience. The development of media education in Uzbekistan has
historically been connected more strongly with higher education, journalism training, and teacher
preparation than with general secondary school education. Nevertheless, the issue has received
increasing attention in academic and educational discourse over recent years, especially in
relation to media literacy and digital transformation. Research on the history of media education
in Uzbekistan shows that the country has been building a conceptual foundation for this field,
although school-level implementation remains limited.

National policy documents on education modernization stress the importance of digital
resources, educational media products, and innovative teaching methods in the learning process.
These priorities create institutional conditions for the gradual integration of media literacy into
school education. At the same time, media schools, short-term training programs, and youth-
oriented educational initiatives demonstrate that interest in media competence is growing, even
though these activities are still not fully embedded into the formal school curriculum.

Comparative Discussion. A comparison between Uzbekistan and countries with more
advanced media education systems reveals both progress and structural gaps. In Uzbekistan,
media education is still emerging as a school practice and often appears in the form of separate
projects, extracurricular activities, or elements within other subjects. In contrast, in countries
such as Canada, Australia, and the Nordic states, media education has clearer curricular status,
established standards, and broader institutional support.

Another important difference concerns teacher preparation and methodological resources.
International practice usually includes systematic teacher training and long-term methodological
support, whereas in Uzbekistan such work is still developing through university materials,
training seminars, and pilot initiatives. However, Uzbekistan has a favorable basis for progress
because media literacy is increasingly recognized as a necessary educational response to digital
risks, misinformation, and changing communication habits among youth.

Prospects for Development. The further development of school media education in
Uzbekistan requires a more systematic strategy. One priority is the integration of media literacy
into national educational standards and school curricula as a transversal competence rather than
a one-time project. Teacher training is equally essential because the success of media education
depends on educators’ own ability to analyze media critically and organize project-based learning.
School newspapers, podcasts, digital storytelling projects, and media clubs could become
effective practical platforms for student participation and creativity. Cooperation among schools,
universities, media organizations, and international institutions may significantly accelerate the
institutionalization of media education in Uzbekistan.

Conclusion. Media education is becoming an increasingly important element of school
education in the digital age because it equips students with critical, ethical, and creative
competencies needed for responsible participation in media culture. International experience
demonstrates that the most effective models are those that combine curriculum integration,
student media production, and teacher training. Uzbekistan is currently in a transitional phase
in which policy reforms, academic interest, and youth initiatives provide a strong basis for more
systematic implementation of media education in schools.

The long-term success of this process will depend on coherent educational policy,
professional teacher preparation, and the development of accessible methodological resources for
schools. By strengthening media education, Uzbekistan can support not only the modernization
of school learning but also the formation of an informed, critically thinking, and socially
responsible younger generation
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AN’ANAVIY OAV VA RAQAMLI OAV ORASIDAGI HUQUQIY
BOG‘LIQLIK

Zulxumor Aliqulova,
Toshkent Davlat Yuridik Universiteti

Annotatsiya: Mazkur maqolada an’anaviy ommaviy axborot vositalari va ragamli media
platformalari o‘rtasidagi huquqiy munosabatlar qiyosiyhuquqiy yondashuv asosida tadqiq
etiladi. Tadqiqotning asosiy muammosi sifatida an’anaviy OAV uchun ishlab chiqilgan huquqiy
normalarning raqamli muhit talablariga to‘lig mos kelmasligi ko‘rib chiqiladi. Maqolada
O‘zbekiston Respublikasi qonunchiligi, xalgaro huquq normalari hamda Yevropa inson huquglari
sudi amaliyoti tahlil gilinadi. Tadqiqot natijalari ragamli platformalar uchun alohida huquqiy
mexanizmlar - vositachilar javobgarligi, “xavfsiz bandargoh” prinsipi va kontent moderatsiyasi
tizimi - joriy etilishi zarurligini ko‘rsatadi.

Kalit so‘zlar: ragamli huquq, OAV, platformalar, vositachilar javobgarligi, so‘z erkinligi,
moderatsiya, DSA.

Raqgamli texnologiyalar rivojlangani sari axborot makoni ham o‘zgarmoqda: an’anaviy
bosma nashrlar va efir televideniyesi 0°z o‘rnini tobora ko‘proq raqamli platformalar, ijtimoiy
tarmogqlar va blogosferaga bo‘shatmoqda. XX asrning ikkinchi yarmida axborot tarqatishning
asosiy subyektlari matbuot muassasalari, radio va televidenie bo‘lgan bo‘lsa, bugungi kunda
millionlab fuqarolar bir vaqtning o‘zida axborot ishlab chiqaruvchi, tarqatuvchi va iste’molchisi
sifatida faoliyat yuritmoqda. Bu holat qonunchilik tizimi oldiga yangi, o‘ta murakkab muammo
qo‘ymogqda: an’anaviy OAV uchun ishlab chiqilgan klassik huquqiy normalar ragamli muhitning
o‘ziga xos talablariga to‘liq javob bera oladimi?

Muammoning dolzarbligi bir necha omillar bilan belgilanadi. Birinchidan, raqamli
platformalar an’anaviy OAVga xos bo‘lgan muharrir nazorati, ro‘yxatdan o‘tish va nashr tartibi
talablaridan erkin ishlaydi. Ikkinchidan, ushbu platformalar orqali tarqaladigan dezinformatsiya,
nafratnutqi vanoqonuniy kontent jamiyat uchun katta xavftug‘dirmoqda. Uchinchidan, platforma
va foydalanuvchi munosabatida javobgarlik masalasi hamon hal etilmagan: an’anaviy OAVda
mubharrir kontent uchun javobgar bo‘lsa, ijtimoiy tarmoqda bu mas’uliyat kimning zimmasida?

Ushbu maqolaning tadqiqot maqsadi O°zbekiston Respublikasi qonunchiligi va xalqaro
standartlar asosida an’anaviy hamda ragamli OAV o‘rtasidagi huquqiy bog‘liglikni tahlil etish,
mavjud qonunchilik kamchiliklarini aniqlash va maqgbul tartibga solish mexanizmlarini taklif
qilishdan iborat. Tadqiqot gipotezasi sifatida quyidagi tezis ilgari suriladi: an’anaviy OAV uchun
mo‘ljallangan klassik huquqiy normalar ragamli muhit talablariga to‘liq javob bera olmaydi va
bu holat alohida qonunchilik mexanizmlarini ishlab chiqishni taqozo etadi.

O‘zbekiston Respublikasining 2007-yilda qabul qilingan “Ommaviy axborot vositalari
to‘g‘risida”gi qonuni 4-moddasiga ko‘ra, OAV gazetalar, jurnallar, byulletenlar (bosma)
hamda radioeshittirish, teleeshittirish va internetnashrlar (elektron shakl) sifatida belgilanadi.
Qonunning 20-moddasi vebsaytlarni OAV sifatida ro‘yxatdan o‘tkazish imkoniyatini belgilab,
ularni an’anaviy OAV bilan bir xil huquqiy mexanizmga kiritgan. Faqatgina internet nashrlarning
tarqatilish hududi va hajmini ko‘rsatish talab etilmaydi. Shu bilan birga, ro‘yxatdan o‘tmagan
internetnashrlar, bloglar va ijtimoiy tarmoq sahifalari ushbu qonun doirasida tartibga solinmaydi.

An’anaviy OAV uchun belgilangan huquqiy talablar quyidagilardan iborat: majburiy
ro‘yxatdan o‘tish; muharrir mas’uliyati - barcha nashr etilgan materiallar uchun tahriyat jamoasi
mas’ul; nashr chastotasi va muddatlari bo‘yicha gat’iy talablar; sudda taqdim etish uchun arxiv
nusxalarini saqlash majburiyati. Ushbu mexanizm matbuot, radio va televideniening barcha
turdagi faoliyatini gamrab olgan bo‘lib, o‘nlab yillar davomida samarali ishlagan.

Ragamli axborot muhiti an’anaviy ta’riflar qolipiga to‘liqg mos kelmaydigan bir qator yangi
subyektlarni yaratdi. Ularni shartli ravishda uch guruhga bo‘lish mumkin: birinchisi - ro‘yxatdan
o‘tgan internetnashrlar; ikkinchisi - tartibga solinmagan kontent tarqatuvchilar; uchinchisi —
platforma vositachilar (Facebook, YouTube, Telegram, Instagram kabi xizmatlar).

Bu klassifikatsiyaning huquqiy ahamiyati shundaki, har bir guruhga nisbatan javobgarlik
rejimi tubdan farqlanadi. Ro‘yxatdan o‘tgan internetnashr an’anaviy OAV qonuniga bo‘ysinadi;
tartibga solinmagan kontent yaratuvchi fugarolik va ma’muriy huquq normalariga ko‘ra
javob beradi; platforma vositachi esa texnik infratuzilma sifatida tavsiflanib, odatda bevosita
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javobgarlikdan ozod qilinadi. Biroq bu chegaralar amaliyotda to‘liq amalga oshirilmaydi.

Yevropa Ittifoqining Elektron Tijorat Direktivi (2000/31/EC) va uning vorisi bo‘lmish
Ragamli Xizmatlar To‘g‘risidagi Akt (DSA, 2022/2065) ‘“xavfsiz bandargoh” prinsipini
belgilaydi: agar platforma noqonuniy kontent haqida xabardor bo‘lib, uni o‘chirish choralarini
ko‘rgan bo‘lsa - u javobgarlikdan ozod bo‘ladi. DSA bir qadamdan oldinga borib, yirik
platformalar (“Very Large Online Platforms” - VLOP) uchun tizimli riskni baholash, algoritm
shaffofligi va mustaqil audit majburiyatlarini joriy etgan.

O‘zbekiston Respublikasining amaldagi qonunchiligi vositachilar javobgarligi masalasini
to‘liq tartibga solgan deb bo‘lmaydi. “Axborotlashtirish to‘g‘risida”gi qonunning 17 - moddasi
internet provayderlarning texnik vositachi sifatidagi maqomini belgilaydi, lekin ijtimoiy
tarmogqlar va kontent platformalariga nisbatan muayyan qoida mavjud emas. “Ommaviy axborot
vositalari to‘g‘risida”gi qonun esa ro‘yxatdan o‘tmagan platformalarga qo‘llanilmaydi.

2025-yilda muhokamaga qo‘yilgan “Onlayn platforma va saytlar foydalanuvchilarining
huquqlarini himoya qilish to‘g‘risida”gi qonun loyihasi ushbu muommolarni bartaraf etishga
qaratilgan. Loyihaning magsadi, 10 000 dan ortiq obunachiga ega bo‘lgan Telegram kanallari,
YouTube bloglari va Instagram sahifalari uchun qo‘shimcha talablar joriy etiladi: 24 soat ichida
nogonuniy kontentni o‘chirish; vakillik idorasini tashkil etish; foydalanuvchilar shikoyatlarini
ko‘rish mexanizmini yaratish hisoblanadi.

BMTning Fuqarolik va siyosiy huquqlar to‘g‘risidagi xalqaro pakti (ICCPR, 1966) 19-
moddasi so‘z erkinligini asosiy inson huquqi sifatida mustahkamlaydi, ammo ushbu huquqgning
cheklanishi ham magbul deb topiladi - agar cheklov qonun bilan belgilangan, zaruriy va
proportsional bo‘lsa. BMT Inson Huquglari Qo‘mitasining umumiy sharhi ushbu mezonlarni
batafsil izohlaydi va raqamli muhitda so‘z erkinligining qo‘llanilishiga alohida e’tibor garatadi.

Dezinformatsiyaning tarqalishi raqamli davrning eng keskin huquqiy muammolaridan
biriga aylandi. Ozbekiston qonunchiligida yolg*on axborot tarqatish uchun Ma’muriy javobgarlik
to‘g‘risidagi Kodeksning 40- moddasida aytilganidek tuhmat, ya’ni bila turib yolg‘on, boshqa
bir shaxsni sharmanda qiluvchi uydirmalarni tarqatish bazaviy hisoblash miqdorining yigirma
baravaridan oltmish baravarigacha miqdorda jarima solishga sabab bo‘ladi.

Yevropa Ittifoqining DSA akti dezinformatsiyaga nisbatan to‘g‘ridan-to‘g‘ri jazo yechimini
ko‘zda tutmaydi; o‘rniga, yirik platformalar tizimli riskni baholash va kamaytirish choralarini
ko‘rishi, hamda tadqiqotchilar va jurnalistlarga ma’lumotlarga kirish imkonini ta’minlashi shart
deb belgilaydi.Bu yondashuv so‘z erkinligini saqlab, platforma mas’uliyatini kuchaytirish nuqtai
nazaridan ko‘rib chiqiladi.

Zamonaviy raqamli platformalar foydalanuvchilar kontentini nazorat qilishda asosan
ikkita mexanizmga tayanadi: algoritm (avtomatik aniglash va cheklash) va jamiyat qoidalari
(vakolatli organlar tomonidan nazorat va cheklash). Muammo shundaki, bu ichki qoidalar
ko‘pincha milliy qonunchilik talablaridan ham qattiqroq yoki aksincha, ancha bo‘sh bo‘ladi.
Masalan, Facebookning global miqdoriy o‘chirish siyosati O‘zbekiston fugarolarining qonuniy
huqugqlari bilan ziddiyat tug‘dirishi mumkin.

Bu holat ekstraterritorial ta’sir muammosini keltirib chiqaradi: chet el kompaniyasining
ichki qoidalari O‘zbekiston fuqarosining huqugqlarini cheklagan taqdirda, qaysi mamlakat
gonunchiligi qo‘llaniladi? Ushbu masala hali milliy qonunchilikda aniq tartibga solinmagan
bo‘lib, yurisdiksiya masalasida katta bo‘shliq borligini ko‘rsatadi.

Ragamli muhitda an’anaviy OAV materiallaridan ruxsatsiz foydalanish plagiat, repost va
kontent o‘g‘irlanishi - mualliflik huquqi sohasida keskin muammo yaratmoqda. O‘zbekiston
Respublikasining “Mualliflik huquqi va turdosh huquqlar to‘g‘risida”gi qonuni mualliflik
huquqini umumiy asosda tartibga soladi, ammo raqamli muhitga moslashtirilgan maxsus
normalar yetarli emas.

Fair Use(Adolatli foydalanish) doktrinasi AQSh qonunchiligida (Copyright Act, 17 U.S.C.
§ 107) batafsil ishlab chiqgilgan bo‘lib, magsad, foydalanish tabiati, asar xarakteri va bozor ta’siri
kabi mezonlar asosida ruxsatsiz foydalanishning ma’lum turlarini qonuniy deb tan oladi. Yevropa
gonunchiligida bu tushuncha “cheklovlar va istisnolar” shaklida ifodalangan.

O‘zbekiston qonunchiligida bu doktrinaning to‘liq analogi mavjud emas. “Mualliflik
huquqi va turdosh huqugqlar to‘g‘risida”gi Qonunning 33-moddasi ayrim istisnolarni ko‘rsatgan
bo‘lsada, ragamli muhitdagi repost, agregatsiya va kontent ulashish amaliyotiga nisbatan
samarali mexanizm ishlab chigilmagan. Bu holat, xususan, yangiliklar agregatochilarning turli
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OAV saytlaridan materiallarni to‘plash amaliyotini huquqiy jihatdan asossiz qoldirmoqda.

Tahlil natijalari bir necha muhim xulosaga olib keladi. Birinchidan, an’anaviy OAV va
ragamli media o‘rtasidagi huquqiy munosabat bir o‘lchamli emas: ular ba’zi sohalar (so‘z
erkinligi, yolg‘on axborot taqiqi) bo‘yicha umumiy standartlarga ega bo‘lsa, boshqa sohalar
(Javobgarlik rejimi, ro‘yxatdan o‘tish tartibi, vositachilik) bo‘yicha tubdan farqlanadi.

Ikkinchidan, O‘zbekiston qonunchiligi uchun ikkita global modeldan birini tanlash zarurati
tug‘ilmoqda: an’anaviy OAV talablarini ragamli platformalarga kengaytirish (“an’anaviy model”)
yoki raqamli platformalar uchun alohida huquqiy rejim yaratish (“differensial model”). Xalqaro
tajriba, xususan Yevropa Ittifoqining DSA akti ikkinchi modelning ustuvorligini ko‘rsatmoqda.

Uchinchidan, vositachilar javobgarligi masalasida “xavfsiz bandargoh” prinsipini
O‘zbekiston huquq tizimiga moslashtirish zarur. Bunda platforma faol nazorat funksiyasini
bajarmagan taqdirda javobgarlikdan ozod qilinishi, biroq noqonuniy kontent haqgida xabardor
bo‘lgandan so‘ng tegishli choralar ko‘rmaganlik uchun javob berishi lozimligi belgilanishi kerak.

To‘rtinchidan, kontent moderatsiyasi va algoritmlar sohasida shaffoflik talabini joriy etish
magsadga muvofiq. Yirik platformalar o‘zbek tilidagi kontent uchun qo‘llayotgan moderatsiya
mezonlari va algoritmlarni ochiq e’lon qilishlari lozim.

Tahlil natijalari shuni ko‘rsatdiki, O‘zbekiston Respublikasining amaldagi qonunchiligi
ragamli OAV va internet platformalarini tartibga solish uchun yetarli darajada moslashmagan.
Mavjud Qonunning an’anaviy OAV doirasida ishlab chiqilganligi, platformalar, blogerlar va
ijtimoiy tarmoq guruhlari uchun aniq huquqiy mexanizmlar yetishmasligi - bu holat ragamli
axborot muhitida huquqiy bo‘shliglar paydo bo‘lishiga sabab bo‘lmoqda.

Xalqgaro standartlar, jumladan, ECHR pretsedentlari va Yevropa Ittifoqining DSA akti
tahlili shuni ko‘rsatadiki, raqamli platformalar uchun an’anaviy OAV normalaridan farqli, ammo
ularga uyg‘unlashtirilgan huquqiy rejim maqbuldir.

Foydalanilgan adabiyotlar ro‘yxati:

O‘zbekiston Respublikasi “Ommaviy axborot vositalari to‘g‘risida”gi qonuni, URL:
https://lex.uz/uz/docs/-1106870

O‘zbekiston Respublikasining “ Mualliflik huquqi va turdosh huquqglar to‘g‘risida’gi
qonuni https://lex.uz/ru/docs/-1022944

“Axborotlashtirish to‘g risida”gi qonun, URL: https://lex.uz/uz/docs/-83472

https://regulation.adliya.uz/project/6294/12680?contentLang=0z

BMT Fugqarolik va siyosiy huquqlar to‘g‘risidagi xalqaro pakt, URL: https://lex.uz/docs/-
2640479

Lessig, L. (2004). Free Culture: The Nature and Future of Creativity. Penguin Press.

Regulation (EU) 2022/2065 of the European Parliament and of the Council of 19 October
2022 on a Single Market For Digital Services (Digital Services Act).

Muallif haqida:
Aliqulova Zulxumor — tadqiqotchi, Toshkent Davlat Yuridik Universiteti,
zulhumor1044@icloud.com

RAQAMLIMUHITDA JURNALISTIKA TRANSFORMATSIYASI



mé JOURNALISM & MASS
COMMUNICATIONS

ﬁf‘

UNIVERSITY OF UZBEKISTAN

LEGAL RELATIONSHIP BETWEEN TRADITIONAL MEDIA AND
DIGITAL MEDIA

Zulxumor Aliqulova,
Tashkent State Law University

Abstract: This article examines the legal relations between traditional mass media and digital
media platforms using a comparative legal approach. The main issue addressed in the study
is the inadequacy of legal norms developed for traditional media in meeting the requirements
of the digital environment. The article analyzes the legislation of the Republic of Uzbekistan,
international legal norms, and the case law of the European Court of Human Rights. The research
findings indicate the necessity of introducing specific legal mechanisms for digital platforms,
including intermediary liability, the “safe harbor” principle, and content moderation systems.

Keywords: digital law, mass media, platforms, intermediary liability, freedom of expression,

moderation, DSA.
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YUNESKO MEDIA VA AXBOROT SAVODXONLIGI
LOYIHALARINING TA’LIM TIZIMIGA INTEGRATSIYASI
MASALALARI: XALQARO TAJRIBA VA O‘ZBEKISTON AMALIYOTI

Azamjon Dadaxonov,
O’zbekiston Davlat Texnika Universiteti

Annotatsiya: Ushbu maqolada UNESCO tomonidan ishlab chiqilgan media va axborot
savodxonligi (MAS) loyihalarining milliy ta’lim tizimlariga integratsiyasi masalalari ko‘rib
chiqilgan. Xalgaro hamjamiyatning yetakchi tajribalari — Finlyandiya, Kanada, Braziliya va
boshqa davlatlarning yondashuvlari tahlil qilinib, O‘zbekiston Respublikasining joriy amaliyoti
bilan qiyosiy tahlili amalga oshirilgan. Maqolada O‘zbekistonda MAS ta’limini rivojlantirish
uchun ilmiy asoslangan model taklif etilgan. Tadgiqot milliy ta’lim islohotlari, axborot jamiyati
va raqamli savodxonlik muammolari bilan bevosita bog*liq.

Kalit so‘zlar: media savodxonligi, axborot savodxonligi, UNESCO, ta’lim integratsiyasi,
O‘zbekiston, ragamli ta’lim, MAS modeli.

XXI asrda axborot oqimlarining jadal o‘sishi, ragamli texnologiyalarning hayotning barcha
jabhalariga kirib borishi, feyk xabarlar va dezinformatsiya xavfining kuchayishi media va axborot
savodxonligini (MAS) zamonaviy ta’lim tizimining muhim tarkibiy qismiga aylantirishni taqozo
qilmoqda. Birlashgan Millatlar Tashkiloti (BMT) ning Ta’lim, fan va madaniyat masalalari
bo‘yicha ixtisoslashgan muassasasi— YUNESKO — bu sohada global yetakchi sifatida ko“plab
dasturlar va loyihalar ishlab chiqgan.

O‘zbekiston Respublikasi ham raqamli iqtisodiyot va axborot jamiyatini shakllantirish
bo‘yicha katta islohotlarni amalga oshirmoqda. «Ragamli O‘zbekiston — 2030» strategiyasi
va ta’lim tizimini modernizatsiya qilish dasturlari MAS integratsiyasini zamonaviy ehtiyojga
aylantirmoqda. Shu bilan birga, xalgaro tajribadan foydalanib, o‘zimizga xos milliy model
yaratish dolzarb ilmiy va amaliy muammo bo‘lib qolmoqda.

«Media va axborot savodxonligi» atamasi YUNESKO tomonidan 2011-yilda Qozon
deklaratsiyasida rasman mustahkamlangan bo‘lib, u avvalgi «media savodxonligi» va «axborot
savodxonligi» tushunchalarini birlashtirib, kengroq qamrovga ega yangi kontseptsiyani
ifodalaydi. YUNESKO ta’rifiga ko‘ra, MAS — bu fuqarolarning turli formatlardagi axborotga
murojaat qilish, uni baholash, yaratish va uzatish qobiliyatlarini gamrab oluvchi ko‘nikmalar
majmuasidir.

YUNESKO MAS sohasida quyidagi yirik loyihalarni amalga oshirgan va amalga
oshirmoqda:

a) MAS o‘quv dasturi (Media and Information Literacy Curriculum). 2011-yilda ishlab
chiqilgan ushbu o‘quv dasturi o‘qituvchilar uchun mo‘ljallangan bo‘lib, 60 soatlik modullarni
0°z ichiga oladi va hozirgi kunda 40 dan ortiqg mamlakatda joriy etilgan.

b) Global MAS haftasi. 2012-yildan boshlab har yili oktyabr oyida o‘tkaziladigan ushbu
xalgaro tadbir 100 dan ortiqg mamlakatda milliy tadbirlar bilan nishonlanadi.

¢) MilID — Media Information Literacy and Intercultural Dialogue. Bu dastur MAS ni
madaniyatlararo muloqot tushunchasi bilan birlashtirgan holda ta’lim muassasalarida interkultur
kompetentsiyalarni rivojlantirishga qaratilgan.

YUNESKO MAS ta’limiga quyidagi beshta asosiy tamoyil asosida yondashadi: 1) fugarolik
va demokratik ishtirok; 2) tanqidiy fikrlash va mustaqil baholash; 3) axborotdan etik foydalanish;
4) 1jodiy va konstruktiv media yaratish; 5) texnologik o‘zlashtirish va ragamli ko‘nikmalar.

Ushbu tamoyillar MASnhi tor texnik qobiliyatlar to‘plamidan kengroq ijtimoiy-ma’rifiy
konsepsiyaga aylantiradi.

Xalqaro tajriba. Finlyandiya MAS integratsiyasida jahonning eng muvaffaqiyatli
mamlakatlaridan biri sifatida tan olingan. 2016-yilgi milliy o‘quv dasturi islohoti natijasida
media va axborot savodxonligi barcha fanlarga «ko‘ndalang kompetentsiya» sifatida kiritildi.
Maxsus «Multiliteracy» yondashuvi asosida o‘quvchilar rasmiy, raqamli va multimodal
matnlarni tanqidiy tushunish ko‘nikmalarini egallaydilar. Ushbu model sakkizta ko‘ndalang
kompetentsiyadan biri sifatida davlat tomonidan majburiy belgilangan bo‘lib, barcha bosqich va
predmetlarda qo‘llaniladi.
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Kanada ta’lim tizimining provinsiya (viloyat) ixtiyoriga asoslanganligi tufayli MAS
integratsiyasi turli modellarda amalga oshirilmoqda. Ontario viloyatining «Media Literacy»
dasturi 1987-yildan boshlab ta’lim standartlariga kiritilgan bo‘lib, bu dunyodagi dastlabki
rasmiy dasturlardan hisoblanadi. Kvebek viloyatida esa «Frankofonlar uchun ragamli fuqarolik»
konsepsiyasi asosida MAS va ragamli huquqlar tarbiyasi birlashtirilgan kompleks dastur amalga
oshirilmoqda.

Braziliyaning MAS tajribasi nafaqat ta’lim integratsiyasi, balki ijtimoiy adolat va
media demokratiyasining qo‘shma maqsadlariga xizmat qiladi. «Comunicacdo e Educacao»
(Kommunikatsiya va Ta’lim) harakati, akademik-fuqgarolik sherikligida shakllangan holda,
ijjtimoiy ahamiyatga ega media ishlab chiqarishni ta’lim jarayoniga kiritgan. 2019-yildan
boshlab «Media Education» milliy dastur maqomini olgan bo‘lib, davlat maktablarining 60
foizida qo‘llanilmoqda.

Janubiy Koreya MAS ta’limini raqamli texnologiyalar bilan chuqur integratsiya qilish
orqali «Smart Education» milliy konsepsiyasi doirasida amalga oshirmoqda. Maktab va
universitetlarda maxsus media studiyalari, podcast va video yaratish laboratoriyalari joriy
etilgan bo‘lib, o‘quvchilar nafaqat iste’molchi, balki faol kontent ishlab chiqaruvchi sifatida
tarbiyalanmoqda. 2021-yil ma’lumotlariga ko‘ra, mamlakat o‘quvchilarining 85 foizi ushbu
dasturlarda ishtirok etmoqda.

Yuqorida ko‘rilgan tajribalarni solishtirganda quyidagi umumiy tendensiyalar ko‘zga
tashlanadi:

— Barcha muvaffaqiyatli modellarda MAS davlat ta’lim standartiga kiritilgan;

— O‘qituvchilarning professional tayyorgarligi hal qiluvchi omil sifatida tan olingan;

— Amaliy loyiha va media ishlab chiqarish nazariy bilimlardan ko‘ra samarali;

— Fuqarolik va demokratik qadriyatlar bilan uzviy bog‘liglik muhim metodologik tamoyil
sifatida qo‘llaniladi.

O‘zbekiston tajribasi. O‘zbekistonda media va axborot savodxonligi sohasidagi qonunchilik
bazasi shakllanmoqda. «Ta’lim to‘g‘risida»gi Qonon (2020), «Raqamli O‘zbekiston — 2030»
strategiyasi va Prezidentning 2022-yil 28-yanvar PF-60-son Farmoni ragamli ko‘nikmalar va
axborot savodxonligini taraqqiyotning ustuvor yo‘nalishi sifatida belgilaydi. Ammo MASni
ta’lim standartlariga maxsus integratsiya qiluvchi yagona me’yoriy hujjat hali mavjud emas.

Hozirda O°zbekistonda MASga oid ayrim elementlar turli fanlarga tarqoq holda kiritilgan.
Informatika fanida ragamli xavfsizlik, OAV va jamiyat fanida axborot tanqidi kabi mavzular
o‘tiladi, ammo bu yondashuv tizimli va izchil emas. O‘zbekiston milliy universitetlari —
Toshkent Davlat Pedagogika Universiteti, O‘zbekiston Milliy Universiteti va bir qator boshqa
oliy ta’lim muassasalarida jurnalistika mutaxassisligi doirasida media savodxonligi kurslari olib
boriladi, lekin bu umumta’lim maktablariga ta’sir etmaydi.

YUNESKO va YUNISEF hamkorligida O‘zbekistonda bir gancha loyihalar amalga
oshirilgan. 2018-2021-yillarda «O‘qituvchilar uchun MAS» malaka oshirish kurslari
tashkil etilgan bo‘lib, 1200 dan ortiq o‘qituvchi qamrab olingan. Xalgaro Media va Axborot
Savodxonligi Alyansi (GAPMIL) doirasida O‘zbekiston ham ishtirokchi davlat sifatida ro‘yxatga
olingan. Ijtimoiy-madaniy loyiha sifatida «YoshMedia» platformasi mediasavodxon yoshlarni
tarbiyalashga hissa qo‘shmoqda.

Tadqiqot natijalari quyidagi asosiy muammolarni ko ‘rsatadi:

— MAS bo‘yicha malakali o‘qituvchilar tanqisligi;

— Milliy tilda sifatli metodologik materiallarning yetishmasligi;

— Ta’lim standartlarida MASga oid alohida modulning yo‘qligi;

— Shahar va qishloq maktablari o‘rtasidagi ragamli tafovut;

— Ta’lim oluvchilar MAS darajasi va ko‘nikmalarini baholash mexanizmlarining ishlab
chiqgilmaganligi.

Xalqaro tajriba va O‘zbekistonning o‘ziga xos sharoitlarini hisobga olib, biz «Milliy MAS
Integratsiya Modeli» (MMIM)ni taklif etamiz. Bu model to‘rtta asosiy ustun — huquqiy asos,
pedagog tayyorgarligi, o‘quv dasturi integratsiyasi va monitoring — ustiga qurilgan.

Tadqiqot shuni ko‘rsatdiki, muvaffaqiyatli MAS integratsiyasi uchun yagona ko‘rsatma
mavjud emas— harbirmamlakato‘zining madaniy, iqtisodiy vata’lim kontekstigamoslashtirilgan
model ishlab chiqishi zarur.

O‘zbekiston uchun taklif etilayotgan Milliy MAS Integratsiya Modeli xalqaro standartlar
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va milliy ehtiyojlar sinteziga asoslangan bo‘lib, uning muvaffaqiyatli amalga oshirilishi
mamlakat raqamli jamiyat qurish maqgsadlariga muhim hissa qo‘shadi. Tadqiqotning kelajakdagi
yo‘nalishi sifatida MAS integratsiyasining o‘quvchi yutuqlari va fuqarolik faolligiga ta’sirini
empirik o‘rganish muhim ahamiyat kasb etadi.
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QORAQALPOG‘ISTON ONLAYN MEDIASIDA TA’LIM
MAVZULARINING YORITILISHI: RAQAMLI JURNALISTIKA
TRANSFORMATSIYASI VA YUNESKO YONDASHUVI ASOSIDA TAHLIL

Taxir Dauletmuratov,
O*zbekiston davlat san’at va madaniyat instituti

Annotatsiya: Ushbu maqolada Qoragalpog‘iston internet nashrlarida ta’lim sohasining yoritilishi
raqamli transformatsiya hamda YUNESKOning media va axborot savodxonligi tamoyillari
asosida tahlil qilinadi. Tadqiqotda hududiy onlayn medianing ta’lim problematikasini aks
ettirishdagi roli, axborot uzatishning multimediaviy usullari va sohadagi konseptual kamchiliklar
ilmiy jihatdan asoslab berilgan.

Kalit so‘zlar: raqamli jurnalistika, YUNESKO, ta’lim problematikasi, Qoraqalpog‘iston onlayn
mediasi, media etikasi, axborot savodxonligi, multimedia.

Bugungi globallashuv va jamiyatning raqamli transformatsiyasi sharoitida ommaviy axborot
vositalari, xususan, onlayn media ta’lim tizimini targ‘ib qilish va institutsional islohotlarni
jamoatchilikka yetkazishning asosiy strategik drayveriga aylandi. O‘zbekistonning yangilanish
davrida ta’lim sohasini modernizatsiya qilish davlat siyosatining ustuvor yo‘nalishi etib
belgilangan bir paytda, Qoraqalpog‘iston Respublikasi onlayn media makonida ushbu
mavzularning yoritilishi alohida ilmiy va amaliy ahamiyat kasb etadi.

An’anaviy jurnalistikadan raqamli (multimedia) jurnalistikaga o‘tish axborot uzatish
tezligi va shaklini tubdan o‘zgartirdi. Endilikda ta’limga oid materiallar nafagat statik matnli
xabar, balki interaktiv infografikalar, podkastlar va videokontentlar orqali taqdim etilmoqda. Bu
jarayon auditoriyaning media va axborot savodxonligini oshirish bilan birga, soha jurnalistlaridan
yangi professional kompetensiyalarni talab qilmoqda.

YUNESKO xalqaro tashkiloti ta’lim va media sohasidagi standartlarni belgilovchi asosiy
struktura sifatida «Sifatli ta’lim» va «Axborotdan foydalanish imkoniyati» kabi tamoyillarni
ilgari suradi. YUNESKO yondashuviga ko‘ra, media ta’lim jarayonining transparentligini
(ochiglligini) ta’minlashi, gender tenglikni targ‘ib qilishi va inklyuziv ta’lim imkoniyatlarini
keng yoritishi lozim. Qoraqalpog‘iston onlayn nashrlari faoliyatini ushbu xalqaro mezonlar
asosida tahlil qilish, hududiy medianing global standartlarga moslashish darajasini aniqlash
imkonini beradi.

Tadqiqotning magsadi — Qoraqgalpog‘iston onlayn media resurslarida ta’lim mavzusining
yoritilishini raqamli transformatsiya kontekstida va YUNESKO tomonidan belgilangan
indikatorlar asosida tizimli tahlil qilishdir. Ushbu maqsadga erishish uchun quyidagi vazifalar
belgilab olindi:

— Qoraqalpog‘istonning yetakchi onlayn nashrlaridagi ta’lim kontentini mazmun
va shakl jihatidan o‘rganish;

— Ragamli jurnalistikaning yangi instrumentlaridan foydalanish samaradorligini
baholash;

— Media-matnlarda ta’lim islohotlarining aks etishini YUNESKOning professional
standartlari bilan giyoslash.

Qoraqalpog‘iston Respublikasining ommabop onlayn nashrlari (masalan, t.me/kkeduuz,
Karakalpakstan.uz, Kar24.uz, Karakalpak 24, Hoja.uz vaboshqalar) hamda ijtimoiy tarmoqlardagi
rasmiy ta’lim kanallari tadqiqotning ob’ekti bo‘lib xizmat qiladi.

Jurnalistikaning eng ustuvor tamoyillaridan biri — bu vogelikni boricha, ob’ektiv va
haqqoniy aks ettirishdir. T. Qozogboyev ta’kidlaganidek, «Jurnalistikaning eng muhim qonuni va
prinsiplaridan biri — uning haqiqiyligidir. Hagiqat — mutloq haqiqatga intilish insonning dunyoni
anglashdagi bosh talabi va ish uslubidir». Biroq, bugungi ragamli jurnalistika sharoitida haqiqatni
bayon qilish mas’uliyati va auditoriyani jalb qilish o‘rtasidagi ziddiyat kuchayib bormoqda.

Zamonaviy onlayn mediada, jumladan Qoraqalpog‘iston internet nashrlarida materialning
mazmuniga mos kelmaydigan, faqatgina Clickbait yig‘ishga yo‘naltirilgan sarlavhalar qo‘yish
holatlari tez-tez kuzatilmoqda. Blez Paskal aytganidek: «Odamlarga ta’sir etishning ikki yo‘li
bor: ishontirish va yoqish (yoqimli ko‘rinish). Ikkinchisi samaraliroq, chunki odamlarga yogmay
turib ularni ishontirish mumkin emasy.
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Ammo, «yoqish» yoki «jalb qilish» istagi ta’lim kabi ijtimoiy muhim sohada noto‘g‘ri
tushunchalar shakllanishiga olib kelmoqda. Misol uchun, Qoraqalpog‘iston axborot agentligi
(kknews.uz) saytida e’lon qilingan «Endi diplomi yo‘qlar ham o‘qituvchi bo‘lishi mumkiny
sarlavhali xabarda aslida C1 sertifikatiga ega 3-4 kurs talabalariga berilgan imtiyoz nazarda
tutilgan bo‘lsa-da, sarlavha auditoriyada «o‘qituvchilik uchun diplom kerak emas» degan
yanglish xulosa uyg‘otadi. Bu esa jamoatchilikning ta’lim tizimiga bo‘lgan institutsional
ishonchiga putur yetkazadi.

Nashr etilayotgan materiallarda nafagat mazmun, balki til va mantiq qoidalariga rioya
qilmaslik holatlari ham uchraydi. Xususan, Kruz.uz kanalida e’lon qilingan «Marat maktab
oldidagi yo‘lga fotokameralar o‘rnatildi» sarlavhasi bunga yaqqol misoldir. Sarlavhadagi
«Marat» so‘zining konteksti (bu joy nomimi, shaxshmi yoki tashkilotmi) ochiqlanmagani bois,
kitobxonda tushunmovchilik paydo qgiladi. Bu ragamli jurnalistikada tezkorlik ortidan quvish
oqibatida professional tahrir va mazmun nazorati jarayonining susayganidan dalolat beradi.

Onlayn medianing navbatdagi muammosi — analitiklikning pastligidir. Tadqiqotchi
X.Maxamadaliyev ta’kidlaganidek: «Axborot davrida jurnalistika janrlari ham o‘zgarmoqda.
Ma’lumot beruvchi materiallar hajmi keskin ortgan bir paytda, tahliliy va badiiy-publitsistik
janrlar ulushi kamayib bormoqday.

Ta’lim tizimi murakkab ijtimoiy struktura bo‘lib, u islohotlar, kadrlar masalasi va metodika
bilan uzviy bog‘liq. Biroq mahalliy onlayn nashrlarda ekspert fikri, statistik qiyoslash va ilmiy
asoslangan dalillar o‘rniga sub’ektiv qarashlar yoki shunchaki vogea bayoni ustuvorlik qilmoqda.

Zamonaviy media makonida ta’lim sohasining yoritilishida ikki asosiy destruktiv
tendensiya kuzatilmoqda: Birinchisi, ishonchsiz manbalar — ta’limga oid qarorlar va islohotlar
rasmiy tasdiqlanmagan manbalarga tayanib e’lon qilinishi oqibatida o‘qituvchi va ota-onalar
o‘rtasida asossiz xavotirlar yuzaga kelmoqda.

Ikkinchisi, muvozanatning (balansning) buzilishi — materiallarda asosiy urg‘u faqat
kamchiliklar va salbiy holatlarga qaratilib, tizimdagi ijobiy tajribalar va innovatsion yutuqlar
soyada qolib ketmoqda. Bu esa ta’lim tizimi haqida faqat negativ ijtimoiy fikr shakllanishiga
sabab bo‘ladi.

Qoraqalpog‘iston onlayn media maydonidagi yetakchi nashrlar (Karakalpakstan.uz,
Qarakalpak24, Kar24.uz, Krsuz.uz) hamda ta’lim muassasalarining rasmiy ijtimoiy tarmoqlardagi
sahifalarini tahlil qilish natijasida quyidagi xulosalarga kelindi.

Tadqiqot davomida kuzatilgan materiallarning 65% qismi rasmiy axborotlar press-relizlar,
25% qismi ijtimoily masalalar va ta’limdagi muammolar, fagat 10% qismi esa tahliliy va
innovatsion ta’lim texnologiyalariga bag‘ishlangan.

Natijada Qoraqalpog‘iston onlayn mediadi ta’lim islohotlarini yoritishda asosan «xabar
beruvchi» funksiyasini bajarmoqda, ammo «interpretatsiya» (tushuntirish) va «analitikay
funksiyalari yetarlicha namoyon bo‘Imayapti.

Ragamli jurnalistika transformatsiyasi nuqtai nazaridan, mahalliy nashrlarning an’anaviy
matn ko‘rinishidan vizualizatsiyaga o‘tish jarayoni o‘rganilganda: Vizual content — Telegram
va Instagram kanallarida qisqa videolar va infografikalardan foydalanish ko‘rsatkichi ortgan.
Biroq, murakkab ma’lumotlarni sodda tilda tushuntiruvchi data-vizuallar (ma’lumotlar grafikasi)
kam uchraydi. Interaktivlik — ta’lim mavzusidagi postlar ostida foydalanuvchilar bilan qayta
aloga (kommentariylar bilan ishlash) past darajada qolmoqda. YUNESKO tamoyillaridagi
«jamoatchilik ishtiroki» indikatori bo‘yicha bu sohada bo‘shliqg mavjud.

Tahlillar shuni ko‘rsatadiki, Qoraqalpog‘iston onlayn mediasida ta’lim mavzularini
yoritishda «reaktiv» (vogeaga nisbatan munoabat) yondashuv ustunlik gilmogda. YUNESKOning
barqaror rivojlanish maqsadlariga erishish uchun esa «proaktiv» (muammoni oldindan ko‘ra
bilish va yechim taklif qilish) jurnalistika zarur.

Mobil reportyorlik ko‘nikmalarining rivojlanishi ta’lim jarayonlarini real vaqt rejimida
«ichkaridan» yoritish imkoniyatini kengaytirdi. Biroq, texnologik instrumentariyning mavjudligi
mediakontentning kontseptual sifatini to‘liq kafolatlamaydi. Tadqiqot natijalari onlayn nashrlarda
ta’lim sohasiga ixtisoslashgan professional jurnalistlar defitsiti mavjudligini va bu mazmuniy
sayozlikka sabab bo‘layotganini ko‘rsatmoqda.

Qoraqalpog‘istonning spesifik ekologik va geografik xususiyatlarini inobatga olgan
holda, YUNESKOning strategik yondashuvlarini media amaliyotiga tatbiq etish zarur. Xususan,
«Masofaviy ta’lim» va «Digital Skills» (ragamli ko‘nikmalar) yo‘nalishlarini xalqaro standartlar
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darajasida yoritish mintagada ta’lim diskursini sifat jihatidan yangi bosqichga ko‘tarishning
muhim omilidir.

Asosiy ilmiy xulosa shuni ko‘rsatadiki, Texnologik imkoniyatlar va professional
ixtisoslashuv o‘rtasidagi nomutanosiblikni bartaraf etish hamda YUNESKO standartlari asosida
mintaqaviy muammolarga yechim taklif qilish — zamonaviy onlayn jurnalistikaning ustuvor
vazifasi hisoblanadi.

Qoraqalpog‘iston onlayn mediasida ta’lim mavzularining yoritilishini raqamli
transformatsiya va YUNESKO tamoyillari asosida tadqiq etish natijasida quyidagi umumiy
xulosalarga kelindi.

Media transformatsiyasining bosqichlari: Qoraqalpog‘iston onlayn jurnalistikasi an’anaviy
axborot uzatish shaklidan multimediaviy formatga o‘tishning faol pallasida turibdi. Biroq, ta’lim
mavzusidagi kontent asosan rasmiy xabarlar va hisobotlar ko‘rinishida qolmogda. Ragamli
jurnalistikaning infografika, storitelling va interaktiv so‘rovnomalar kabi imkoniyatlaridan
foydalanish darajasi hamon pastligicha qolmoqda.

YUNESKO standartlariga muvofiqlik: Mintagaviy mediada gender tenglik va til
xilma-xilligi kabi indikatorlar ijobiy aks etmoqda. Ammo ta’limning inklyuzivligi va media
savodxonlikni oshirish masalalarida tizimli yondashuv yetishmaydi.

Auditoriya bilan qayta aloga: Ragamli transformatsiyaning asosiy belgisi bo‘lgan
interaktivlik ta’lim media-makonida sust rivojlangan. Ijtimoiy tarmoqlardagi muhokamalar
ko‘pincha muammoga yechim izlashga emas, balki vaziyatni bayon qilishga qaratilgan.

Ilmiy va amaliy takliflar: Qoraqalpog‘iston OAVlarida ta’lim jurnalistikasiga
ixtisoslashgan «Educational Reporting» guruhlarini shakllantirish va ularning YUNESKO
xalqaro metodologiyalari asosida malakasini oshirish.

Murakkab ta’lim islohotlarini (masalan, kredit-modul tizimi yoki prezident maktablariga
qabul) aholiga sodda va tushunarli vizual shaklda yetkazish uchun media-dizaynerlar bilan
hamkorlikni kuchaytirish.

Onlayn nashrlar nafaqat axborot tarqatuvchi, balki o‘qgituvchi va talabalarning media
madaniyatini yuksaltiruvchi platformaga aylanishi lozim.

Ta’lim sohasidagi muammolarni yoritishda nafaqat tanqid, balki konstruktiv yechimlarni
ilgari suruvchi «jamoatchilik muloqoti maydoni» sifatida faoliyat yuritish.

Xulosa qilib aytganda, Qoraqalpog‘iston onlayn mediadi ta’lim mavzusini yoritishda
ragamli transformatsiya imkoniyatlaridan to‘liq foydalanishi va YUNESKOning inklyuziv
hamda sifatli ta’lim tamoyillarini kontentning konseptual o‘zagiga aylantirishi lozim. Bu nafaqat
soha jurnalistikasining, balki butun mintaqa ta’lim tizimining rivojlanishiga xizmat qiladi.
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RAQAMLI MUHITDA JURNALISTIKA TRANSFORMATSIYASI VA
YUNESKO YONDASHUVI

Zilola Isomiddinova,
O*zbekiston jurnalistika va ommaviy kommunikatsiyalar universiteti

Annotatsiya: Ushbu maqolada axborot texnologiyalarining jadal rivojlanishi natijasida
an’anaviy jurnalistikaning transformatsiyalashuv jarayonlari, yangi media platformalarining
o‘rni va sohadagi global muammolar tahlil gilinadi. Shuningdek, YUNESKOning so‘z erkinligi,
jurnalistlar xavfsizligi va axborot savodxonligini ta’minlash borasidagi yondashuvlari, strategik
tavsiyalari ko‘rib chiqiladi.

Kalit so‘zlar: Ragamli jurnalistika, media transformatsiyasi, YUNESKO, sun’iy intellekt, fake-
news, axborot xavfsizligi, konvergensiya.

XXI asrning birinchi choragi insoniyat tarixiga «raqamli inqilob» davri bo‘lib kirdi. Bu jarayon
barcha sohalar qatori ommaviy axborot vositalari (OAV) tizimini ham qat’iy transformatsiyaga
uchratdi. An’anaviy bosma nashrlar, radio va televideniye o‘z o‘rnini ko‘p funksiyali ragamli
platformalarga bo‘shatib bermoqda. Ragamli muhitda jurnalistika nafaqat texnik jihatdan, balki
mazmun va shakl, axborot uzatish tezligi hamda auditoriya bilan muloqot qilish usullari bo‘yicha
ham yangilandi. Biroq, bu erkinlik va tezkorlik o‘z navbatida dezinformatsiya, kiber hujumlar
va etika muammolarini ham keltirib chiqardi. Mazkur global muammolarni tartibga solish va
jurnalistikaning professional standartlarini saqlab qolishda BMTning Ta’lim, fan va madaniyat
masalalari bo‘yicha tashkiloti (YUNESKO) asosiy muvofiglashtiruvchi rolini o‘ynamoqda.

Ragamli transformatsiya va yangi media ekotizimi. Ragamli transformatsiyaning asosiy
bosqichlari va omillari. Jurnalistikaning ragamli transformatsiyasi — bu shunchaki qog‘ozdan
ekranga o‘tish emas, balki media ekotizimining to‘liq yangilanishidir. Ilgari OAV turlari o’rtasida
aniq chegara bor edi: gazeta faqat matn yozardi, radoia faqat ovoz berardi, televideniya esa tasvir
bilan cheklanar edi. Bugun esa media konvergensiyasi davrida bu chegaralar yo’qoldi.

Media konvergensiyasi. Konvergensiya — bu turli xil media texnologiyalarining bir nuqtada
birlashishi. Bugungi jurnalist bir vaqtning o‘zida ham matn yozuvchi, ham videoperator, ham
montajchi va SMM mutaxassisi bo‘lishi talab etiladi. Bu «universal jurnalistika» fenomenini
keltirib chiqgardi.

Auditoriya bilan o‘zaro aloqa (Interaktivlik). Ragamli muhitda iste’molchi passiv
kuzatuvchidan faol ishtirokchiga aylandi. Izohlar, «layk»lar va ijtimoiy tarmoqlardagi ulashuvlar
materialning muvaffaqiyatini belgilaydigan asosiy ko‘rsatkichga aylandi. Foydalanuvchilar
tomonidan yaratiladigan kontent (User-generated content) an’anaviy jurnalistika uchun
raqobatchi va ayni paytda resurs manbaiga aylandi. Ragamli transformatsiya insonlarning
axborotni gabul qilish psixologiyasini ham o‘zgartirdi. Hozirgi o‘quvchi vogea sodir bo‘lganidan
5 daqiqa o‘tib u haqda bilishni xohlaydi. Tezlik sifatdan (ba’zan afsuski) ustunroq ko‘rilmoqda.
Odamlar uzun tahliliy maqolalardan ko‘ra, 15-30 soniyalik videolar va «tezkor faktlar»ni afzal
ko‘rishmoqda. Diqqat markazi (attention span) keskin gisqardi. Axborot iste’molining 80% dan
ortig‘i smartfonlar orqali amalga oshirilmoqda. Bu esa kontentning vertikal va kichik ekranlarga
mos bo‘lishini talab giladi.

YUNESKOning ragamli jurnalistika bo‘yicha global yondashuvi va axborot xavfsizligi
bo’yicha strategiyasi. YUNESKO xalgaro miqyosda axborot erkinligini himoya qiluvchi asosiy
tashkilot sifatida raqamli muhitdagi o‘zgarishlarga nisbatan o‘zining maxsus strategiyalarini
ishlab chiqqan. Nafaqat texnologik taraqqiyotni qo’llab- quvvatlash, balki ushbu jarayonda
inson huquqlari va jurnalistlar daxlsizligini saqlab qolishga qaratilgan. Quyida strategiyaning
asosiy yo’nalishlari tahlil qilinadi.

1. Raqamli davrda so‘z erkinligini himoya qilish. Ragamli makon axborot almashish uchun
ulkan imkoniyatlar ochgan bo‘lsa-da, yangi turdagi to‘siglarni ham keltirib chigardi.

Yashirin tsenzura va algoritmlar: YUNESKO davlatlar va yirik texnologik kompaniyalarni
«shaffofliknka chaqiradi. Algoritmlar qanday ishlamasligi kerak? Ular tanqidiy fikrlarni cheklash
yoki «exokameralar» (fagat bir tomonlama fikrni ko‘rsatish) yaratish quroliga aylanmasligi lozim.

Internet uzilishlari (Shutdowns): Tashkilot siyosiy sabablarga ko‘ra internetning to‘liq yoki
gisman uzib qo‘yilishini inson huquqlarining jiddiy buzilishi deb hisoblaydi va bunga qarshi
xalqaro advokatsiya olib boradi.
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Dezinformatsiya bilan kurash: Tsenzura o‘rniga «media va axborot savodxonliginni
oshirish orqali feyklarga qarshi turish strategiyasini ilgari suradi.

2. Huquqiy asoslar: ROAM tamoyillari. YUNESKO internet va ragamli mubhitni
rivojlantirish uchun ROAM (Rights, Openness, Accessibility, Multistakeholder) tamoyilini
ilgari surad. Bu tamoyillar internetning qanday boshqarish kerakligini belgilaydi:

R (Rights): Inson huquqlariga asoslanganlik.

O (Openness): Ochiqlik.

A (Accessibility): Hamma uchun ochiq va tushunarli bo‘lishi.

M (Multistakeholder): Ko‘p tomonlama hamkorlik (davlat, xususiy sektor va fuqarolik
jamiyati).

3. Jurnalistlar xavfsizligi va kiber-tahdidlar. Ragamli muhitda jurnalistlarga nisbatan
ta’qiblar yangicha ko‘rinish oldi: YUNESKOning «Jurnalistlar xavfsizligi bo‘yicha BMT
Harakat rejasi» raqamli xavfsizlik masalalariga alohida urg‘u beradi. Aynigsa, ayol jurnalistlarga
nisbatan onlayn zo‘ravonlikka qarshi kurash tashkilotning ustuvor yo‘nalishlaridan biridir.
«Pegasus» kabi josuslik dasturlari orqali jurnalistlarning shaxsiy yozishmalarini kuzatishga
qarshi qat’iy normalar talab qilinadi. YUNESKO manbalar maxfiyligini saqlash huquqini
raqamli davrda gayta ta’riflamoqda. Tashkilot jurnalistlar uchun ikki bosqichli autentifikatsiya,
shifrlangan aloqa kanallari (Signal va h.k.) va ma’lumotlarni himoyalash bo‘yicha global o‘quv
dasturlarini amalga oshiradi.

Media va axborot savodxonligi (MIL). YUNESKO yondashuviga ko‘ra, faqat
jurnalistlarni o°qitish kifoya emas, balki axborot iste’molchilarining ham savodxonligini oshirish
lozim. Media va axborot savodxonligi (MIL) — bu foydalanuvchilarga axborotni tanqidiy tahlil
qilish, ishonchli manbalarni yolg‘ondan ajratish qobiliyatini beradi.

Tashkilot har yili «Global Media va axborot savodxonligi haftaligi»ni o‘tkazish orqali
hukumatlarni ta’lim tizimiga ushbu fanlarni kiritishga chorlab keladi.

Dezinformatsiyaga (FAKE News) qarshi kurash va media savodxonlik.

Raqamli asrda «axborot tartibsizligi» (information disorder) yuzaga keldi. YUNESKO bu
borada senzura o‘rnatish emas, balki sifatli jurnalistikani qo‘llab-quvvatlash tarafdori.

Fact-checking markazlarini qo‘llab-quvvatlash: Tashkilot mustaqil fakt-chekerlar
tarmog‘ini rivojlantirishga ko‘maklashadi.

Etik standartlar: Ragamli platformalarda ham jurnalistik etika qoidalariga (xolislik, aniqlik,
inson qadr-qimmati) rioya qilish zarurligini targ‘ib qiladi.

O‘zbekistonda media transformatsiyasi va xalqaro tajriba. O‘zbekistonda ham so‘nggi
yillarda OAV tizimi tubdan yangilanmoqda. Blogerlik faoliyatining kengayishi, davlat
organlarining ochiqligi va raqamli nashrlarning ko‘payishi kuzatilmoqda. YUNESKOning
O‘zbekistondagi vakolatxonasi mahalliy jurnalistlar uchun ragamli ko‘nikmalar, fakt-cheking va
xavfsizlik bo‘yicha ko‘plab treninglar tashkil etib kelmogda. Bu esa milliy jurnalistikamizning
xalqaro standartlarga integratsiyalashuviga xizmat qilmoqda.

Xulosa o‘rnida ta’kidlash joizki, jurnalistikaning ragamli transformatsiyasi shunchaki
texnik yangilanish emas, balki sohaning ijtimoiy missiyasini qayta ko rib chiqishni talab qiladigan
fundamental jarayondir. Maqolada tahlil gilinganidek, YUNESKOning ushbu yo‘nalishdagi
yondashuvi faqat texnologik taraqqiyotga emas, balki inson huquqlari va axborot xavfsizligining
ustuvorligiga tayanadi.

Birinchidan, ragamli muhitda axborotning haddan tashqari ko‘pligi (axborot shovqini)
jurnalistdan filtrlash va saralash mahoratini talab qilmoqda. Endilikda jurnalist shunchaki xabar
tarqatuvchi emas, balki axborotning ishonchliligini kafolatlovchi «verifikator» (tasdiglovchi)
roliga o‘tdi. YUNESKOning MIL (Media va axborot savodxonligi) dasturlari aynan shu rolni
kuchaytirishga xizmat qiladi.

Ikkinchidan, sun’iy intellekt va algoritmlarning jurnalistikaga kirib kelishi axloqiy
me’yorlarni yangilash zaruratini tug‘dirdi. Mashina tomonidan yaratilgan kontent va inson 1jodi
o‘rtasidagi chegara saqlanib qolishi shart. YUNESKO tavsiyalariga ko‘ra, algoritmlar shaffof
bo‘lishi va inson qadr-qimmatiga zid kelmasligi lozim. Bu, aynigsa, shaxsiy ma’lumotlar
daxlsizligi va dezinformatsiyaning oldini olishda hayotiy ahamiyatga ega.

Uchinchidan, jurnalistlarning huquqiy va jismoniy xavfsizligi masalasi raqamli
makonda yangi «front»ga ko‘chdi. Kiberhujumlar va onlayn ta’qiblar so‘z erkinligiga jiddiy
tahdid solmoqgda. Shuning uchun, xalgaro hamjamiyat va davlatlar o‘rtasidagi hamkorlikni
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mustahkamlash, jurnalistlar uchun xavfsiz raqamli ekotizim yaratish kechiktirib bo‘lmaydigan
vazifadir.

Xulosa qilib aytganda, ragamli transformatsiya jurnalistikani demokratlashtirdi — har
bir inson o‘z fikrini dunyoga yetkazish imkoniga ega bo‘ldi. Biroq, bu erkinlik mas’uliyat
bilan hamohang bo‘lishi kerak. YUNESKOning «ROAM» prinsiplari asosida shakllangan
media muhiti nafaqat texnologik jihatdan ilg‘or, balki axloqiy jihatdan pok va ijtimoiy foydali
jurnalistikani saqlab qolishning yagona yo‘lidir.

Kelajak jurnalistikasi—bu raqamli tezlik va akademik xolislikning muvozanatidir. Faqatgina
ana shunday muvozanatga erishilgan taqdirdagina, ommaviy axborot vositalari jamiyatning
«to‘rtinchi hokimiyati» sifatidagi mavqeini saqlab qola oladi va insoniyatning axborotga
bo‘lgan fundamental huquqini to‘laqgonli ta’minlaydi. Ragamli muhit jurnalistika uchun ham
cheksiz imkoniyatlar, ham jiddiy xavflar eshigini ochdi. Transformatsiya jarayoni to‘xtovsiz
davom etmoqda va bu jarayonda texnologik ustunlikdan ko‘ra, inson omili — jurnalistning
etikasi, professionalizmi va tanqidiy tafakkuri muhimroq ahamiyat kasb etmoqda. YUNESKO
yondashuvi shuni ko‘rsatadiki, raqamli jurnalistika erkin, ochiq va xavfsiz bo‘lishi uchun nafaqat
texnik yechimlar, balki huquqiy bazani mustahkamlash va global hamkorlikni kuchaytirish
lozim. Kelajak jurnalistikasi — bu texnologiya va insoniy qadriyatlarning uyg‘unligidir.
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JANR XUSUSIYATLARI VA ZAMONAVIY MEDIA FORMATLARDA
TREVEL-JURNALISTIKA

Akbar Nurmatov,
O*zbekiston jurnalistika va ommaviy kommunikatsiyalar universiteti

Annotatsiya: Maqolada trevel-jurnalistika tushunchasi va uning ilmiy ta’rifini aniqlash
muammosi tahlil gilingan. Atama izohli lug‘atlarda mustahkamlanmagan bo‘lsa-da, zamonaviy
tadqgiqotlarda keng qo‘llanilmoqda. Turli olimlar va amaliyotchi jurnalistlar tomonidan berilgan
ta’riflar qiyosiy o‘rganilib, ularning umumiy va noaniq xususiyatlari ko‘rsatilgan. Trevel-
jurnalistika publisistik janr sifatida sayohat tajribalarini keng auditoriyaga yetkazish, madaniy
meros va turmush tarzini yoritish, shu bilan birga turizm va reklama sohalari bilan bog‘ligligi
ta’kidlanadi.

Kalit so‘zlar: Trevel-jurnalistika, sayohat janri, ommaviy axborot vositalari, turizm, reklama,
publisistika, blogerlik, O‘zbekiston OAV, media evolyusiya, madaniy meros.

Trevel-jurnalistika nima 0°zi? Ushbu tushunchani ikki qismga ajratib, oddiy va to‘g‘ridan-to‘g‘ri
ta’rif berish qiyin emas: «sayohat jurnalistikasi» (inglizcha travel — sayohat qilish). Biroq
mazkur atamaning rasmiy manbalar — izohli lug‘atlardagi ta’rifini topishga qilingan urinishlar
samara bermaydi: bu leksik birlik ularda mavjud emas. Shuning uchun tabiiy savol tug‘iladi: bu
holat nima bilan bog‘liq? Ushbu maqolada ana shu savolga javob berishga harakat qilamiz.

Ushbu atamaning akademik doiralarda rasman qabul qilingan ta’rifi mavjud emasligi
tufayli tadqiqotchilar uning turli variantlarini taklif qiladilar. Masalan, nazariyachi L.V.
Pokazanyeva trevel-jurnalistikani “ommaviy auditoriyaga sayohatlar haqida axborot tagdim
etadigan, shu bilan birga tarix, geografiya, madaniyat, san’at, turizm, etika, falsafa va boshqa
sohalarni gamrab oluvchi jurnalistikaning alohida yo‘nalishi” sifatida ta’riflaydi. Amaliyotchi
jurnalist Grigoriy Kubatyan ham shunga yaqin ta’rif beradi: “Trevel-jurnalistika (inglizcha
travel journalism) — ommaviy axborot vositalarining sayohatlar haqida ma’lumot berishga
ixtisoslashgan maxsus yo‘nalishidir. Bu yo‘nalishning mavzu doirasi juda keng: geografiya,
madaniyat, tarix, gastronomiya, etnografiya, turizm”. U trevel-jurnalistikani safar qaydlari
va ommabop mamlakatshunoslikning gibrid shakli deb hisoblaydi. Unga ko‘ra, travel so‘zi
“sayohat” ma’nosini anglatgani uchun mazkur atama insonning sayohat jarayonidagi turli faoliyat
sohalari bilan bog‘liq bo‘lishi mumkin. Bularga geografiya, etnografiya, tilshunoslik, tarix, din,
madaniyat, antropologiya, gastronomiya, tibbiyot kiradi. “Hatto botanika va zoologiya ham bu
ro‘yxatdan o‘rin olishi mumkin”- deydi.

Biroq yuqorida keltirilgan va shu kabi boshqa ta’riflarga tayanib, tadqiqotchi E.Yu.
Zakomoldina (N.V. Krivsov kabi) ularning noaniq va juda umumiy xarakterga ega ekanini
ta’kidlaydi. Bu holat ta’riflarda ommaviy axborot vositalari turlarining juda keng gqamrovda
qo‘llanishi bilan bog‘liq. Uning fikricha: “Bu yerda asosiy kalit so‘z — inglizcha travel,
ya’ni “sayohat” bo‘lib qolmoqda. Biroq tarix, madaniyat yoki san’at mavzulari har doim ham
bevosita sayohat bilan bog‘lanmasligi mumkin. Agar shunday bo‘lsa, san’at jurnali yoki tarixiy
mavzudagi hujjatli filmni ham trevel-jurnalistikaga kiritish mumkin bo‘lib qoladi, bu esa
unchalik to‘g‘ri emas” - deydi. U “Trevel-jurnalistika atamasi va uning hosilalari: paydo bo‘lishi
va mohiyati” nomli tadgiqotida mavzuni davom ettirib mazkur hodisani jurnalistika, turizm va
reklama kesishgan nuqtada joylashgan alohida jurnalistik yo‘nalish sifatida talqin qiladi. Va u
barcha ommalashgan ta’riflarni umumlashtirib va ularni o‘z xulosalari bilan boyitib, quyidagi
ta’rifni taklif qiladi: “Trevel-jurnalistika — geografiya, tarix, madaniyat, san’at, sport va
sarguzashtlar haqidagi axborotni qgamrab oluvchi hamda sayohat va turizmni ommalashtirishga,
ayrim hollarda esa reklama magqsadlariga xizmat qiladigan jurnalistika yo‘nalishidir”. Trevel
jurnalistika — bu publisistik janrlar guruhiga mansub bo‘lib, unda muallif sayohat jarayonida
ko‘rgan-kechirganlarini tasvirlaydi. Unda tabiat manzaralari, shahar va qishloqglar, insonlar
hayoti, urf-odatlar, madaniy muhit haqida ma’lumot beriladi. Bu janr o‘quvchiga voqealarni
bevosita ishtirokchidek his etish imkonini yaratadi.

Sayohat (trevel) janr fagat og‘zaki yoki yozma ravishda namoyon bo‘lib qolmay, kino va
televideniyeda ham jiddiy tahliliy janr sifatida qaralmaydi, balki yumor, ko‘ngilocharlik, gisman
esa jurnalistikaning axborot janrlari sohasiga kiritiladi. Lekin trevel-jurnalistika holatida bunday
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yondashuv doimo ham to‘g‘ri emas. Masalan xorijiy manbalarga murojaat qilsak, Fransiyadagi
Versal-Sen-Kanten-an-Ivlin universiteti professori Yan Borm trevel-yo‘nalishdagi media
materiallarga sayohat mavzusi bilan bog‘liq birlashgan turli xil konvergent matnlar kirishini
ta’kidlaydi. Gap shundaki, trevel-jurnalistikaning faoliyat sohasi, ishlash usullari, mahsulot
xususiyatlari va boshqa jihatlari ko‘p jihatdan media resursning formati va platformasiga
bog‘lig. Masalan, Instagram’dagi byudjet sayohatlar haqidagi fuqarolik jurnalisti blogi bilan
“Jamshidxon Ziyoxonov” YouTube dasturi bir xil emas: ularning yondashuvi, formati, diqqat
markazi va tijority maqsadlari turlicha. Shu sababli “trevel-jurnalistika” keng qamrovli hodisa
bo‘lgani uchun uning ta’rifi ham keng mazmunli bo‘lishi lozim. Mazkur yo‘nalishning muayyan
ko‘rinishini tahlil qilish jarayonida esa bu ta’rif asta-sekin aniqlashtirilishi mumkin.

O‘zbek OAVida sayohat (trevel) jurnalistikasi evolyusiyasi sovet davridagi ma’rifiy
ko‘rsatuvlaridan tortib, dinamik shou formatlarigacha bo‘lgan yo‘Ini bosib o‘tdi. Bu jarayonda
asosly urg‘u sof ma’rifat berishdan boshlab ko‘ngilocharlik, layfstayl (ing. lifestyle) va
boshlovchining shaxsiy tajribasigacha bo‘lgan taraqqiyot bosqichini bosib o‘tdi. Zamonaviy
bosqich esa raqamlashtirish, vizual nafosat va kadrdagi boshlovchining “o‘z odamidek™ qabul
qilinishi bilan xarakterlanadi.

O‘zbek va jahon mass media makonida sayohat (trevel) jurnalistika rivojining asosiy
bosqichlarini quyidagilarga bo‘lish mumkin:

Sovet davri (1990-yillargacha): Ma’rifiy va akademik ruhdagi, asosan kapitalistik tuzumni
fosh etuvchi, mafkuraviylashgan va siyosiylashgan yo‘l ocherklari va ko‘rsatuvlar ustun bo‘lgan.
1970 yillardan efirga chiggan “Olamga sayohat” dasturi madaniyat, geografiya va etnografiyani
targ‘ib etgan muhim loyiha sifatida tanilgan (keyinchalik alohida kanalga aylangan loyihaning
poydevori). Bu davrda ko‘rsatuvlar asosan «O‘zbekiston» kanali orqali namoyish etilgan va
dunyoni anglashga qaratilgan edi. «Almanax kinoputeshestviy» (Kinosayohatlar almanaxi) —
Moskvada chop etilgan bo‘lsada, O‘zbekiston telekanallarida ham dublyaj qilib ko‘rsatilgan
asosiy akademik ko‘rsatuv.

1991-yillar — 2000-yillar: Mustagqillikdan so‘ng sayohatlar endi «dam olish» va «turizmy
sifatida talqin qilina boshladi. Xususiy OAV, teleradiokanallar va tijorat dasturlari paydo bo‘lib,
turizm, hashamat va xorijiy mamlakatlar imkoniyatlariga yo‘naltirilgan ko‘rsatuvlar (“Dunyo
bo‘ylab”, “Naturalist sayohatlari’’) ommalashdi. Yana bularning ichiga «Neputevye zametki»
(Dmitriy Krilov bilan) — O‘zbekistonda ham juda mashhur bo‘lgan va mahalliy TVda ham
berilgan tijorat turizmi haqidagi ilk ko‘rsatuvlardan biri. «Oq yo‘l» — Mahalliy sayohatlar
va ziyoratgohlarni yorituvchi, turizmni targ‘ib qiluvchi ko‘rsatuv. «Sirli olam» — Dunyodagi
jumboqli joylar va sayohatlarni qizigarli formatda yoritishga urinishdi.

2010-yillar — hozirgi vaqtgacha: Bu davrni shou va ehtiroslar davri deyish to‘g‘riroq
bo‘lardi. Bu davrda «Dunyo bo‘ylaby telekanalining tashkil etilishi sohada keskin burilish
yasadi. «Dunyo bo‘ylab» — bu nafaqat ko‘rsatuv, balki sayohatlarga ixtisoslashgan butun
boshli telekanal hisoblanadi. «Ertaklar o‘lkasi» (Adham Parpiyev bilan) — Dunyoning turli
mamlakatlaridan tayyorlangan sifatli blog-ko‘rsatuv. «Tilla baligcha» — Baliq ovlash va tabiat
qo‘ynidagi sayohatlarni birlashtirgan ko‘ngilochar shou. «Mening yurtim» (MY5) ko‘rsatuvlari
— Masalan, «Omonat» kabi ko‘rsatuvlar orqali O‘zbekistonning chekka qishloglariga sayohat
qilish trendi boshlandi.Janr trevel-shou shakliga o‘tdi (life to tape, to‘g‘ridan-to‘g‘ri kuzatish).
2011 yildan Rossiyada uzatila boshlangan “Orel i Reshka” dasturi byudjet, sarguzasht va
emosiyalarga urg‘u beruvchi yetakchi formatga aylandi. AsiaSpa — bu Osiyo-Tinch okeani
mintaqasidagi Spa (tanani parvarish qilish) , Wellness (hayot falsafasi), Luxury (lyuks - eng
yugqori sifat, noyoblik va alohida qulaylik uyg‘unligi) turmush tarziga bag‘ishlangan eng nufuzli
nashrlardan biri bo‘lib, unga 2003 yilda asos solingan. Jurnal mintaqada velnes (wellness)
madaniyatining shakllanishida muhim rol o‘ynagan va uzoq vaqt davomida sohaning «bibliyasi»
(eng asosiy manbasi) hisoblangan.

Zamonaviy bosqich (2020-yillar): Gastronomik va ekstremal sayohatlarga qiziqish ortib
bormoqda. «Dunyo oshxonasi» — Sayohatni milliy taomlar orqali yorituvchi mashhur loyiha.
«Tainstvennery Uzbekistan» (Sirli O‘zbekiston) — Ekstremal turizm, tog‘lar va kanonlarni
kinematografik uslubda ko‘rsatuvchi loyiha. «Mazali sayohat» (Chustiy bilan) — Gastro-
turizmga ixtisoslashgan zamonaviy ko‘rsatuv. «Uchrashuv» — To‘lqin Obidov bilan dunyoning
qiziqarli va kam o‘rganilgan nuqtalariga sayohat.Shuningdek, blogerlik madaniyati suratga olish
va hikoya qilish uslubiga katta ta’sir ko‘rsatmoqda, ichki turizmga qiziqish ham oshgan.
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Hozirgi kunda boshlovchining shaxsi asosiy ahamiyatga ega bo‘lib bormoqda. Chunki
Boshlovchi endi faqat sharhlovchi emas, balki barcha jarayonlarni shaxsan boshdan kechiradigan
faol ishtirokchiga aylangan. U sayohat (Trevel) jurnalistikasi yengil gabul gilinadigan kontentga
aylanib, ijtimoiy va siyosiy mazmun qisqargan ko‘ngilochar formatga o‘tgan. Shu bilan birga
suratga olish sifati yuqori, “chiroyli manzara” (Instagram uslubi)ga, ya’ni vizual estetikaga
alohida e’tibor qaratiladi. “Sayohat sohasida, -deydi rossiyalik tadqiqotchi S. Ilchenko, -
jurnalistik materiallar nafaqat sayohat yo‘nalishlari, mehmonxonalar yoki xizmatlar haqida
ma’lumot berish, balki madaniy meros, an’analar, ijtimoiy hayot va mahalliy aholining
turmush tarzini ham yoritish vazifasini bajaradi”. Bunda asosiy urg‘u “ishtirok etish effekti”ga
qaratiladi — o‘quvchi voqeani jurnalist ko‘zi bilan va u bilan birgalikda his giladi. Uning asosiy
xususiyatlarini qo‘yidagilarda ko‘rish mumkin:

Jurnalist kadrda: Muxbir shunchaki chetda turib gapirmaydi, balki jarayonda gatnashadi
(masalan, ovqgat pishiradi, sport mashqini bajaradi yoki olomon ichida yuradi). Jarayonning
uzviyligi: Odatda suratga olish to‘xtatilmasdan (montajsiz yoki minimal montaj bilan) amalga
oshiriladi, bu esa vogeaning tabiiyligini ta’minlaydi. Emosionallik: Bu usul quruq faktlardan
ko‘ra, vaziyatdagi muhitni (atmosferani) yetkazib berish uchun ishlatiladi.

Shunday qilib, trevel-jurnalistikaning shakllanishi SSSRning “iliglik davri”’ga borib
tagaladi. Bugungi kunda u 70 yillik tarixga ega bo‘lib, oddiy dasturlardan tortib to‘laqonli shou
formatigacha rivojlandi. Zamonaviy sayohat dasturlari nafagat ko‘ngilochar, balki ma’rifiy
ahamiyatga ham ega bo‘lib, tomoshabinlarning didi va estetik qarashlarini shakllantiradi.
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Abstract: The article analyzes the concept of travel journalism and the problem of defining its
scientific interpretation. Although the term has not yet been firmly established in explanatory
dictionaries, it is widely used in contemporary research. Definitions proposed by various
scholars and practicing journalists are comparatively examined, highlighting their common and
ambiguous features. Travel journalism is characterized as a publicistic genre that conveys travel
experiences to a broad audience, covers cultural heritage and lifestyles, and is closely connected
with the fields of tourism and advertising..
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RAQAMLI MUHITDA SAYOHAT JURNALISTIKASI VA YUNESKO
TAMOYILLARI

Laylo Xusanova,
O*zbekiston jurnalistika va ommaviy kommunikatsiyalar universiteti

Annotatsiya: Mazkur maqolada ragamli kommunikatsiyalar rivojlanishi sharoitida sayohat
jurnalistikasining transformatsiyasi hamda uning YUNESKO tamoyillari bilan o‘zaro bog‘ligligi
ilmiy jihatdan tahlil gilinadi. Ragamli media platformalari, xususan, ijtimoiy tarmoqlar,
multimedia vositalari va travel-bloglarning ommalashuvi sayohat jurnalistikasi faoliyatiga
yangi imkoniyatlar bilan bir gatorda qator mas’uliyatlarni ham yuklamoqda. Tadqiqotda
YUNESKOning axborot erkinligi, madaniy xilma-xillikni himoya qilish, media savodxonlik va
etik jurnalistika bo‘yicha yondashuvlari sayohat jurnalistikasi faoliyati bilan uyg‘un holda ko‘rib
chiqiladi. Shuningdek, UNESCO merosi obyektlarini raqamli platformalarda yoritish amaliyoti
hamda xalqaro media tajribalari case-study usulida tahlil gilinadi.

Kalit so‘zlar: Sayohat jurnalistikasi, ragamli media, YUNESKO, media etikasi, madaniy meros,
travel-blog, multimedia jurnalistika, axborot savodxonligi

XXI asr ragamli texnologiyalar va internet kommunikatsiyalarining jadal rivojlanishi bilan
tavsiflanadi. Mazkur jarayon ommaviy axborot vositalarining funksiyasi, auditoriya bilan
alogasi hamda jurnalistika janrlarini sezilarli darajada o‘zgartirdi. Sayohat jurnalistikasi ham
ushbu transformatsiyadan chetda qolmadi. Avvallari gazeta reportajlari va teleko‘rsatuvlar bilan
chegaralangan sayohat materiallari bugungi kunda multimediaviy platformalarda, xususan
YouTube, Instagram va travel-bloglar orqali global auditoriyaga yetib bormoqda. Sayohat
jurnalistikasi zamonaviy media tizimida turizm, madaniyat va kommunikatsiya chorrahasida
joylashgan yo‘nalish sifatida namoyon bo‘lmoqda. U turistik obyektlar haqida axborot
berish bilan bir qatorda, mamlakatlar imijini shakllantirish, tarixiy merosni targ‘ib qilish va
madaniyatlararo muloqotni rivojlantirish vazifalarini ham bajaradi. Shu sababli ragamli muhitda
sayohat jurnalistikasining etik va professional mezonlari masalasi dolzarb ahamiyat kasb etmoqda.
Raqamli platformalarda kontent yaratish imkoniyatlarining kengayishi jurnalistik material va
reklama o‘rtasidagi chegarani noaniq holatga olib keldi. Ayrim travel-bloglar va influencer
kontentlar auditoriyaga axborotdan ko‘ra marketing maqsadlarini ko‘proq yetkazmoqda. Bu esa
jurnalistik mustaqillik, faktlarning ishonchliligi va madaniy stereotiplar masalasini kun tartibiga
olib chiqadi.

Mazkur muammolarni tahlil gilishda YUNESKO tamoyillari muhim metodologik asos
hisoblanadi. Tashkilot axborot erkinligi, media va axborot savodxonligi, madaniy xilma-xillik
hamda tarixiy merosni asrashni global media tizimining ustuvor tamoyillari sifatida ilgari suradi.
Sayohat jurnalistikasi ushbu tamoyillar bilan bevosita bog‘liq bo‘lib, uning professional rivoji
xalqaro etik me’yorlar bilan uyg‘unlashgan holda amalga oshirilishi zarur.

Mazkur tadqiqotning magsadi — ragamli muhitda sayohat jurnalistikasi transformatsiyasini
ilmiy tahlil qilish va YUNESKO tamoyillarining ushbu jarayondagi o‘rnini aniqlashdan iborat.

Ragamli muhitda sayohat jurnalistikasining transformatsiyasi. Sayohat jurnalistikasi
tarixan geografik ocherklar, matbuot reportajlari va teleko‘rsatuvlar shaklida shakllangan
bo‘lsa, ragamli texnologiyalar rivoji ushbu yo‘nalishni tubdan o‘zgartirdi. Internet va
mobil kommunikatsiyalarning ommalashuvi sayohat materiallarini real vaqt rejimida
uzatish, multimedia vositalarini integratsiya qilish hamda auditoriya bilan ikki tomonlama
kommunikatsiyani yo‘lga qo‘yish imkonini berdi. Ragamli sayohat jurnalistikasining eng
muhim belgilaridan biri — multimedia xarakter kasb etganidir. Matn, foto, video, podkast
va interaktiv xaritalarning bir media mahsulot tarkibida qo‘llanishi sayohat hikoyalarining
ta’sirchanligini oshirdi. An’anaviy jurnalistikada auditoriya ko‘proq passiv iste’molchi bo‘lgan
bo‘lsa, bugungi raqamli platformalarda foydalanuvchi kontent ishlab chiqarish jarayonining
faol ishtirokchisiga aylandi. Ijtimoiy media platformalari sayohat jurnalistikasining auditoriya
geografiyasini sezilarli darajada kengaytirdi. Instagram, YouTube va TikTok kabi platformalarda
travel-kontentlar millionlab foydalanuvchilarni gamrab olib, turizm oqimlariga bevosita ta’sir
ko‘rsatmoqda. Aynigsa, gisqa videolar va vizual hikoyachilik usullarining ommalashuvi sayohat
jurnalistikasini yangi media estetikasi bilan boyitdi. Shu bilan birga, mazkur transformatsiya
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jurnalistika va marketing o‘rtasidagi chegaralarni murakkablashtirdi. Ko‘plab travel-blogerlar
hamda influencerlar turistik kompaniyalar bilan hamkorlikda kontent tayyorlaydi. Bunday
hamkorlik axborotning haqqoniyligi va jurnalistik mustaqillik masalasini yuzaga keltiradi.
Ayrim hollarda auditoriya reklama va jurnalistik material o‘rtasidagi farqni ajrata olmaydi.
Bundan tashqari, ragamli muhitda algoritmik tavsiyalar tizimi sayohat jurnalistikasi mazmuniga
ham ta’sir ko‘rsatmoqda. Platformalar ko‘proq ko‘riladigan yoki “viral” kontentni ilgari suradi.
Natijada ayrim tarixiy va madaniy obyektlar ortigcha ommalashib, “overtourism” hodisasiga
sabab bo‘lishi mumkin. Bu esa jurnalistning nafaqat axborot tarqatuvchi, balki ijtimoiy mas’ul
kommunikator sifatidagi rolini kuchaytiradi.

YUNESKO tamoyillari va sayohat jurnalistikasi. YUNESKO media va kommunikatsiya
sohasida axborot erkinligi, madaniy xilma-xillik, media savodxonlik va madaniy merosni
muhofaza qilish tamoyillarini ilgari suruvchi xalqaro institut sifatida e’tirof etiladi. Sayohat
jurnalistikasi aynan tarix, madaniyat va jamiyat haqidagi tasavvurlarni shakllantiruvchi media
yo‘nalish bo‘lgani sababli mazkur tamoyillar bilan bevosita bog‘liqdir.

YUNESKOning asosiy konseptlaridan biri — madaniy xilma-xillikni hurmat qilish
tamoyilidir. Tashkilotning 2001-yildagi Universal Declaration on Cultural Diversity hujjatida
madaniy xilma-xillik insoniyat taraqqiyotining muhim resursi sifatida baholanadi. Sayohat
jurnalistikasi turli xalglar va hududlarni yoritishda stereotiplardan qochishi, mahalliy identitetni
hurmat qilishi hamda madaniy farqlarni sensatsionlashtirmasligi lozim.

YUNESKO ilgari surgan yana bir muhim yo‘nalish — Media and Information Literacy
(MIL), ya’ni media va axborot savodxonligidir. Ragamli makonda axborot oqimining ko‘payishi
auditoriyadan tanqidiy fikrlash va faktlarni tekshirish ko‘nikmalarini talab qiladi. Sayohat
jurnalistikasi sohasida tarixiy obyektlar yoki geografik hududlar haqidagi tasdiglanmagan
ma’lumotlar auditoriyani noto‘g‘ri xulosalarga olib kelishi mumkin. Shu sababli jurnalist
manbalarning ishonchliligini tekshirishi va axborotning haqqoniyligini ta’minlashi zarur.

Shuningdek, YUNESKOning Butunjahon merosi konsepsiyasi sayohat jurnalistikasi bilan
bevosita alogador. Tarixiy va tabily obyektlarni global miqyosda targ‘ib qilish turizm rivojiga
xizmat qilsa-da, ayrim hollarda ortiqcha turist oqimi meros obyektlariga zarar yetkazishi mumkin.
Shu bois mas’ul sayohat jurnalistikasi merosni ommalashtirish bilan birga, uni ehtiyotkorlik
bilan yoritishi kerak.

Ragamli platformalarda sayohat jurnalistikasi va UNESCO merosi: xalqaro tajribalar.
Ragamli platformalarning rivojlanishi sayohat jurnalistikasini yangi kommunikativ bosqichga
olib chiqdi. Aynigsa, YouTube, Instagram va travel-bloglar orqali UNESCO merosi obyektlari
haqidagi multimedia hikoyalar keng auditoriyani gamrab olmoqda. Mazkur platformalar madaniy
merosni ommalashtirish bilan birga, turizm oqimlarini shakllantirish va davlatlarning xalqaro
imijiga ta’sir ko‘rsatish imkoniyatiga ega.

YouTube travel-jurnalistikasi tajribasi.YouTube platformasi bugungi kunda sayohat
jurnalistikasining eng kuchli multimedia maydonlaridan biri hisoblanadi. Professional jurnalistlar
va travel-kontent yaratuvchilari tarixiy shaharlar, me’moriy yodgorliklar va UNESCO merosi
obyektlari hagida videoreportajlar tayyorlamoqda. Video format auditoriyaga makon, madaniyat
va muhitni vizual idrok qilish imkonini beradi.

Biroq ayrim hollarda mazkur videolar tarixiy obyektlarning murakkab ijtimoiy va madaniy
kontekstini emas, balki ko‘proq estetik jozibadorligini namoyon qiladi. Natijada turistik makon
“iste’mol qilinadigan media mahsulot” sifatida talqin qilinishi mumkin. Bu esa YUNESKO ilgari
surgan autentiklik va madaniy hurmat tamoyillari bilan bog‘lig muammolarni yuzaga keltiradi.

Instagram va vizual hikoyachilik. Instagram sayohat jurnalistikasida vizual
kommunikatsiyaning ustuvorligini kuchaytirdi. Professional foto va qisqa videolar tarixiy
obyektlar haqida tezkor va ommabop axborot yetkazishga xizmat qilmoqda. UNESCO merosi
obyektlari orasida qadimiy shaharlar, tarixiy inshootlar va tabiiy landshaftlar platformada eng
ko‘p targ‘ib gilinadigan obyektlarga aylangan.

Biroq “instagrammable tourism” fenomeni ayrim hollarda jurnalistik mazmunni
soddalashtiradi. Platformadagi algoritmlar ko‘proq estetik jihatdan jozibali tasvirlarni ilgari
surganligi sababli, tarixiy obyektlarning ijtimoiy va madaniy mohiyati ikkinchi planga tushib
golishi mumkin. Shu bois sayohat jurnalisti nafaqat chiroyli tasvir, balki ma’rifiy va ishonchli
axborotni ham taqdim etishi zarur.

Sayohat jurnalistikasi va madaniy diplomatiya. Bugungi global kommunikatsiya sharoitida

RAQAMLIMUHITDA JURNALISTIKA TRANSFORMATSIYASI 51



RAQAMLI MUHITDA JURNALISTIKA TRANSFORMATSIYASI
VAYUNESKO YONDASHUVI

sayohat jurnalistikasi madaniy diplomatiyaning muhim vositalaridan biri sifatida shakllanmoqda.
Davlatlar tarixiy meros va turistik obyektlarni ragamli platformalar orqali targ‘ib qilish orqali
xalgaro maydondagi ijobiy imijini mustahkamlashga intilmogqda. UNESCO merosi haqidagi
sifatli jurnalistik materiallar mamlakatning “soft power” salohiyatini oshirishi mumkin. Mazkur
jarayon O‘zbekiston misolida ham kuzatiladi. Samarqand, Buxoro va Xiva kabi tarixiy shaharlar
haqidagi multimedia materiallar xalqaro auditoriya e’tiborini jalb etmoqgda. Bu esa sayohat
jurnalistikasining milliy madaniy merosni global kommunikatsiya maydoniga olib chiqishdagi
rolini tasdiqlaydi.

Tahlillar shuni ko‘rsatadiki, raqamli sayohat jurnalistikasi an’anaviy jurnalistikadan
interaktivlik, tezkorlik va global auditoriyaga ega bo‘lishi bilan farqlanadi. Shu bilan birga, uning
reklama va influencer madaniyati bilan yaqinlashuvi jurnalistik mustaqillikni zaiflashtirishi
mumkin. YUNESKO tamoyillari mazkur muammolarni hal qilishda konseptual asos bo‘lib
xizmat qiladi. Madaniy xilma-xillikni hurmat qilish, media savodxonlik va merosni asrashga
oid yondashuvlar sayohat jurnalistikasining etik chegaralarini belgilaydi. Demak, raqamli
muhitda faoliyat yurituvchi jurnalistlar professional standartlarni saqlagan holda yangi media
vositalaridan foydalanishi zarurRaqamli texnologiyalar sayohat jurnalistikasining mazmuni
va shaklini tubdan o‘zgartirdi. Multimedia, ijtimoiy tarmoqlar va travel-bloglar orqali sayohat
hikoyalari global kommunikatsiya vositasiga aylandi. Biroq mazkur transformatsiya bilan birga
axborotning haqqoniyligi, madaniy stereotiplar va tijoratlashtirish kabi muammolar ham yuzaga
chigdi. YUNESKO tamoyillari sayohat jurnalistikasi rivojida muhim metodologik va etik asos
vazifasini bajaradi. Madaniy xilma-xillikni himoya qilish, media savodxonlikni rivojlantirish
va tarixiy merosni asrashga qaratilgan yondashuvlar raqamli sayohat jurnalistikasi faoliyatining
mas’uliyatli modelini shakllantirish imkonini beradi. Shu bois kelajakda sayohat jurnalistikasi
va UNESCO yondashuvlari integratsiyasi global media makonida yanada dolzarb yo*nalishga
aylanishi kutiladi.

Foydalanilgan adabiyotlar ro‘yxati:

Couldry, N. (2012). Media, Society, World: Social Theory and Digital Media Practice.
Cambridge: Polity Press.

Hanusch, F. (2014). Travel Journalism: Exploring Production, Impact and Culture. London:
Palgrave Macmillan.

Kovach, B., & Rosenstiel, T. (2021). The Elements of Journalism. New York: Crown.

McQuail, D. (2010). McQuail’s Mass Communication Theory (6th ed.). London: Sage
Publications.

Richards, G. (2018). Cultural tourism: A review of recent research and trends. Journal of
Hospitality and Tourism Management, 36, 12-21.

UNESCO. (2001). Universal Declaration on Cultural Diversity. Paris: UNESCO Publishing.

UNESCO. (2021). Media and Information Literacy Curriculum for Educators and Learners.
Paris: UNESCO.

UNWTO. (2022). Tourism and Cultural Heritage in the Digital Age. Madrid: World
Tourism Organization.

Muallif haqida:
Xusanova Laylo — Of‘zbekiston jurnalistika va ommaviy kommunikatsiyalar universiteti
tadqiqotchi, layloxusanova040401@gmail.com

RAQAMLIMUHITDA JURNALISTIKA TRANSFORMATSIYASI



JOURNALISM & MASS
COMMUNICATIONS
UNIVERSITY OF UZBEKISTAN

\ﬁ
<

TRAVEL JOURNALISM AND UNESCO PRINCIPLES IN THE DIGITAL
ENVIRONMENT

Laylo Khusanova,
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Abstract: This article will scientifically analyze the transformation of travel journalism in
the context of the development of digital communications, as well as its relationship with
UNESCO principles. The growing popularity of digital media platforms, in particular social
networks, multimedia tools and travel blogs, imposes a number of responsibilities as well as
new opportunities for travel journalism activities. The study examines UNESCO’s approaches to
freedom of Information, Protection of cultural diversity, media literacy, and ethics journalism in
harmony with the activities of travel journalism. Also, the practice of lighting UNESCO heritage
sites on digital platforms as well as international media experiences are analyzed in the case-
study method.
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OCBEIEHUE CIIOPTUBHOM TEMBI B ITIPECCE

I'o33an J)KuenOaesa,
Kapakanmakckuii rocy1apcTBeHHBII YHUBEPCUTET

AnHoTanus: B pabore aHanm3upyroTcs 0COOEHHOCTH OCBEIIEHUSI CTIOPTHBHOW TEMATHKHU B
npecce Kapakanmakcrana, TeHICHIIMU Pa3BUTHsI CIOPTUBHOM )KYPHAIMCTUKH, a TAKKe €€ COIH-
aJIbHO-TyXOBHOE 3HA4Y€HUE B JKU3HU oO1iecTBa. B Xoze nccienoBaHusi HA OCHOBE CpPaBHUTEIb-
HOTO aHaju3a ObUIM M3Y4YeHbl CIIOPTUBHBIE Marepuaisl ra3er «Erkin Qaraqalpagstan», «Vesti
Karakalpakstanay», «Qaraqalpaqgstan Jaslari» n «Qaraqalpaqstan Sporti». BersiBieno, uro cnop-
TUBHAs TeMaTHKa MPEUMYIIECTBEHHO OCBEIaeTcsl uepe3 QpyTOoNbHbIE MaTepHallbl, TOTAAa Kak
JIPyTUM BHJAM CIIOpPTa yAeJseTcs 3HAaYUTeNbHO MeHblle BHUMaHui. Kpome Toro, o0ocHOBaHa
HEJIOCTAaTOYHAsI PA3BUTOCTh KPUTHUKO-aHATUTUYECKOTO TIOAX0/Ia B CIOPTUBHOM KYPHAJMCTHKE.
PackpbITa posib CHOPTUBHOM NMpecchl B JOPMUPOBAHUHU 310pPOBOr0 00pa3a KU3HU CPEAU MOJIO-
NEXHU, Pa3BUTUU CIIOPTUBHON KYJIBTYpBbl, TATPUOTUYECKOTO BOCIIUTAHUS U COLIMATIbHON aKTUB-
HocTu. Takke npoaHaIu3UpOBaHbI 0COOEHHOCTH OCBEILIEHHSI CTIOPTUBHON TEMATUKHU B TpaAnLH-
OHHBIX U COBPEMEHHBIX ME/IHa, TPECTABICHBI HAyUHbIE BHIBOJIb U PEKOMEHJAIIUH 110 PA3BUTHIO
CIIOPTUBHOMU KYPHAJIUCTUKHU.

KiwueBblie cjioBa: CIOPTUBHAS KypHAIMCTHKA, CIIOPTHBHAS TIpecca, CPeACcTBa MacCOBOM MH-
¢dbopmaruu, ciopTUBHAS TeMaTuKa, pyT001, CIOPTUBHBIE pyOPUKH, METUANIPOCTPAHCTBO, IIpecca
Kapakanmnakcrana, CHOPTUBHBIC W3JaHUS, aHATTUTUYECKAsH )KYPHATUCTHKA.

B nacrosmee Bpems B KapakannakcTaHe peryiasipHO BBIXOIMT cHOpTHBHas rasera «Kapaxain-
nakcTaH copTb» (Cnopt Kapakannakcrana). 9To JeMOHCTPUPYET HHTEPEC ayIUTOPUH K CIIOPTY.
Tema criopTa peryssipHO ocBelaeTcs B Apyrux razerax Kapakannakcrana. B pecmyOnukanckux
razerax «OpkuH Kapakanmnakcran,» «Bectu Kapakanmnakcrana,» «Kapakannakcran €mapu,»
«Ketkunmiex» noxa pyopuxoit «Cropm» myOnuKyrTCs MaTepuaisl )KypHaIuCcToB. B vacTHoCTH,
HOBOCTH, CBSI3aHHBIE C PyTOOJIOM, peryisipHo nosiBisAtoTes B npecce. lllupora ayauropuu criop-
TUBHBIX U3JaHUH, KaK B COBPEMEHHOM, TaK W B TPaJULIMOHHOM (opmare, Oblila IPOBEpEHa Ha
npakTuke. Heckoabko MarucTepckux M BBITYCKHBIX JUCCEPTALMi IO TEME CIIOPTa, OCBEIIEHUIO
¢yTOoNa B ra3eTHBIX MaTepuanax U OCBEIIEHUIO CIIOPTUBHONW TEMATUKU B MECTHBIX I'a3eTax Ha-
IIMCaHbl HA KapaKaJlIMakcKoM s3bike. ClieyeT Mpu3HaTh, 4YTO O CUX IOp ClieluaibHas JUccep-
Talys Ha COMCKAaHWE YYeHOH cTerneHH JokTopa ¢unocopuu (PhD) nmo cnoptuBHO# Temaruke
He Obl1a HamycaHa ¥ 3amuieHa. OnHako goueHT baiipam MamOeToB 3aIUTHI KaHJUIATCKYIO
JyiccepTaluio 1o ucropuu crnopra Kapakanmnakcrasa.

I'oBOpst 0 CIOPTUBHOMN KYPHAIUCTUKE, CIEAYET YISIUTh IPUCTAIbHOE BHUMaHUE paboTe
KYPHAJIMCTOB KaK B CTApbIX, TaK U B HOBBIX (hopmarax. 3apyOexHble yueHble Hallucalu psij cTa-
TeH 10 CIOPTUBHOM XypHAJIUCTHKE. Takke ObLIM CO3/1aHbl CIIeUaIbHbIE YUeOHUKH.

CriopTHBHAs J)KypHAJIMCTHKA BKIIIOYAET B ce0s1 HECKOJIBbKO pa3nienoB. B manHOM HaydyHOM
TE3UCE MBI OCTAHOBUMCSI JIUIIb HA PA3IMYHIX MEXTy OyMa>KHBIMHU U SJIEKTPOHHBIMU U3/IaHUSIMH.

[TockonbKy razera «pkuH Kapakanmakcran» siBiseTcs peciyOIMKaHCKOM, B HEHl Mpeoo-
Jaal0T MaTepuabl, OTHOCSIIMECS K BaXKHBIM JUIsl rocyapcTBa cdepam, TaKUM KaK MPOMBIIII-
JIEHHOCTb, CEJIbCKOE XO35ICTBO, KyJIbTypa U JIUTEPATYpA.

B T0 xe Bpems cropTUBHbIE PyOpPHKHM Tak)Ke 3aHMMAarOT BakKHOEe MecTo B razere. Cpeau
HUX MOXKHO OTMETHUTb pyOpuku « CopTUBHBIE HOBOCTH,» «HTO-TO 13 pyTdona,» «Crnopt, cnopr,
cnopt,» «B mupe gpyrodomna,» «Crnopt - Hocos Mupa.»

Kak yxe ynoMuHanoch, CHOPTUBHBIE PYOPHKHU B Ta3eTe TAKKE MTPAIOT BAXKHYIO POJIb B
YKpEIJIEHUU JpY>KObl M COMIACUsl MEXAYy HapoJaMH. JTO CBSI3aHO C TEM, YTO B 3THX pyOpUKax
IIPEICTaBIEHbl MAaTEPHAJIbl, CBA3aHHBIE HE TOJIBKO CO CIIOPTOM Halllel CTPAHBI, HO U CO CLIOPTOM
Mupa.

OTO U3AaHUE COAEPKUT PyOPHUKH, OTHOCSIIUECS HE TOJIBKO K CIIOPTY, HO U K APYrUM o0ia-
CTSIM, B KOTOPBIX O0CY>KJIAI0TCSI KaK JOCTHIKEHUS, TaK U MPOoOJIeMbl KOHKPETHOM 001acTH.

OpnHako, eciau Mbl PACCMOTPUM 3TO B KaU€CTBE CPAaBHUTEIBHOIO aHAJIN3a CO CIIOPTUBHBbI-
MU pyOpUKaMu, Mbl YBUAMM, YTO B CIHOPTUBHBIX pyOpHKax 4aCTO MHOTO IOBOPUTCS TOJBKO O
JNOCTHXKEHUSIX, B TO BPEMsI KaK HEIOCTAaTKU 00CYKJAI0TCS HEJOCTATOYHO. Y YUTBIBAsA, YTO (I
€CThb KPUTUYECKOE MBIIUIEHUE, TaM €CTh PAa3BUTHE,» MOMO0OHBIE KPUTUYECKHE CTATHH IPOJIO-
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UM ObI yTh JJIS JalibHEeHIero pa3BuTus Hamero cropra. CTOUT TakKe OTMETUTh, YTO TeMa
¢yTOona 3aHMMAET INIABHOE MECTO B CHOPTUBHBIX pyOpukax. OJHAKO MaTepualbl 10 APYrHM
BHJIAM CIIOPTa, TAKUM Kak 00pr0a, 6ackeT00J1, BOJICHO0I, ITaXMaThl, IANTKH | T.J., COCTABIISIOT
MEHBUIMHCTBO. KpoMe Toro, Mbl HE MOXKEM HaWTH MaTepualibl O TAKMX MUPOBBIX BUJAX CIIOPTa,
KaK XOKKEH, perou u T.11., Ha CTpaHULaxX Ira3er.

Eme ogna BaxkHOCTh pyOpuk «CriopT» B razere «OpkuH KapakaimakcTan» 3akirodaeTcs
B TOM, YTO OHHM IBITAIOTCS OOBSCHUTH IIUPOKOM 0OIIECTBEHHOCTH, HACKOJIBKO BakeH cropT. To
€CTb, OH YYMT, YTO KaKoi Obl HU ObLIT BUJ CIOPTA, OH IMOJIE3€H IS 310pOBbs yenoneka. Crop-
TUBHBIE pyOpUKH B razere MH()OPMHUPYIOT YATATEICH HE TOJIBKO O MECTHOM, HO U O MHPOBOM
cnopte. EctecTBeHHO, 4T0 yeMnuoHaTsel Mupa, EBponsl 1 Azun no ¢gpyTtOosy BBI3BIBAIOT OOJIb-
10 MHTEpEC Y OOJIEIBIIUKOB.

JKypHanucTel, OCBEIIaoIIe CIIOPTUBHYIO TEMATHUKY B razere « OpkuH Kapakanmnakcras,» -
Carunnuk [xanues u [laByn A6ubymiaes. XKXypuanuct Konuc6oii PeiimoB Taxke 4acTo nuineT
cTathu 0 pyTodoIe.

B rasere «Kapakannakcran »xacnapsl» XypMar ArampkaHoB 1 Canamar AKMMOB Hamuca-
JIM HECKOJIBKO CTaTel Ha CIIOPTHBHYIO TEMATHKY, 0COOCHHO 10 (yTOOITY, 4TO NPUBIEKIIO BHUMA-
HUE ayAUTOPHUU.

Kak cnopruBHble xypHanuctbl, OmupOoii Ecoeprenon (penaxtop Kapakanmakckoro Te-
nesujeHust), AOaukaaup Kaumnos (mepBoHauanbHbIi pegakrop raszersl «Kapakanamakcran crop-
TeI») U Kenec6aii CelinaHoB (koppecnoHJeHT ra3ersl «KapakanmnakcTaH 0BO3M») Takke ObUIH
M3BECTHBI B KapaKaJIIIaKCKOM IIpecce.

B u3narensctBe Kapakanmnakcrana nzga€rcs cnopTuBHas razera «Kapakanmakcrad cnop-
Te» (Cnopt Kapakannakcrana). [lepBoHadanbHO OHa M3aaBanachk moJ HazBaHueM «KynbTypa
u cnopt Kapakanmakcrana.» Onnako, nmocie 2018 roma razera Oplia paszencHa Ha JIBE YaCTH:
«Kynsrypa Kapakannakcrana» u «Cnopt Kapakannakcrana.»

W3BecTtHbIl xypHATUCT, Haponuslii mucarens Kapakanmakcrana Asrana3ap AOIueB MHO-
IO JIET ABJSETCS PEJaKTOpOM ras3eThl. ['a3eTa BBIXOIUT TPH pa3a B MeCsL.
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PRESS COVERAGE OF SPORTS TOPICS

Gozzal Zhienbayeva,
Karakalpak State University

Abstract: This article provides a scientific and theoretical analysis of the peculiarities of sports
coverage in the press of Karakalpakstan, the development trends of sports journalism, and its
socio-cultural significance in society. The study is based on a comparative analysis of sports
materials published in the newspapers “Erkin Qaraqgalpaqstan,” “Vesti Karakalpakstana,”
“Qaraqalpaqstan Jaslari,” and “Qaraqalpaqstan Sporti.” The research reveals that sports topics
are mainly covered through football-related materials, while other types of sports receive
relatively limited attention. In addition, the article substantiates the insufficient development of
critical and analytical approaches in sports journalism. The role of sports media in promoting
a healthy lifestyle among young people, developing sports culture, strengthening patriotism,
and increasing social activity is also highlighted. Furthermore, the specific features of sports
coverage in traditional and modern media platforms are analyzed, and scientific conclusions and
recommendations for the further development of sports journalism are presented.

Keywords: sports journalism, sports press, mass media, sports topics, football, sports sections,
media space, Karakalpakstan press, sports publications, analytical journalism.
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TPAHCOOPMALMA OITPOCHBIX METOANK B MEJIMAIIPOCTPAH-
CTBE B YCJIOBUAX ITUOPOBU3ALINN

®upysa Pacmyxamenosa,
YHUBEPCUTET KYPHAIMCTUKH M MAaCCOBBIX KOMMYHHUKAITHH Y30eKucTaHa

AnHoTaums: Pa3Butue HUGPOBBIX TEXHOJOTUN, MEAHAa U UHTEPHETa CYLIECTBEHHO MOBIU-
A1 Ha U3MEHEHHE METOJIOB Ollpoca. B HacTosleM Hccael0BaHuN paccMaTpUBAOTCS OCHOB-
HBI€ ATAlbl BOJIIOIUN OIPOCHBIX METO/IUK, OT «COJIOMEHHBIX OIIPOCOBY JI0 ONPOCOB, UCIIOJIb3Y-
IOLUXCS B HALLIK JTHU, BKJIIOYasl OHJIAWH-ONPOCHI, HHTEPBbIO, (POKYC-TPYyMIIbI, IMO/A3HU U JApyTHe
dopmarsl. Ocoboe BHUMaHuE yremiseTcs crneuuduke NpUMEHEHHs TaHHBIX METO/I0B B Me/ua-
MpOCTpaHCTBe U B cTpaHax LleHTpanpHOii A3uu: paccMarpuBaeTcsi HE00XOJUMOCTh KOMOMHHUPO-
BaHUS Pa3UYHBIX METOOB I OBBIIICHHS JOCTOBEPHOCTHU M PENIEBAHTHOCTH PE3YIBTATOB HC-
CJIEZIOBaHMI B YCIOBUAX LU(POBOro HEpAaBEHCTBA U TpaHC(opMaIy Meua.

KawueBble cjioBa: 00IIecCTBEHHOE MHEHHE, ONIPOC, METUANPOCTPAHCTBO, IU(POBU3ALINS, UH-
TepBBIO, GOKYC-TpyMIIbI, SMOI3H, LlenTpanbHas Azus

HcTopudecku MeToabl M3yYeHUs] OOIIECTBEHHOTO MHEHUS Hadyalu (OpPMHpPOBATHCA HA CTHIKE
KYPHAIUCTUKH, COLMOIOTUU M MOTUTUKH B cepeanne XIX Beka. B 310 Bpems, xxypHan «The
Literary Digest» Ha4rHAET IPOBOIUTH TaK Ha3bIBAEMBIE «COJIOMEHHBIC OMPOCHD». JlaHHBIE OIPO-
ChI MPOBOJMIINCH C LIEIbI0 U3YUEHHS «OOIECTBEHHBIX HACTPOEHUI», OTHAKO UX HEpPENpEe3eHTa-
TUBHOCTH MOKa3aja He0OX0MMOCTh HAYYHOTO MOIX0Aa K opMUpoBaHUIO BEIOOPKH (lOKTOPOB,
2013).

Opnaxo emé B JpeBHeil ['periin mpoBOAMIINCH MEPBBIE MOMBITKYA U3yUEHHUsI OOIIECTBEHHO-
TO MHEHHSI, HO TOJJOOHBIE MOTMBITKY ObUTH JaJIeKH OT COBPEMEHHBIX METOJIOB OMPOCOB. (ACOHOB,
2022).

C pazButueM TUQPPOBBIX TEXHOJIOTHW, MEIWa W HAyKH ONPOCHBIC METOAMKH HAYalld
puoOperaTh HOBBIM BUJ. Mcnoiap30BaHME MHTEPHETAa M MCKYCCTBEHHOI'O MHTEJIEKTA OKa3bl-
BaeT KOJIOCCAJIbHYIO MTOMOIIb B cOOpe MH(pOpMaluu U IpU aHaiu3e 0oJbIIUX JaHHBIX. Kpome
TOTO, TIOSIBJICHHE HOBBIX BHJIOB KOMMYHUKALIUN C PECIOHACHTAMH, TAKUX KaK HHTEPBbIO U ¢o-
KyC-TPYIIIBL, TaK )K€ OKa3bIBA€T OTPOMHOE BIUSHUE Ha (POPMHUPOBAHHE ONPOCA, KAK HHCTPYMEH-
Ta U3y4eHUs! OOIIECTBEHHOTO MHEHHSI.

B HacTositiiee BpeMsi ONpoChl MePecTaroT ObITh UCKITFOUUTEIBHO HCCIEN0BATEILCKUM UH-
CTPYMEHTOM M CTAHOBSTCS YacCTbIO MEINA-IIPAKTUKH, IOCKOJIBKY PE3YJIbTaThl OPOCOB aKTHUBHO
UHTEPIPETUPYIOTCS B MeauanpocTpanctse (ymakosa, 2020).

MeTononorus ornpocoB BKIIIOYAET B ce€0sl KaK KOJMYECTBEHHbIE, TaK U Kau€CTBEHHbIE Me-
Tozbl. K KOJIMueCcTBEeHHBIM METO/IJaM OTHOCHUTCSI aHKETHPOBaHKE (B OHJIAMH WM B OUHOM (hopma-
T€), B TO BpeMs KaK Cpeid Ka4eCTBEHHBIX METOAOB CIEAYET OTMETUTh HHTEPBbIO, HAOIIOIEHUE
doxkyc-rpynmbl. OTMETHUM, YTO UHTEPBBIO MOXKHO Pa3ACIUTh Ha CTPYKTYPUPOBAHHOE - KOTJIa BO-
IIPOCHI 33JAI0TCSI CTPOTO IO 3apaHee MOATOTOBIEHHOMY OIPOCHHUKY, IMOIYCTPYKTYPHUPOBAHHOE
— KOI'JIa YacTh BOIPOCOB 3aroTOBJIEHA 3apaHee, a Ipyrasi 4acTb MPOXOAUT B (popmare CBOOOAHOMN
Oecenbl, 1 HECTPYKTYPUPOBAHHOE — CBOOOIHAs Oecena.

Kpome Toro, CymecTByrOT Tak K€ U aJbTEpHATUBHBIE METO/bI B KAUECTBE IPUMEPA OTME-
THM METO]I MCITOJIb30BaHUS AYMOJI3M BMECTO CJIOB M aHAJIM3 MEIUHHBIX TeKCTOB. (Jaeger, 2021).

BcenenctBue Tpancopmanuu MeAracpeabl OMPOCH B COIUANBHBIX CETAX Takke 00penu
OOJBIIYIO MOMYJISIPHOCTh. YUaCTUE B TOK-IIOY U OMPOCAX MPOBOAUMBIX BOBpEMs MPSMBIX d(hu-
POB TaK € CTAHOBATCS AOTOJIHUTEIIbHBIMA HHCTPYMEHTAMU U3y4eHHUsI 00IIECTBEHHOTO MHEHUSI.

CyllecTBEHHYIO pOJib B METOAOJIOIMM IPOBEAECHUS ONPOCOB UIpaeT KOMOMHMpPOBAHHE
Pa3IMYHbIX METONOB OmpocoB. braromapst koMOMHAIMKM Pa3HBIX METOAOB oOnpoca (Hampumep
MHTEPBbBIO U (POKYC-TPYyMIIbI), MOKHO MOTyYUTh HauOoJee penpe3eHTaTuBHbIN pesyibrar. boiee
TOTO, B CIy4Yae HUCIOIb30BAaHUS MCKIOUYUTEIEHO METO/Ia OHJIAH-aHKETUPOBAHMUS, PE3YJIbTaThI
He OyIyT SBJISATHCS TOYHBIMH, MOCKOJBKY B OHJIAMH-OMPOCAX 3a4acTyr0 MPUHUMAIOT y4acTHe
UCKITIOYUTEIIFHO PECIIOHJICHTHI C JOCTYIOM K MHTEPHETY M 00JaJaroliue KOMIIBIOTEPHOU Ipa-
MoTHOCThIO. K coxxanenuio, B crpanax LlentpanbHoit A3uu Bc€ emié MOKHO BCTPETUTH ropojia
WM CEIbCKHUE MECTHOCTH 0e3 gocTyna K uurepHery. (babamxanos, 2021).

OTMeTuM, 4TO KOMOWHAIMS PA3IMYHBIX METO/IOB, CIOCOOHA JETh HE TOJBKO Ooiiee pe-
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MIPE3eHTAaTUBHBIIN pe3ysbTaT, HO U BBISIBUTH CKPBIThIE cMbICIbl. Hanmpumep, MeTon HabIroneHus
MOXET MO3BOJMTH YBHJIETh CKPHITbIE HEBEpOAIbHbIE NETal, TaKUE KaK SMOLUH, KECThI, TOH
roJioca U MOBEJICHUE, B TO BpeMsI Kak 0OBIYHBIE OMPOCHI AaéT OrpaHUYECHHYI0 HH(POPMALHUIO.

[ToMuMO 3TOTO, Ha PE3YNBTATHI ONMPOCA MOTYT MOBJIHATH TaKue (PaKTOPHI KaK MOIUTHYE-
cKasi 00CTaHOBKA B CTpaHe, TPAAMIIMU U YCTOSABILKECS MpaBuia (PECOHAEHT MOXKET UCKPEHHE
MoJlaraTh YTO OTBEYAET HA BOIMPOCHI TaK, KAK OH JIEHCTBUTEIILHO CUUTAET, HO B I€WCTBUTEIHHO-
CTH OTBEYAET TaK, KaK IPUHATO B OOILIECTBE), SMOLIMU M HACTPOCHHUE B MOMEHTE 3/1€Ch U ceifyac
TaK K€ MOT'YT IIOBJIMATH Ha pe3yibrarsl onpoca. (Jaeger, 2021).

B nacrosiee BpeMsi TEXHOJIOTHH MO3BOJISIOT CYHIECTBEHHO OOJETYHTh mpoiecc coopa u
00paboTku manHbIX. Hanpumep, miardgopma Google Forms OTIMYHO MOAXOAHUT JUTS CO3TAHHS
OTPOCHUKOB | yI00HA B MCIOJIB30BAaHUH KaK JUIs PECTIOHACHTA, TaK W Ui uccienosarens. On-
HAKO KOMITApaTUBHBIN aHAJIU3 JIPYTHMX COBPEMEHHBIX MCCIIEOBAHUN MO3BOJISET BBIIEIUTH TOT
daxr, yto B LlenTpansHoil A3uu Bc€ emé mpucyTCTBYeT TaK Ha3biBaeMoe «1H(poBoe HEpaBEH-
ctBo» (babGamxkanos, 2021). B cBs3u ¢ 3TUM OTMETHUM, YTO HCIIOJIb30BaHHE OHJIAHH-OIPOCOB
COBMECTHO C JIpyT'MMHU METOJaMH OIpoca, (HarpuMep, HHTEPBBIO), ABIsIETCS HanOoJee BEPHbIM
peILIeHHEM.

VIcKycCTBEHHBIN MHTEIUIEKT MOXKET OKa3aTh 3HAYUTENBHYIO MOIICPKKY B 00paboTKe He-
BepOaBbHBIX JaHHBIX, TIOMOTasi AHAJM3UPOBATH U TPYIITUPOBATH MOJTYYCHHBIC HCCIICAOBATEICM
JaHHBIE. ITO CIIOCOOCTBYET YIPOIIECHUIO M YCKOPEHHIO Iporiecca coopa u 00paboTKku 00bEM-
HBIX AaHHBIX. (Sadvokassova, 2026).

B kauecTBe BBHIBOJOB CTOUT 3aMETHTh, YTO ONPOCHBIE METOAMKU IMPOIUIH CBOW JOITUI
MyTh OT MPOCTHIX (HOPM OMPOCOB B JipeBHEN [perun 10 COBPEMEHHBIX ONPOCOB C HAYYHOU Me-
tomonorueit. C KaXKAbIM TOI0M OIPOCH MPUOOPETAIOT HOBBIE METO/IBI M BUJIBI, YTO MPOUCXOAUT
Omaromapsi MQPPOBHU3ANMY U TI00ATFHBIM W3MEHEHHSM B COBPEMEHHOM MEIHMANPOCTPAHCTBE.
KomMOuHa1ms HeckoJIbKUX METOJIOB ONPOCa MO3BOJIAET MOIYYUTh HarOoJiee TOUHBIN pe3ybTar, a
COBpPEMEHHbBIE TEXHOJIOTHH, TaKWe, KaK HUHTEPHET-TIaTPOPMbI, COLIMATbHBIE CETH U UCKYCCTBEH-
HBIA MHTEIUIEKT, TO3BOJISIOT JOCTUTHYTh pe3ysbTara 3a 0ojiee KOPOTKUM CpOK, Mpuarast MEHb-
1€ KOJIMYECTBO YCHIIU.
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OTUYECKHNE INJIEMMbI VR-XYPHAJTIUCTUKHU

Myxaiié Canpona,
YHUBEPCHUTET KYPHAJIUCTUKHA U MAaCCOBBIX KOMMYHHUKAIMi Y30ekucTana

Annoranus: /lanHas pabora mocBsIleHa UCCIIEI0BAHUIO BUPTyaibHOU peanbHOCTH (VR) kak
KITFOYEBOTO ()eHOMEHA COBPEMEHHOW MH(popMaTH3amuu oo0mecTsa. B meHTpe BHUMaHUS HAXO-
JUTCS CTAaHOBJICHHE MMMEPCHUBHOMN KYPHAIMCTHKU KaK KaueCTBEHHO HOBOro Meauadopmara.
ABTOp paccmaTtpuBaeT VR He MpOCTO Kak TEXHUYECKOE CPEICTBO, a KaK (yHIaMEHTAIbHYIO
cpeny, GOpMUPYIOILYIO0 HOBBIE MPUHIUIIBI MOAAYN UHPOpPMAIUHU, TPEeOYIOIINEe KOMILUIEKCHOTO
W3YYEHHUsS C TEOPETUUYECKON, MPAKTUIECKON M MCUXOIOTUYECKON CTOpPOH. B cTathe 000CHOBHI-
BAETCs TE3HMC O TOM, YTO UMMEPCHUBHAS KYPHAIHUCTUKA SBIISIETCS MPOIYKTOM ITU(PPOBOTO TOKO-
nenus (digital natives). Oco6oe BHUMaHUE YIEJICHO PETHOHAIBHOMY aCIEKTY: BBISBICHO, YTO
TEMITBI Pa3BUTHS JAHHOTO HAIIPABIICHUS B Y30CKHUCTaHE HATIPSMYIO 3aBUCAT OT aKTyaJIbHOU Mpo-
0J1eMbI MOATOTOBKHU MPOQHUIbHBIX CIIEIUATUCTOB, 00JaAA0IINX KOMIIETEHIIUSMU Ha CTBIKE JKYyp-
HAJIMCTUKH U BHICOKMX TEXHOJIOTUH.

KuroueBble cjioBa: BUpTyalibHAs PEAIbHOCTD, TOTIOJTHEHHAS] PEATbHOCTh, CMEIIAHHAS Peallb-
HOCTh, IMMEPCHBHAS JKYPHAITUCTHKA, TUICMMa, Me/IHA

WuTepnperanus TEOPETUUECKUX MOJIX0/I0B K UMMEPCUBHOM JKYPHAIIMCTUKE YXKE CTasla IIpeiMe-
TOM /1€0aTOB U JUCKYCCHUN Cpely yUeHbIX Bcero mupa. CyIliecTByeT MHOTO CIIOCOOOB JOCTHXKE-
Hus dpdexra norpyxeHus. OTHUM U3 HUX SIBISETCA MPUMEHEHHE TEXHOJIOTUH BUPTYaJIbHOTO
MHpAa, TO €CTh HOIPYKEHHUE B CPely BUPTYyaJIbHON KU3HU. TEXHOIOIUN BUPTYaIU3allMid UMEIOT
UCTOPUIO HECKOJIBKUX AecsaTuiaeTuil. CoBEepIIEeHCTBOBAaHUE 3TOM TEXHOIOTUU OyAeT OTpPakeHO
B OyaylleM Kak yHUBEpCaJbHbII MeraKkaHal KOMMYHUKaluu. [Io MHEHHIO yUYEHBIX €CTh TpU
Buja peanbHocTH: Virtual Reality — VR (BupTyanbnas peansHocTb,) Augmented Reality — AR
(mononHeHnHas peaibHOCTh) 1 Mixed Reality — MR (cmemnrannas peanbHOCTh). Tema Te3uca VR,
Kak (heHOMEeH cOBpeMeHHOH nH(popMaTn3anuu oomecTBa. [ MOTe35! JAHHOTO UCCIIeIOBAHUS:

— VR TexHOMOrHs Kak 0CHOBOIIOJIAraolas cpejia HOBOTO HallpaBJIE€HUS B )KypHAJIUCTHKE,
TO €CTh UMMEPCUBHOH KYPHAJIUCTUKH, KOTOpAs SBJISIETCSA IIaBHBIM OOBEKTOM U3YUYEHHs C TEO-
peTUYeCKoil, Hay4YHOU, MPAKTUUECKON U IICUXOJOTMUECKON TOUKU 3PEHHUS;

— UMMEpCHUBHAsl )KYPHAIUCTHUKA — 3TO HAIIPaBJIeHUE [IU(PPOBOTO MOKOJICHHUS;

— pa3BUTHE UMMEPCUBHON JKyPHAIUCTHKHU B Y30€KHCTaHE CBS3aHO C MPOOIEeMOoil moaro-
TOBKU U O0y4YEHHMsI KaJIpOB.

[To MHEHMIO MeMa-3KCIIEPTOB, OJJHOW U3 MPUUYMH OOJIBIIOrO HHTEpEca K 3TOMY HOBOBBE-
JICHUIO SIBJISIETCS TEXHOJIOTUs, MTO3BOJIAIONIAs CO3/1aBaTh IU(PPOBBIE KOIIMU PEATBHOCTEH ¢ BBICO-
KHUM pa3pelieHueM, H300pakeH s, TOX0KUE Ha peauy Ku3Hu. Eine onHa 0coO€HHOCTh 1aHHO-
IO HOBILIECTBA KacaeTcs JesITeIbHOCTH )KYPHAIMCTUKU — CIIOCOOHOCTD NepejaBarh U IPUHUMATh
MH(POPMALIUIO B paKypce «y4aCTHHUKa» COOBITHUSI.

[Ton mousituem Virtual Reality (VR) 00b14HO MOHMMAaeTCst Kak UCKYCCTBEHHO CO3TIAHHOE
BBIMBIIIUIEHHOE [TPOCTPAHCTBO JIJIs1 BUPTYaJIbHOT'O IOTpyKeHus. B 1aHHOM city4ae noiab30BaTesb
BXOJIUT B UCKYCCTBEHHYIO CPEY, UCTIONb3YS CHEMAIbHbIE OUYKU WIIM LIIEM, KOTOpbIE 00ecredn-
BalOT BO3MOXKHOCTh BOCCO3/IaHUsI MUCKYCCTBEHHOM peaqbHOCTH. TexHomornueckas cdepa 3Tou
OTpacii OCHOBBIBaeTcs 3P PeKTaM «IpeyBeTMUEHHON» BUPTYyaIbHON peaIbHOCTH, KOTOPYIO He-
BO3MOXKHO I€PeAaTh NMPOCThIMU CIOBaMHU. DTO KOHBEPreHTHAs TeXHOJOoruueckas miardopma —
TEXHUYECKHE CPEICTBA, KOTOPBIE BOIUIOIIAIOT B ceOe MaTeMaTHYECKUE METOAbI U (PU3UUECKUe
IIPUHLIMIIBI TOIPAKAHUS PEATIBHOCTH.

MHorue uccieoBaTelId CYUTarT MMOHEPOM «MMMEPCHUBHOM KypHaIUCTUKN» HonHu Jle
na Ilenps. Ona npodeccuoHambHbIN KYPHAIUCT M HCCIIEOBATENb JAaHHON OONAaCcTH KypHAIH-
CTHKH U KOMMYHUKal1H. Ee nepBble ONnbIThl C BUPTYaJIbHON PeaabHOCTBIO ObLIN MOJIHBI IPOO U
omnOok. O6b19HO 3P PEKT UMMEpCHUN MTPUMEHSIICA B KMHO WJIM UTpaX, HO HE B XKYPHAJIUCTHUKE.
«Ee sxcniepuMeHThI KOJJIETH NMPUHSIN HETaTUBHO U KpuTHuecku. [lepBblit ee croxkeT ObLI O To-
noxe. UmMmepcuBHBIE Me/ina CIIOCOOHBI IpeoOpa3oBaTh MoTpeduTeNns HHGOpMaIMK OT BHEILTHETO
HaOMrofaTeNs B yYaCTHUKA COOBITHS, MCIIOB3Ysl M300PaXKEHUsI OT HETIOCPEICTBEHHOTO PaKyp-
ca penoptrepa. TakuM 00pa3oM, KIMMEPCUBHBIE Me/lMa YBEIMUMBAIOT MICUXOJIOIMUECKYIO JOCTO-
BEPHOCTb [TOBECTBOBAHMS B IOJIHOM 00bEME COBEPIIEHCTBA. B COOTBETCTBUM C KOHLEHIMSIMHU
UCCIIeIOBAaHUN HOBBIX MeIua, IMMEPCHUBHAs KYPHAJIUCTUKA OTHOCUTCA K LIU(PPOoBOI nHpOpMa-
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IIUOHHOW TEXHOJIOTUH, KOTOpasi MPe0CTaBIseT HH(POpMAIIHIO, HEOOXOIUMYIO MOJI30BATENI0 B
BUpPTYyaJbHOH cpene. OOBIYHO OH MpeacTaBiseT coboii Habop VR aucriieeB B BUE OYKOB WM
IIJIEMOB, KOTOPBIE MPUKPEIISIOTCS K FOJIOBE C IOMOLIBIO CIIELIUATIBHBIX YCTPOHCTB — (II€pUaToK,
TpekepoB) u ycrpoiictsB HMD, B nononHenue k rpaduyeckuM CTPYKTypam, pa3padOTaHHBIM C
HIeaJIbHOI TOYHOCTBIO.

B coBpeMeHHOCTM MMMEPCUBHAS )KYPHAIMCTHKA KAK YacTh MPOU3BOJICTBA CPEJCTB MacC-
coBOM HH(OPMAIIUK MTPOXOTUT KBATU(DHUIIUPOBAHHYIO IKCILTyaTallMIoO B TPEABEPUH BbIXOJa Ha
PBIHOK TEXHHUUYECKHUX HOBalMil. MHOTHE HCCIeA0BaTeIN YKa3bIBalOT HA HEOOXOIMMOCTh COBpPE-
MEHHBIX TEOPETUUYECKHX MCCIEOBAHUM Ui pa3pabOTKH HOBBIX MeIUa-TPE/ICTABICHUA B BUP-
TyaneHOU cpene. Hanpumep, uccnenosarens G.M. Hardee onpenenu yeTbipe HanpaBiaeHUs HC-
cinenoBaHuii. OUH U3 KOTOPBIX, Oosiee ITyOoKast 4acTh UCCIIEOBAHUN, KOTOPYIO N300peTaTrenn
nepBoit Bepcun VR HazBanmm «u3MKOW» BUPTyaIbHOU peanbHOCTH. COIIaCHO JaHHBIM MHTEP-
MpeTanusM, 3TO cuxodu3nueckasi KOTHUTUBHAS MOZEIb YMa M CO3HAHUS WU, TOYHEee, MeTadu-
3MKa BUTAJIbHBIX U MHUMBIX pazinuuil. K ToMy ke, 3TO KOHLIENIHS OLTYIIEHHs 3aBUCUMOCTH OT
COCTOSIHUS TUTyOUHBI TTOTpY>keHus. [loToMy 4TO, METOJ MIMMEPCHUBHOCTH — 3TO METO/I, KOTOPBI
CIIY’KUT JIJIS1 KOMIICHCAILIMH ayJIMOBU3YaIbHBIX N300paskeHHi, KOTOPBIA OTPaHUYEH B CBOEH CIIO-
COOHOCTH TepeiaBaTh PeaJbHOCTh SICHBIM M PEATMCTUYHBIM CIIOCOOOM.

daxTHUeCKH, HappaTUB HANpaBjiIeH Ha MHPOPMUPOBAHUE AyAUTOPUH, YTOOBI JaTh Oojiee
Iy0OKOe MOHMMAaHHUE PeajbHOCTH. BOT moyemMy CTOPOHHMKHM MMMEPCUBHOM KypHAJIUCTUKU
neHsaT VR kak ynoOHyro miuaTdopmy Ajs MPOU3BOACTBA COBPEMEHHBIX MOJIeIeii MHHOBALIUM, a
TaKke BU3yaJbHOU U Oosee moiaHOU Menua-peanbHocTh. MccnenoBarens A. McDowell BbiiBu-
raeT TUIoTe3y O TOM, YTO CTHIIM NU(POBOTrO qu3aiiHa HA ypOBHE TPeOOBaHUI BUPTYaIbHOU pe-
anpHOCTH B VR MOTryT 00OTHaTH TpaaMIIMOHHBIE Menua-cTiin. COITIaCHO €ro YTBEpKICHUSM,
MUp peanbHOCTH (storyworlds) siBisieTcst He TOJIbKO KOHTEHHEPOM Il XpaHeHus: nHpopmanuu,
HO U KaHaJIOM J0CTyTa K pecypcaM TBOPUYECKOIO BOOOPaKEHHUS.

N getBeproe Hanparinenune ucciaenopanuii G.M. Hardee cBsi3aHO ¢ aganramueit K dTude-
CKOMY KOJIEKCY KYPHAJIMCTHKHU. B 3TOM OTHOIIEHUU KOAEKC HE HiealieH. PykoBoasiine npuHIn-
bl B HEM OTHOCSITCSL K COIIMaIbHOMY KOHTEKCTY, B KOTOPOM IposiBIsieTcs )KypHanucT i CMU
— BBICTYIIasl B KaUECTBE KOMMYHHUKATOpa, IEPEBOAUMKA WM 3AIIUTHUKA TpaxkaaHcTBa. [Ipu BbI-
0ope MaTtepuana i MyOJIMKaluy CYIIECTBYIOT TAKHE LIEHHOCTH, KaK TOYHOCTh U ITPO3PAuHOCTh
KOHTeHTa. HecMoTps Ha To, YTO Ka)KJ0€ MOKOJIEHHE 110 MEPY TEXHUYECKUX BO3MOXKHOCTEN CO3-
JIaeT )KYPHAIMCTUKY CBOETO BPEMEHHM, CYIIECTBYIOIINE 3TUYECKUE HOPMbI OCTAOTCS HEU3MEH-
HBIMU JJI BCEX TOCYapCTB, KYJIbTYP U MOJIUTHUYECKUX CUCTEM.

bezonacHocTh MHGOPMAITMOHHON ¥ KOHTEHTHOU MH(PACTPYKTYPBI BKIIOUAET 3aIUTY WH-
dbopMaIy 1 KOHTEHTa OT TOTEHITMAIBHO BPEAHOTO BO3CHCTBUS HA BIIA IENbIIa WK TIOJIh30BaTe-
Jeil nHPPACTPYKTYPHI CITy4aitHOTO MITH MpeIHAMEPEHHOTo Xapakrepa. Fcxons u3 3Toro Mo>xHO
CKa3aTh, 4TO 3aJlaueil YpPHAIMCTUKHU SIBISIETCS 3aIlMTa HHTEPECOB OOLIECTBA, U AK€ B HOBOM
BUPTYaJIbHOM MHUpe 0HO Hen3MeHHO. Ho 51361k VR 1 ero MexaHu3mbl He CTOIBKO FApMOHUPYIOT
C IPUHLMIIAMU peaniu3Ma u npo3payHocTh. VickyccTBo co3nanus 3ddexra VR orpannyeBaercs
JUIIb CO3JaHUEM WJUTIO3MM OKpYXKarolled cpeibl U MOMIMHHOCTH. BOT moueMy cpenu mpous-
BOJIUTENEH 3TOM CHUCTEMBI MHOTO CIIOPOB O TEXHOJIOTMSIX, KOTOPBHIE NPUBOAAT K «KOHCEHCYCY
TaJUTIOIIMHAIMI», TO €CTh TEXHOJOTHH MaHUIYJIMPOBAaHHUS MO3TOM U oOMaHa uyBcTB. [loaTomMy
JUIsL Mera JTF000T0 TTOKOJIeHUs TIpo0IieMa 3aluThl KPUTHYECKOTO MBIIUICHUS TT0JIb30BaTENIeH OT
«Marum» TEXHOJOTUH OCTaeTCs HauboJiee akTyaIbHOU MPOOIEMOM 3TUUECKUE HOPMBI.

B V¥36ekucrtane ucnons3oBanre VR-TeXHOIOTHIA B OMpeeIeHHBIX 00IacTAaX HaOIIOmaeT-
Cs Ha IPOTSKEHUU MOCIEHUX eCITHIeTH. KoMIblOTEpHBIE NPl KaK IEPBbIE CBUETENLCTBA
BUPTYaJIbHOT'O MUPA aKTUBHO BHEIPUIIUCH B )KM3Hb IOJPOCTKOB U MOJIOJIE’KU PETHOHA €I1I€ B Ha-
gane 90-x. Micnonp30BaHUE ITHX TEXHOJIOTHH B )KyPHAIUCTHKE, TIepeaada nH(HOpMaIMU B HOBOM
¢dopmare noka He mpakTuKyercsi. Ho 3T0 He JOIDKHO OBITH MPEMATCTBUEM JUISI TEOPETHUECKOTO
n3ydeHus VR u npakrtuueckux npumeHenust Happatusa B CMU. [loromy uro MupoBoe coobiiie-
CTBO CTAJIKMBAETCsI C HOBOW MH(POPMALIMOHHO-TICUXOJIOTUYECKON YIpO30i — MCUXO0IOTHUECKIUM
Bo3nericTBreM nHpopManmu B popmare 360°.

CoBpemeHHbIE HaydHbIe HccaenoBaHusl VR M0XHO Ha3BaTh KPYMHBIM MPOPBHIBOM B 00Jia-
CTH UH(POPMALIMOHHBIX TeXHOJOrui. Ho B TO ke BpeMsi BO3HUKAIOT MPOOIEMBI C 3MOLIMOHAIb-
HBIM BOCTIPUSITUEM BUPTYaJIbHBIX WH()OPMAIMOHHBIX MPOIYKTOB U MOCIEACTBUSIMHU UX MOTpE-
onenusi. CoOmonenre TpeOoBaHUN MPOQPECCHOHATBHBIX dTUYCCKUX HOPM, MPEIBIBISIEMBIX K
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HOBBIM NIPOU3BOIUTENSAM M JUCTPUOBIOTOpPAM MPOAYKIMH, a TAK)KE BOIPOC O MpPaBMIIaX, KOTO-
pbIC HCO6XOZ[I/IMO HEMCOJICHHO pa3pa60TaTb B KOHTCKCTC HMCIIOJIb30BaHHA aHAJIOTHYHBIX TCXHO-
JIOTHHA, OCTAaeTCsl KII0YeBOM mpobiemoil. [1o MHEHHIO AKCIIEPTOB, «BUPTyalbHAsl PeabHOCTH,
HCCOMHCHHO, ABJIACTCA MOIIHBIM MHCTPYMCHTOM 3axBaTa U BIIUAHUA HA ayAUTOPUIO. Ho ectp 1
Jpyrasi CTOpOHa BOIIPOCA: €CIIM MPOU3BOIUTENIN COCPEIOTOUATCS HA ONTUMHU3ALUH TEXHOJIOT U
WIN CO3/IaHUM SMIIATUU JIJIsl CBOMX MIEPCOHAXKEH, peryTanus kKypHaJIHMCTOB OKaXETCs IO yIpo-
30i1». IMEHHO 103TOMY BeyTCsl Topsiure e0aThl O CO3JaHUU IPOEKTa 3TUUYECKUX JeKIIapaluii
U3-32 OTCYTCTBHSI CHEIMAJIbHO pa3pabOTaHHBIX KOJEKCOB, KOTOpPBIE HANpPABISIOT MaTepHAalIbl,
CO3JaHHBIC C UCITOJIL30BAHUECM UMMCPCUBHBIX TEXHOJIOTHM.
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ETHICAL DILEMMAS OF VR JOURNALISM

Mukhaye Saidova,
Uzbek State University of World Languages

Abstract: This paper explores virtual reality (VR) as a key phenomenon in the modern
digitalization of society. It focuses on the emergence of immersive journalism as a fundamentally
new media format. The author examines VR not simply as a technical tool, but as a fundamental
environment shaping new principles of information delivery that require comprehensive study
from theoretical, practical, and psychological perspectives. The article argues that immersive
journalism is a product of the digital generation (digital natives). Particular attention is paid to the
regional aspect: it is revealed that the pace of development of this field in Uzbekistan is directly
dependent on the pressing issue of training specialists with competencies at the intersection of
journalism and high technology.

Keywords: Virtual Reality, Augmented Reality, Mixed Reality, immersive journalism, dilemma,
media.
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OT PESOHAHCA K MEJITUAXAMITY: JUATHOCTUYECKUE
KPUTEPUU INPPOBLIX NTHOOPMAIIMOHHLIX BOJIH

3apuda Taxxuesa,
YHUBEPCHUTET KYPHAIUCTUKUA U MAaCCOBBIX KOMMYHHUKAIUI Y30ekucTana

AunHoranusi: B tesuce paccmarpuBaercs mpoodiiemMa pa3rpaHUYeHUsT 0OIIECTBEHHOTO Pe30-
HaHCa, BUPYCHOTO paclpoCTpaHeHUs WH(]OpMaIuu, MeIUamTopMa U MeIuaxanma B yCIOBUAX
nndposoit Meauacpensl. Ha ocHOBe TeopeTHdyeckoro aHaan3a UCCIIeJOBAaHUN Meauaxaiimna, Ho-
BOCTHBIX BOJIH, BUPYCHOCTH M THOPHIHON MEIHACUCTEMBI ITPEIJIOKEHBI TMarHOCTHYECKHUE KPH-
TEepUU Mepexo/ia OT pe3oHaHca K Menuaxainy. K HUM OTHeCeHbl TMHAMUYECKUN BCIJIECK BHU-
MaHMHA, peHJII/IKaI_II/IH CMBICJIOBOT'O smpa, ITOSABJICHUC BTOpI/I‘lHBIX I/IH(l)OHOBOIIOB, OTHOCHUTCJIbHAA
ABTOHOMM3AIIUA MCAUAIIOBCCTKH U I/IHCTI/ITYI_II/IOHaJII/I?;aI_[I/I}I TCMBI B BC6-CMI/I.

KuoueBble ciioBa: Meaua-xaii, pe30HaHC, MEIUA-IITOPM, BUPYCHOCTb, IU(GPOBasi Meara-
cpena, peruiMKanus

B nu¢poBoii Meauacpene pazauuue MexIy OOLIECTBEHHBIM PE30HAHCOM, BUPYCHBIM paclpo-
CTPAaHEHHUEM KOHTEHTA, MEIMALITOPMOM M MEJUaxXalllOM CTAHOBUTCSA BCE MEHEE OYEBMJIHBIM.
WndopmannoHHbIe MOBOABI CETOAHS MOTYT 3a KOPOTKOE BpPEeMs MPONTH MyTh OT €IUHHUYHOTO
COOOIICHHUS WIIN TIOJIH30BATEILCKOTO KOHTEHTA JI0 IIMPOKOH MeananoBecTku. OnHako caM (akr
OBICTPOr0 PacpOCTPAHEHHUS €11Ie HE O3HAYAET, UTO Iepe] HaMu MeAuraxaiin. B atom cmbicie aiis
COBPEMEHHBIX HCCIIEI0BAaHUHN KYPHATUCTUKHM MPUHIMIIUAIBLHO BaXKHO HE TOJIBKO (PUKCHUPOBAThH
BCIIJIECK BHUMaHUS, HO ¥ TIOHMMATh, KOTIId UMEHHO JTOT BCIUIECK IIPEBPAILAETCS B CAMOIIOLIEP-
KUBAIOUIYIOCS. MEUABOJIHY.

Mertononoruyecku JaHHas paboTa OCHOBaHA Ha TEOPETHUECKOM CHHTE3€ MCCIEOBAaHUI
Menuaxaina, MeIMalToOpMOB, BUPYCHOCTH, HOBOCTHBIX BOJH M TMOPUIHOM MEIMACUCTEMBI, a
TaK)K€ Ha KaYECTBEHHOM PACCMOTPEHUH OTAEIbHBIX KEHCOB, BBISIBJIEHHBIX B X0/1€ MOHUTOPUHIA
uugposoit Meaunacpeas! u Be0-CMU B 2025 rogy. Takum 00pa3om, 11€7bI0 HACTOSILETO TE3UCA
ABJISIETCA MPEUIOKUTh JUArHOCTHUECKYIO PaMKy, ITO3BOJISIONIYIO ONPENEIUTh Nepexos] oT 00-
IIIECTBEHHOTO pe30HaHca K Meuaxaiiny B uudpoBoil Meauacpene.

B xmaccuueckonn untepnperaunu II. Bacrepman paccMarpuBaeT MeauaxalIl Kak I10-
POXKIECHHYI0 MEAMa CaMOIOJAECPKUBAIOILYIOCS HOBOCTHYIO BOJIHY, BBI3BAaHHYIO KOHKPETHBIM
COOBITHEM U YCHJIMBAEMYIO BHYTPEHHHMH MPOIleCCaMy POU3BOACTBA HOBOCTEW. Ero cienungu-
Ka 3aKJII04YaeTCs B CaMOIIOJKPEIUISIIOIIEM S XapaKTepe MeIManpoLecca ¢ yCuJIeHUEM BHUMaHUS.

st moHMMaHUs COBPEMEHHOM TUHAMHMKHU MeIuaxaia BaKHbI TaK)Ke MCCIIEA0BaHUS HO-
BOCTHBIX BOJIH. B. Ban AtteBenbar, H. Pelirpok, K. Ben6epc u K. Slkobu mokaspIBaroT, 4T0 HO-
BOCTHBIE BOJIHBI CBSI3aHBI C CaMOpeepeHTHOM MPUPOAOH MEAMIHOTO BHUMAHUS U MOJI0XKUTEIb-
HBIMU NETIIIMU 00paTHOM cBsi3u. To ecTb, Kora Meua HaOoAatoT IPYT 3a JPYTroM, TOBTOPSIIOT
YK€ 3aMETHBIE CIOXKETbI, OPUEHTUPYIOTCS Ha ay[IUTOPUIO U TEM CaMbIM YCWJIMBaIOT BHUMAaHUE
K Teme. B ycioBusx ruOpuaHoi MeauacucTeMsl, kak otMedaeT A. Banpaxepp, JuHamMuka BHU-
MaHHsl yCIOKHIETCS 32 CYET TOSBICHUS HOBBIX aKTOPOB, IIM(PPOBBIX KaHAIOB KOMMYHHKAIIUU H
1aT(OPMEHHBIX CUTHAJIOB MOMYJISIPHOCTH.

Taxkum 00pazom, Meauaxaii B JaHHOM Te3HCE pacCMaTPUBAETCs Kak 0cobas cTagus pas-
BUTHS LM(POBOM MHPOPMAaLMOHHON BOMHBI. OH BO3HMKAET HE TOI/A, KOIJa TeMa MPOCTO CTa-
HOBMTCS 3aMETHOM, a TOr/a, Koraa HHGpOPMAIIMOHHBIN TOBO HAYMHAET CAMOBOCIIPOU3BOIUTHCS
B MEJMAaCpee Yepe3 IOBTOPEHUE, IIEPEYNAKOBKY, HHTEPIPETALNIO U MHCTUTYLIMOHAIN3ALUIO B
poeCCHOHAIBHBIX MEIHA.

[lepBbIM, HO HEMOJHBIM MPU3HAKOM SBISETCS AMHAMMYECKHH Beiieck BHMMaHuA. OH
MIPOSIBJISIETCS. B PE3KOM POCTE MyOIMKanuii, 00CYKJICHUM U PEeaKIuid B OTPaHUYCHHBIA TIEPHOJT
BpeMeHH. OHaKO JaHHBIA NPHU3HAK XapaKTEPEH HE TOJNBKO JJI1 MeAuaxaima, HO M IJIs MEIHU-
allITOpMa, BUPYCHOT'O KOHTEHTA MJIM KPAaTKOBPEMEHHOI'O OOILIECTBEHHOIO pe3oHaHca. [loaTromy
€ro CcJeIyeT paccMaTpuBaTh KaK MCXOIHBIM MHAMKATOP, a HE KaK CAMOCTOSTENIbHBIN KpUTEPUIA
MeJauaxaiumna.

bonee 3HauMMBbIM AMArHOCTUYECKUM ITPU3HAKOM SIBJIIETCS PEILIMKALIMS CMBICIIOBOTO si/1pa.
B nanHoM ciiydae noznpa3zyMeBaeTcs HE MEXaHMYECKOEe KOMMPOBAHUE ITyOIMKaIUii, a OBTOpsie-
MO€ BOCIIPOM3BOZICTBO Y3HABAEMOT'O CMBICIIOBOTO si/ipa NH(GOPMALIMOHHOTO OBOJIA: KOH(IIUKTA,
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o0pa3a, (ppasbl, CHMBOIIA, BU3YaTIbHOTO 3JIEMEHTA WM YCTOMYNBOI MHTEPIPETAIIIOHHOMN CXEMBI.
ViMeHHO perTuKalus MoKa3bIBaeT, UTO TeMa HAaUWHAET IUPKYIUPOBATh HE KaK €IUHUYHOE COOBI-
THE, 8 KaK MOBTOPSIEMbI MEINACIOKET.

Crenyrommm KpUTEpHEM SBISETCS TMOSBICHHE BTOPMYHBIX HMH(OMOBOAOB. Ecimm peso-
HaHC OOBIYHO CTPOUTCS BOKPYI MCXOJHOTO COOBITHS, TO MEAHMAaxalll HaYMHAET pa3BUBATHCS
TOTNa, KOTJla CaMO OCBEIllEHUE MOPOKIaeT HOBbIE MOBOABI i MyOnukanuil. B aTom cmbicie
BTOpPUYHbIE MH(OMOBOABI (PUKCUPYIOT MOMEHT, KOT/Ia HOBOCTH HAYMHAIOT MPOU3BOIUTH HOBBIE
HOBOCTHU. VIMEHHO JaHHBIA KPUTEPHI IPEICTABIIAECTCS OHUM U3 KIFOUEBBIX JJIs1 pa3rpaHUYEHUs
pe3oHaHca U Meauaxaimna. PesoHaHC MOXKET OBITh CHIIBHBIM, IMOIIMOHATLHBIM U MaCCOBBIM, HO
OCTaBaTbCs PeaKIMe Ha MCXOJHOE cOObITHE. Meanaxaiilm BO3HUKAET TOrna, Korna wHQopma-
LIMOHHBIN TOBOJ| MOJIy4aeT BHYTPEHHIOI JUHAMUKY M HAaUYMHAET PA3BUBATHCS Uepe3 IENOYKY
JOTIOJTHUTEHHBIX MyOIHKAIIMN U UHTEPIPETAIIHA.

C 3TUM CBSI3aH CIEAYIOMHUN KPUTEPUH — OTHOCUTEIbHASI aBTOHOMHU3AIUSI MEIUAIOBECT-
ku. [lox aBTOHOMU3aLMEN TOHUMAETCsl CUTyalus, Korjaa o0CyKIeHIe BBIXOAUT 3a Mpeeibl Uc-
XONIHOTO (paKTa U HAYMHACT JKUTh KaK CaMOCTOsITeNIbHAs TeMa. B TakoM ciiydyae MenuanoBecTKa
YK€ HE OTPaHUYMBAETCS CAMUM COOBITHEM, a PACIIMPSET €r0 CMBICIIOBOE TOJIE.

BaxxubIM KpuTepHeM B paMKaX HACTOSIIETO MCCIIEAOBAHUS SBISETCS MHCTUTYLIMOHATU3A-
st ”HGOPMAaMOHHOTO TOBOo/a B Be0-CMU. BupycHoe pacmpocTpaHeHHe B COIMATBHBIX CETAX
elle He SBJSIETCSl MeIMaxailioM B CTPOTOM CMBICJE, €CJIM TeMa HE MOJTydaeT 3aKpeIUIeHUs B
cthepe nmpodeccronansHO KypHanucTuku. [lepexon nadopmanmonHoro mosoaa B Be0-CMU
CBUJIETENLCTBYET O TOM, YTO OH CTAHOBHTCS YacCThIO MyOIWYHONW MEAMANOBECTKUA U MOTy4YaeT
JIOTIOJIHUTENBHYIO JISTUTUMAIIMI0. IMEHHO 1o3TOMY B JaHHOM citydae BeO-CMMU paccmarpuBa-
I0TCS KaK MPOCTPAHCTBO (PUKCAIMH UHCTUTYIMOHAILHOU (pa3bl Meanaxaiina.

IIpoBeneHHBbIN aHAIU3 MTO3BOJISET PACCMAaTPUBATh MEIMAXAMUII KaK SBJICHHE, CBA3aHHOE C
pa3BuTHEM IH(PPOBOI MHPOPMAITMOHHOW BOJIHBI, KOTOPask XapaKTEPU3yeTCsl CaMOTIOICPKIBA-
FOLIUMCS] BOCIIPOM3BO/ICTBOM MENA-TIOBECTKH.

Bo-niepBbix, penakiusm Be6-CMU pexoMeHIyeTcsl MPUMEHSTh TUarHOCTUYSCKUE KPUTE-
pHUH Ha CTaJuU OTOOpA U COMPOBOXKJIEHUSI PE30HAHCHBIX TeM. JTO MO3BOJSET PEAAKIUSAM CHU-
KaTh PUCK MEXaHWYECKOTO YCHIICHHUS Meauaxaimna u 6oyiee 0CO3HaHHO MPUHUMATh PEIICHUs O
IIPOAOJKEHUH OCBELIEHUS TEMBI.

Bo-BTOpBIX, KYpHATUCTaM W pPEAAKTOpaM IIeJeco00pa3HO pa3indaTh OOIIECTBEHHYIO
3HAYMMOCTb TEMbl U €€ XaWlIOBYIO BOCIPOU3BOAUMOCTb, YTOOBI CBOEBPEMEHHO OIIEHHUTbH, HE
Y4acTBYET JIM PEAAKLNs B HCKYCCTBEHHOM IPOJJIEHUU MEAMABOJHBI. B Takux ciryyasx BaKHO
COXPaHATH MPUBEPKEHHOCTh KJIIOUEBBIM MpOo(eCcCHOHANBHBIM 3aJjadyaM, TakuM, Kak MpoBepKa
(hakTOB, yTOUHEHHE KOHTEKCTa, MPUBJICUEHUE KOMIIETEHTHBIX HCTOYHHUKOB M TaK Jlajee.

Takum 00pa3zom, MpeIoKeHHas MOJIeNIb TUarHOCTUKY Mera-Xaima UMeeT KaK TeOpeTH-
4ecKoe, TaK M MpakThudeckoe 3HaueHrne. OHa MO3BOJISET TOYHEE ONMUCHIBATh JUHAMUKY LU(PPO-
BBIX WH(OPMALMOHHBIX BOJH U MOXKET OBITh UCIIOJIb30BaHa B )KYPHAJIHCTCKOU, UCCIIEIOBATEIb-
CKOM 1 KOMMYHUKAIIHOHHOMN IIPAKTHUKE.
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FROM RESONANCE TO MEDIA HYPE: DIAGNOSTIC CRITERIA FOR
DIGITAL INFORMATION WAVES
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Abstract: This paper examines the problem of distinguishing public resonance, viral information
dissemination, media storms, and media hype in the digital media environment. Based on a
theoretical analysis of studies on media hype, news waves, virality, and the hybrid media system,
the paper proposes diagnostic criteria for identifying the transition from resonance to media
hype. These criteria include a dynamic surge of attention, replication of the semantic core, the
emergence of secondary news triggers, relative autonomization of the media agenda, and the
institutionalization of the topic in online media.

Keywords: media hype, resonance, media storm, virality, digital media environment, replication
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